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“Design Plows Deep X Design Takes
Root”: Sowing the Seeds of Design for
the Next Ten Years

Project Leader, “Award Incentive Program for Encouraging University/College
Students to Participate in International Art and Design Contests” by Ministry of
Education Chair Professor, Department of Visual Communication Design, Asia
University

Apex Lin, Pang-Soong ,%@d&m

If one takes a look back at the design promotion process implemented by the Ministry of Education over the past ten years or so,
one sees that in order to cultivate art and design talent, a series of programs have been put forward one after another: “University
Art and Design Talent Cultivation Program,” “Art and Design Elite Overseas Cultivation Program,” “International Design
Competition: Award Incentive Program for Encouraging University/College Students to Participate in International Art and Design

» o«

Contests” (hereinafter referred to as ‘International Design Competition’), “Taiwan International Student Design Competition,”
and “Funding Program for Universities to Cultivate Art Talent.” The paradigm has gradually shifted from funding schools to
directly rewarding students as a way to enhance the creative atmosphere within design-related departments at universities, in
the hope that the design energy and the cultural and creative sector in Taiwan will take root and prosper. This year, the Ministry
of Education has expanded the scale of both “Art and Design Elite Overseas Cultivation Program” and “International Design
Competition,” and the “Architecture and Landscape Design Category” has been added. It is expected that more art and design
students can enjoy the opportunity to receive funding so that they will be better encouraged to hone their capabilities.

To increase the international visibility of the creativity of Taiwanese award-winning students, we for the first time carried the design
energy accumulated over the last twelve years and went to countries targeted by the New Southbound Policy for exchange and
dialogue. Together with “Taiwan International Student Design Competition,” this year we organized exhibitions and forums in
Vietnam, and we also plan to travel to Singapore and Malaysia to hold exhibitions next year. It is hoped that through the works that
have won international contests, Taiwan’ s design power can be displayed so that lively exchange on art and design will be carried
out. This may lead to possibilities for further cooperation, with which the diversity of Asian cultures can be focused upon while
Taiwan’s art and design soft power will be shown, and different media platforms can be leveraged to promote the image of Taiwan.

“International Design Competition” has established a solid foundation over the past twelve years. For example, many former
students who have received funding and participated in international contests have now become part of the new-generation
force in the design industry and academia, and universities in Taiwan are in general familiar with the core objective promoted
in the program. Therefore, this year, we initiated the event series under the design inheritance and promotion program, “Design
Plows Deep X Design Takes Root.” This program integrates resources related to art and design from the Ministry of Education,
cooperates with different design associations in Taiwan, and invites new-generation designers who have received funding over
the last ten years to participate. This program, carrying design power and resources accumulated in the past decade, organizes
small forums on campus, holds large keynote forums in specific venues, and convenes design workshops for new-generation
designers to interact with students, all of which strengthens the core concept of this event series: to inform aspiring students
about participating in international contests and actually working in the design sector. Plowing deep allows the new seeds to
sprout, which will turn into the next new and highly-anticipated design generation. This year, a total of 25 designers have been
invited as design inheritance instructors, and 13 universities as well as 1,370 students and faculty members have participated.
It is expected that this event series can pass down the accumulated design energy of Taiwan and establish a platform for more
learning and exchange in the future.

2018 = HESEIERBEFERGHE 2018 Taiwan Design Industry University Summit and annual review conference
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“Award Incentive Program for Encouraging University/College Students to Participate in International Art and

Design Contests” by Ministry of Education
Synopsis and Achievements of the Project

Origins of this Project

The government has been promoting the "Cultural and Creative Industries” policy since 2003. The Ministry of Education is responsible for the "Art and Design Talent Development
Plan," and the "Award Incentive Program for Encouraging University/College Students to Participate in International Art and Design Contests." This project aims to implement
the objective, "development of art and design talent in colleges," and to strengthen internationalization of the development of art and design talent, establishing the connection
between international competitions and domestic art & design education. It has been developing incentives to encourage students of domestic art and design departments to
actively participate in international competitions. Therefore, encouraging students of domestic art and design departments to actively participate in international competitions,
enhancing students' creative art and design standards by preparing entries, and developing their global perspectives and enhancing their professional qualities through the
experience of international competitions.

Achievements

1. Promotion of International Art and Design Competitions, Maintenance of bronze awards; in 2013, the first Grand Prix was achieved, as well as 1 silver and 9
Database of Talents, and Education PPT of International Art and Design

Competitions for Download

bronze awards; in 2014, the number of bronze or higher awards has accumulated
to 59; in 2015, the number of bronze or higher awards has accumulated to 75;

o i . o - time to 2016, a total of 91 works obtained the permissions of the application,
Promoting international art and design competitions through the IDC official ) ) .
o i i X . o including 3 gold awards, 2 silver awards, and 18 bronze awards. The total number
website, is the most immediate way to promote information. In addition to the .

o K . . . i of bronze or higher awards has accumulated to 98, and the accumulated number
existing database of international competitions, the database of previous winners . o . .
of Taiwanese schools winning international awards over the years has risen to

and online exhibition of winning entries which were both newly built in 2013, has
44(Table 1~2).

become a smooth channel of communication or cooperation between industry
and academia. Also, adding the education PPT of International Art and Design . . . .
. i . . After this plan was implemented, the number of international awards won by
Competitions for download (more details seeing the page14~15), it bases on each

Taiwanese art and design students has been constantly growing every year, and
competitions of the IDC Project for more detailed introduction, including the & Ve N Y

o . . i , domestic universities have been paying more attention to the promotion of
basic information of the competition, this year's reward rules, the awarded works . i . o
i . i design education. According to the annual statistics in 2017, a total of 91 works
of last year, and the awarded works of IDC Project, to provide those who has in

needed. obtained the permissions of the application, including 3 gold awards, 1 silver

award, and 8 bronze awards. The total number of bronze or higher awards has
accumulated to 110, and the accumulated number of Taiwanese schools winning

N

- Examining and Administrative Works of the Scholarships for International X . . X
international awards over the years has risen to 46. Taiwanese students are

Art and Design Competitions

This project has been implemented since 2005, and 22 students won awards in
international competitions in the fiscal year of 2006; the number was increased
to 45 in the fiscal year of 2007, 64 in 2008, and 71 in 2009. 61 students won
awards in the fiscal year of 2010, including 1 gold award, 2 silver awards, and 8
bronze awards; 3 gold awards in the fiscal year of 2011; in 2012, the number of
permissions obtained had risen again, a total of 96, including 1 gold award and 10

gradually shining in the international design scene, and their good performances
are universally recognized. Not only do winning works attract capital raising
platforms, but winning students are also easily invited for industrial cooperation
or starting their own businesses; a portion of the goods have also been sold on
the market. This plan has been a significant incentive in enhancing Taiwanese art
design and cultural creation.

9% 9% 97 98 99 100
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Chart 2: 215 Winning Times of Schools, Cumulative Number of Participating Schools is 46
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3. Holding the Awards Ceremony and Press Conference on Achievement

On December 22 in 2017(FRI), in the NTUH International Convention Center
3F, this project held an annual awards ceremony and press conference on
the achievement of 2017, and invited the officials of Minister of Education, the
advisory committee of this project, and experts and scholars from industry and
academia, as well as guests and award presenters. In addition to the interviewers
of various print media, IDC also organized an exhibition so that all the winning
entries would be displayed, and their opportunities of exposure could
increase.

. Organizing the series of activities, "The Power of Asian Design” , to expand
Taiwanese students' horizons

The rising power of Asia in recent years is gradually influencing global design
trends. For goal of increasing exchanges and cooperation and closely connecting
Taiwanese and Asian design, on December 8 (Fri) to 10 (Sun) of 2017, and
invited Katsumi Asaba, Art Director of Katsumi Asaba Design Studio from
Japan; Kazushige Miyake, Founder and Designer of MIYAKE DESIGN from Japan;
Baik Kumnam, Professor Emeritus, Sungkyunkwan University from Korea;
Ezrena Marwan, Founder of Malaysia Design Archive (MDA) from Malaysia;
Doonyapol Srichan, PDM BRAND’ s Founder from Thailand; He, Xiaoyou, Vice-
Chairmen of College Design Guiding Commission, Ministry of Education from
China, and Li, Chaode, Vice-Chairman of China Fashion Association, director
of Academic Committee from China. These international design masters
shared their design experiences from different cultures and the way of future
development.

In the International Design Seminar, design masters from all over Asia share
international perspectives and local practice experiences, to expand Taiwanese
students’ horizons and agglomerate the greater power of Asia, with 33 schools
and 355 students participating as of 5TH. During the two consecutive days of the
international design workshop, the masters guide the students to do creative
thinking and practical exercises, and help the students connect with international
design thinking in order to enhance the level of design education in Taiwan. In

the 5TH, 26 schools and 200 students participated in the “Visual Communication
Group,” "Product Design Group,” and “Cultural Creative Group,” while 35

schools and 51 teachers participated in the “Design Education Group.” We wish
Taiwanese teachers and students in the fields of art and design can learn different
experiences and broadly expand their design vision.

Organizing the Overseas Exhibitions of Award-Winning Student Works and
Promoting International Exchanges

Since the implementation of this plan, Taiwanese students have had excellent
results in international design competitions every year, but how to "commercialize
the award-winning works" and how to help the award-winning talent to develop
in the future have posed further challenges as winners need more opportunities
and promotions "to be seen." As a solution, IDC arranged the award-winning
works to be exhibited overseas to promote international exchanges of design.
This plans exhibited the works winning bronze or higher awards in Grand Hotel
Saigon on April 18 to April 23 in Vietnam, to show the design capability of Taiwan
students since they were in urgent need of design talent. These exhibitions
and strong publicities, so that this plan’ s award-winning works can receive
international attention, realized the concept of international linkage of Taiwanese
art design education, and enhanced Taiwanese design employment or internship
opportunities.

&— THENSBREESMEMERSHERRRESTE ) 2006 F ~ 2017 FREEIR

Table 1: “The Ministry of Education encourages students to participate in international competitions of art and design class”, Reward Profile in 2006~2017
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6. “Design Plows Deep X Design Takes Root”: The Event Series under this
Design Inheritance and Promotion Program Offers a Platform for More
Learning and Exchange

One decade can make a huge difference. If we look at the former students
who once participated in international design contests and received funding,
it turns out that many of them have now become part of the new-generation
force in the design industry and academia. The event series of “Design Plows
Deep X Design Takes Root,” launched in the year of 2018, has so far included 1
keynote forum, 13 on-campus forums and 2 One Design Day workshops. In total,
25 designers have served as design inheritance instructors, and 1,370 people
have participated in this event series. The profiles of the instructors invited
have covered industrial design, visual communication, digital animation, craft
design, exhibition planning, project management, etc., and these inheritance
instructors are designers who have been review committee members of the
International Design Competition project, jurors of Taiwan International Student
Design Competition, or representatives or recommendees of different design
associations in Taiwan; or they are young designers who have received funding
from the International Design Competition project over the past ten years. This
event series integrates resources from the Art and Design Talent Program under
the Ministry of Education, cooperates with Taiwan Amoeba Design Association,
and invites young designers who have previously participated in the International
Design Competition project. With accumulated design power and resources,
forums and workshops are organized so that more art and design talent of the
younger generation can pass down the design energy of Taiwan, the mechanism
of which provides young designers and design beginners with a platform for more
learning and exchange.

7. Editing and Publishing a Special Issue of Award-Winning Works from

International Competitions

IDC has annually edited and published a special issue of award-winning works
from international competitions. In addition to gathering information of
international graphic design, product design, digital animation, techno-craft
design, etc., IDC also invites experts and scholars to write essays analyzing how
to prepare for international competitions, and to share the winning entries from
the international competitions, as well as the creative concepts, experiences,
and mentalities. Other contents include a review of the activities planned for the
current year, and international competitions reward rules, items, and regulations.

8.1DC Looks Forward to Its Thirteenth: 792 Award-Winning Works from

International Competitions, and Prizes Awarded NT$ 51,845,000 in Total

The Ministry of Education encourages students to participate in international
competitions of art and design class - the IDC project has looks forward to its
thirteenth. The cumulative number of awards Taiwanese students have won in
international competitions has reached 792, NT$51,845,000 has been awarded for
cash prizes, and the number of participating schools has reached 46. Hopefully,
this project can help more Taiwanese students’ works stand on the world stage
and enhance students' creative ability, increasing the visibility of each student’s
elaborate works.

WRBEBR

22° : ; : . ; el : o L TEUBHEEAS | 13 AR
- 2 BRREAR 8 EUEILREAR 14 EEREAS
= 3 AR O EUEEEHAR 15 HEAS
& 4 HEREAS 10 BUESHEAR | 16 HEREAS
] e | e e e #e  #He  we e e se 5 EIZMIhAR 11. EI =S AR

1508 1008 808 50 & 158 | 258 | 258 | 158 18 78958 6. EN M AR 12. B = EEf AR

2:1 A T R e ., | LxmAe 8 EITEEREAS
M 2. BIRREAS 9. SRR
& 3. BT AHAS 10. BLRHEA
P 4. BN EATHIA S 11 SH{BAR
S me | me | me | m2 me | 82 | ®me | w2 | se | me | O BEUETRERK 12. WEEAS
408 258 158 108 5% 258 258 158 18 2338 | 6 EUELREAS 13, ilERE A
7. BN A




International —
= [ DC&in 2018 I ..
Competition

2012 1 ARIAZ 9. EIBHRIE AR 17 BBREAS
& 0 1 0 8 2 2 81 2 0 96 2. KFEAE 10, BT B bR AL 18 BEAS
) 3. BEERHE AR 11 Bl EEAR 19. SREAR
i3 o ] 12. ETEERE AR 20. BEREAREAS
L] 5. AR 13 ETEREHAS 21 mEAR
7. B EAS 15. EITHA AR
8. BT AIIAS 16, BUREAR

2 L ARIAS 13, ElE AL
# 1 0 1 e 13 0 44 2 v 0| axmae 14 BT EHEAS
7 3. REAR 15. SH{HAR
: 4 AR 16, WEAS

e | #e | #me | BS | #5 | Be | 855 | #S | B2 | S | camapae

17. BifERE AR
408 | 258 | 158 | 108 | 5B | 258 | 258 | 158 | 18 33® B

6. EI3EAR

224 1. KEIAZ 13 R AR
# 0 0 1 4 10 0 38 5 0 58 2 hEAR 14, ${GAE
7 3. SRR AT 15. R AR
53 4. TENAZ 16. BERE AR
-] e se e He Be He He 54 2y 154 5. B ARIIAER 11. B EEBITASR 17. BRI AR
408 258 158 108 58 258 258 158 18 20758  cEIESHREAR | 12 EUBAAR

R B
e L AFAR 8. I AR 15. BB RAS
; 0 0 1 15 1 o 42 2 o 0 ) dEA 9. EITBCAAS 16. $E{HAR
& 3. EEAS 10, B SBHHAS | 17 SEERAREAS
73 4. REEAZ 11. B B RS 18 WEE AR
£ Be | e  |e | me | |e | e | me | me | #®e | e | O DRENSER 12 BUEIRKAR 19 @Rk
408 25% 158 108 58 258 258 158 18 338 6 SfAS 13 BT EEAS 20, SEERRIHEAD
7 EERIER | 14, ETEEREAS

1. AFIAR 11, IR AR 21. BT R ETAR

2016 0 3 2 18 15 0 48 4 L 91 2 KA 12 Fl AR 22, EESHEAR
-3 3. hRAS 13. EISIEA AR 23, Bl A ARAS
B 4. EfERIEAR 14, B ESIEAE 24 EEHT
f 5 AR 15, BB RAS 25, BRI AL
g 6. THAR 16, B EAFREEAS 26, BRAS

e Re R Re Re #"He | He He #"E W HE g 17, B R A A 2. EERERR AR
408 258 158 108 58 258 258 158 1@ @ 481@ 0 UAT e - o -
8 mEAE 18, BUEREAS 28, BRI AS
9 BEAR 19, BT EILRHEAS 29 BEREAZ
10 BEREAS 20, ElEIbEmAS 30, SHEREAR

TR BR
1 AFIAS 10. BEAL 19. TSR AR
2017 0 3 1 8 2 0 74 2 1 91 2 KEAB 11 SRR A 20. BT B SETHAR
3 3. A 12. EN B AT A 21 EERBREAS
B 4. ERAB 13. EIT EMEHE AR 22. SRRl AR
7 5. AUHTHE AR 14, B ERREAS 23, EEEAREAS
: 6. EfERHEAS 15, EY B R A 24, SRS
# # # # a =
4%% 2%)% 1#;% ﬁ% i;ig 2%%; 2{%% 1%&5% %g 3?9% 7. ﬁ%&ﬁﬁ%ﬁ 16. u;jt%%ﬁ% 25, iR A
8. FE R 17. Bl EIbEMTAR 26. BERHTAZ
9. BIERHE A 18, EIY A EITAS 7. HERBAS




®TIREPREFSRERG B EBBMETR (2006 F ~2017 )

Table 2: Number of Participating Schools in Taiwan Per Year in 2006~2017

2 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017  ZEi%4AEsK

1 ARAZ 1 1 1 4 3 4 1 2 4 21
2 KEXB 4 1 2 1 8
3 HREAZ 1 1 2 1 5
4 TEARB 1 1 2
5 htREAZ 1 1
6  EfEREEKER 1 2

T BRRB 1 1
8  EEEWIXfiFERR 1 1 1 3
9 TEMAZ 1 5 8 1 18 10 11 54
10 BAEREAER 2 3 1 2 1 2 1 1 13
11 AR 1 1
12 WEKRS 1 1 3 5
13 REAZ 4 1 2 1 1 9
14 FEEKRS 1 1
15 MERHRAS 1 1 1 3
16 BIEREKER 5 5 10
17 EuIREKRE 1 4 1 1 1 8
18 EuMMAL 1 4 5 2 5 5 1 1 2 2 28
19 EUBUAKRES 1 1 1 3
20 BEuUBBAS 1 1
21  EUEBEmEEAS 1 1 4 3 4 3 3 2 1 3 25
22 BEUEHREAZ 3 1 2 3 3 6 7 4 1 5 6 41
23 EUMMBEAS 1 1
24 ENEPRHRAS 4 1 5 1 1 4 16
25 EUEILREAZ 2 5 1 6 7 5 6 8 3 43
26 EUEILEHEKRS 1 1
27 EIEILBMTAS 2 2 4
28 2 4 6 1 2 1 1 2 19
29 1 1 2
30 9 7 13 22 11 31 20 18 11 7 156
31 ENEEEEAS 1 1 7 4 9 6 1 2 2 1 8 42
32 BEUEEBMHAS 1 2 2 1 4 10
33 1 1 2
34  RARBERZAS 2 4 6
35 BRIk 1 2 3
36 EEET 1 1 2
37 BBREAS 3 1 1 3 1 9
38 ERAZ 1 1
39 mBEAZ 7 20 7 14 8 11 11 2 2 3 85
40 EEERREAZ 2 4 1 3 1 2 5 1 19
41 E(CKEB 1 1 2
42 ERBEAS 1 1
43 SEEAS 1 1 1 1 2 4 3 2 15
44 EEREAS 1 3 6 3 7 6 10 17 9 62
45  BEREAS 2 2 2 6
46 EEREHAZR 8 6 8 6 1 1 4 5 39

BERESEY 2218 6238 7658 5138 78958 2338 33058 3238 20758 323FB 487TE 3698 518458

* BRIBFAARIS  EUERFTEESHSHTIRE
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In recent years, | have communicated frequently with the younger generation of designers in the course of lecturing and
talking about design in various places. Every time the interaction time of Q&A starts. the most frequently issued questions
that are confusing are often related to how to persuade the owner or boss to accept the designer’ s proposal. Many
people are always puzzled about why the design is not understood and recognized by others, and even complain there are
something wrong with the sense of beauty of owners, or the boss has a too strong subjective consciousness. Such confusion

seems to widely exist among the early-career designers graduating from the department of design.

In the field of industrial design, the design must be combined with engineering, business, aesthetics and human (human
needs) as the core; in the meantime, the environment, society and culture corresponding to human and material must also
be taken into account. Thus, the design can be described as a complex subject that requires the integration of many fields
of knowledge at the same time. From the above description of the content of design work, we can know that the basic
purpose of design work is for others instead of yourself, which is quite different from the motivation of expressing yourself
in the artistic work. Although design and art both fall into the category of creative work, but the output of design must be
accepted by others in order to be resonated with and can be copied and shared by all in large volume. Designers shall create
outstanding designs and commercialize them, so that consumers can buy such excellent designs on the market, forming a
sustainable cycle under the framework of commercial operation. What about art? The expression of art does not necessarily
need to be understood by everyone, nor must it be acceptable to the public. Art focuses on spiritual edification and
satisfaction, while design focuses on solving practical problems, making the communication with a variety of people in each

stage of design creation become quite important.

Communication is always one of the most important and frequent items in the design work, from the discussion of the
requirements and problems in the initial stage of design, to the conceptual expression when the design case is presented
to the owner, and even to the consumers’  contact with the final product on the market. Why we talk about the difference
between design and artistic work? During my contacts with many students or designers, | find that many people are often
confused about these two roles. Many design ideas and concepts usually start from their own points of views and forget
that the design must be designed for others and must originate from the perspective of other people; then designers can
add their own unique ideas to the design, quite different from the process in which artists more purely communicate their
ideas to others. There is a huge gap between the subjective and objective proportions. The larger the proportion of being
objective, the better the communication is in the design; on the contrary, the purely subjective ideas tend to be more
difficult to be resonate with most people. Design work is the logical reasoning inclined towards being objective. Whether it
is the solution of functional design problems or the development of aesthetic modeling, design work is more like a process
of evolution of causal relations and logical reasoning. The clearer the logic is, the easier it is for people to understand your
idea. Of course, there will be some subjective and emotional thoughts, but this kind of thinking is more likely to come from
inspiration and is often more elusive and does not necessarily appear during the process of creation. A qualified professional
designer can usually rely on rational logic to find a point of balance that is reasonably satisfactory to most people in the cycle
of aesthetics, engineering and business, and the imagination coming from a more subjective and emotional impulse, in fact,
adds the brilliance to the splendor of rational reasoning at the previous stage. The imagination of this inspiration depends
on luck. Therefore, the process of designing a proposal is usually based on rational reasoning, which is more easily accepted

by most people and has a higher degree of certainty.

| often hear designers complaining about their clients' poor sense of beauty and the failure to feel their beautiful designs. Is
the perception of beauty the natural inheritance or the product of education? Many years ago, British scientists conducted
an aesthetic cognition experiment on newborns to prove that the cultivation of beauty actually begins in the womb, and
even a newborn child can tell beauty from ugliness. Developmental psychologists have confirmed many years ago that
babies prefer some certain objects, such as something with high contrast, and curved shape. They prefer moving objects
to still ones. However, the reason for this preference has always been puzzling. The research conducted by scientists at the
University of Exeter in the UK supports the long-held view that life is not a blank sheet of paper, but rather born with a well-

developed aesthetic system. Scientists at the university used many photos of women's faces in their study. First, they asked
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some adults to rate each photo on a scale of 1 to 5 in terms of the degree of beauty. The scientists selected photos with

similar contrast and brightness, with an average score of 1 and 5, respectively. They then showed the photos to babies who
were just one to seven days old. One researcher held the newborn baby about a foot from the two photos, while the other
researcher recorded where the baby was gazing at. The results showed that the baby looked at the prettier photo. The reason
for the baby born with the sense of beauty is that a good-looking person has a standard face above the average appearance,
and people are born with this standard face imbedded in the brain, making it easy to identify a similar face. Thus, it can
be seen that a part of the human perception of beauty indeed comes from natural genetics, and there are also some parts
coming from the acquired environment and education. For example, different cultures have special tastes and preferences
for beauty. How can designers make their aesthetic creations reach consensus with customers/owners or end-product users?
And how to reduce the gap between the designer's aesthetic perception and the public's aesthetic perception? As a matter
of fact, apart from the natural inheritance mentioned above, there is also a part of human cognition of beauty that can be
rationally analyzed and sorted out to acquire some fixed principles and theories. Generally, ten forms and principles can
be summarized: Repetition, Gradation, Symmetry, Contrast, Proportion, Balance, Balance, Rhythm and Unity. No matter in
the architectural design, spatial design, industrial design or visual design, these basic concepts of beauty are not only very
useful creation tools for the designers to present the beauty of design, but also the very effective common language in the
communication of the sense of beauty. Such concepts are often taken as the principal axis in the basic course of each design
filed. But unfortunately, designers often forget to continue to apply this basic knowledge of aesthetic perception after they
enter different professions. has been split into their respective specialties, and this is what happens when designers continue
to apply this basic knowledge of aesthetic perception. Especially when persuading and communicating with the client and
owner about the aesthetic perception, designers usually focus on the expression of their own style and ideas, but seldom use
the relatively objective aesthetic principles mentioned above to let the other side understand where and why the beauty of
your design is. Design is often afraid of directly talking about the beauty or adopts the so metaphysical general description
that people cannot understand. The most effective and direct way for the description of beauty is to use the basic principles
of beauty to let people understand and experience. In addition to the perceptual touch, beauty can be analyzed in a more

rational way in order to achieve more effective communication during design.

In addition to aesthetics, the function of product is also an issue that designers often need to communicate with their
customers/owners. The theory of Form Follows Function, issued by Louis Henri Sullivan (1856-1924), the master the 19th
century Chicago School of Architecture, emphasizes that the form is designed or changed according to functional needs,
and is not a decorative activity as it name may indicate. Such a slogan led to the subsequent engendering of functionalism,
influencing the development of architecture and design throughout the 20th century. Bauhaus, inheriting this principle from
Louis, also takes this principle as the creed for creation, and holds the view that the consideration of form design is mainly
based on function. As long as the requirement of function is met, there is the composition of beauty. With Bauhaus was
persecuted by the Nazis, this function-dominated design concept was spread all over the world, becoming the mainstream
design trend. With the advance of the times, many different design ideas also emerged., such as the theory of Form Follows
Emotion proposed by Frog Design, Form Follows Funny issued by Alessi, an Italian design brand of the post-modern style,
and Form Follows Form, not Function, raised by Philip Johnson, another American great master of modernism. Furthermore,
there also emerged a plenty of pragmatic ideas. For example, Richard Rogers, the British architect master once said:  “Form
follows profit is the aesthetic principle of our times.” In 1993, two American professors, Klaus Krippendorff and Reinhart
Butter, from Ohio State University argued that the concept of Form Follows no longer applied to today's high-tech era, and
then put forward the concept of Form Follows Meaning. Today’ s users often endow a product with multiple meanings

when they use it, demanding designers to accept such a challenge and understand this cognition. When CHRIS BANGLE, the
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former design director of BMW, took the position of president of IAAD |'Universit a per il Design, he gave a speech also
responding to the idea of Form Follows Meaning, urged a new generation of vehicle designers to put aside the burden
of Form Follows Function in the past and boldly endow the automobile form with the more multi-dimensional

intrinsic significance so as to satisfy the demand of design in the future.

On how to give the form of product the meaning, | here share a case of design practice: this is a design proposal of
MR16 LED projection lamp for the world-famous and century-old GE Lighting in the United States issued many years
ago. The main axis of the design is how to bring the unique brand genes of GE lighting into the form design, and the
process of the design proposal does not directly show the form results. Instead, the form result is shown by the family
form features of BMW vehicle’s water tank cover, and IBM THINKPAD laptop’s unique red button and TRACK POINT,
eliciting the importance of brand characteristics products. What follows is the introduction of trademark evolution
of GE brand, from the simplification of the trademark to the form design of the projection lamp heat dissipation
fin, assisted by the brand form language which is consistent with the packaging of various series of products. This
proposal was eventually adopted by GE Lighting as the main form of the current product. Customers highly praised
that its product form could be integrated with the meaning of brand and indicated this was the direction that the
previous enterprises had not tried in the past hundred years. Form Follows Meaning gives the meaning beyond the
product function, plus the storytelling presentation, making this design successful. Again, the key to responding to
the theme of tricks for communication during design lies at the rational reasoning and obvious logical causality, no

matter for the design itself or the design proposal.
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Turning your design into a best-selling product and selling it to the world to grab everyone's attention is a dream
and lifelong goal for all designers. In the process of design branding, you may hear someone tell you that you
should be a businessman rather than a designer! In fact, this sentence makes sense, but | think the more accurate
expression for this sentence should be finding an effective way to market your design, which of course will cost you
a mounting amount of time to try and search among infinite mistakes.In 2015, | released my own brand, BLACK
TAILORS, which not so much a brand but as an act of starting to sell the products that are already ready to be mass-
produced. We often hold an idea that you actually create a brand when you design a product decorated with logo. It
makes sense in the broadest sense. But the brand is actually more of a responsibility and more of a link between you
and the consumer, which | failed to understand at that stage. The debut of product receives very sound feedback.
Regardless of the ceramic series or the marble bag series, all of these gives me the feeling for the first time that this
is how to do branding. Designers need to start with conceiving a design work and then to mass produce it, during
which the designer may suffer, but it is the necessary process that the designer has already experienced during the
period of student, thus such a process is no strange to the designer. The designer will gain the inexpressible sense
of achievement if the product designed by him or her wins most people and is turned into a commodity. But does it

stand for the end for the commercialization of product? No, it is only a beginning.

Once a product that has drawn the attention in the exhibition begins to reach backend channels and open up
new markets, it is no longer about simply designing a product. Next, you need to start to define a brand's annual
marketing plan, understand its own consumer community, examine the price and cost structure, expand the channels
and stipulate contract content, and specify the production standards of product and long-term media cooperation.
All of a sudden, the graphic design becomes the literal specification, causing the designer to enter an unknown
realm.To look for the buyer of your product should be your first step. There are basically various types of buyers, and

the end consumer is your most important customer. All your products are designed for this group of consumers. But
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if the brand designed by you is a new comer, you are recommended to enter the creative market so that you could directly
face this group of consumers and get aware of their feedback and preference immediately. However, this is a time-consuming
and narrow-market approach for the early-career designer. Alternatively, you can also market your products by attending
the exhibitions that match the attributes of your product and visiting your preferred channel outlets in person, meaning that
you are not selling the product to the end consumer, but to the channel provider. Simply speaking, the channel provider
offers the space where the consumers could enter to make consumption. These channel providers are divided into many
different categories: self-employed small shopping malls, chain shopping stores, temporary cabinets in large shopping malls,
department stores, shopping stores attached to department stores, online shopping malls, self-operated online shopping
stores, and others. These channel providers are like the opinion leaders of your end consumers, and the products that end
consumers would like to purchase gather in the space of these channel providers. Thus, from a different perspective, the
channel providers are the best choice for a fledgling designer brand to enter the market, because each channel represents a

gathering of consumer groups, making the choice of channel suitable to your product become a significant decision.

You need to acquire the corresponding condition and pay the cost to enter each channel provider. The condition and cost
mentioned here do not necessarily stand for the fund, but the following questions: are you able to pay the cost of labor for
marketing? Are there enough varieties of commodities? Are you able to produce the enough products stably? Many of such
questions test you in terms of how to make the first step. But before you take the first step, | recommend that you first make a
Branding Editorial, the description of your own brand containing the product description, helpful for you to understand your
brand more deeply. How can you find the suitable channel if you don't have a detailed plan for your own brand? The content
of your plan will include your brand's settings, the target consumer group, the expected selling price, the packaging you can
provide, and even the way of presentation, which will assist you further to have a better intersection when communicating

with the channel and empower you to find a suitable channel more easily.

To understand your cost structure and set your price will be the second step for you to consider. | am often told by the seniors
that there are only people who do not know how to sell goods, but there are no goods which cannot be sold. What the
correct truth. But when you define your selling price, you also naturally decide to sell the goods to which kind of consumer
group. Designers always think their products are priceless. Therefore, they may feel the sense of earthliness when it comes to
the price. But it is definitely a long-term and never-ending war for a brand to strike the balance between the price and quality.
For consumers, of course, they want the sold goods to be as cheap as possible, but the opposite is the case for the seller.
Thus, how to set a price satisfactory to both sides is your second task. The best way is to consider this condition during the
process of design. Each consumer group has a preferred type of product and the price range they are willing to pay, requiring
you to understand this condition so that you will not design a product satisfactory to a consumer group, but unaffordable to
them. You have to get aware of what must be included in your selling price. Too many designers feel they're selling very well
when they just start to sell for not too long, but after a while they keep wondering where the money is going. In short, except
the cost included in your price, when you try to decide on the price, you have to think about the wear and tear of materials
caused by the defective product at the time of production, the cost of subsequent packaging, the expenses of human
resources, the expenses of transportation, the cost of the passage, the cost of returning and replacing the goods,
as well as the expenses of your exhibition and the expenses of the display and finally your profit. It may exhaust

your eyes and mind, but it is the key. Thus, the above content must be highlighted.




International
50 Design
Competition

MEEMMEERERHE) BREFEIENEE  NRLIERFARENLEERE & MHMIE

[EiidE - EARAESEZBNTEE—EEENRE > BNATARENER TER
RFMaE » BRMuBEBEN | EREENHENS - MAINAMEARMETRE » BEHK
EMHVEFEI LIRS » BRAELERFTEIRRENES » B—ERMLBREERESEREE
DRI RFRARIVERS - ERRERZIE—HKEEET FREEBRNEEIRIR - MAIUED
MR E AR A LU DR ER PR AP SERRE - (AR5 /B H S RFRTER RIS IS T2 U
EEMNAE BAER o MR — AN EE M HEERIEIE - PRI RIREE-ATIRLEE R
HEAERELRIERDERMBENREEDSE - TERRIFNEZERRG SRIEESN
IEETENR AR 2 R ASERHBEENSIFRERE - ERPEEHLETIEE - REARSN
BIVATLGRIRI MR RIRE S - WREF BRI RIRIES - BREERNZE » (RETEMR
HBEETERIHEEZ BN RFEYER - WBERA—EHEEERR T —EEREYE
e ERBEENTUR  ENTEERNNZEEFHERTT - EFASEE BRI »

FABERLZXD | REREARRAMBOHEE ZERNTFER - MEEAIL—EH
BEEBYBEPHRIERE - ERUAEMEIMIEMREL > FIUAERANERITE
BEERABRNNESHER > BEIEZRMOEREREIRS > EEFMGTHNEERE > RRE
miEEREHEBEREEENRR - BEHERBEBFIAMRSTBE WREI RFARERERAE -
BHTERAREE -

&% TRETRARM) BREHTESLNYRE  EHENBEF  MBBIRSHEEEL TR
RERNRER - XAEBIREFREM > F2MHESESR  BELEESHMIARZEMD
s ARIR RENA > BEBEEREZERRMEBLES S EBERRIFNES - heFrgR
BERERRBETTHIHHMIVEER - AEURTEEHRMIE ? B—ERHEE B CEZREMNE:
MRFEMEZSHABRTZHREERAR  MIRELEEEREPT AR ARSI > Dk
IERENR—HER - FIUEEHEAER » RIS RMBAIENRIET ? NRTZ - Bt
RERENEEE A D mR ENRE - ZAF—ERE QBRI BnS HEERERE | &5t
A EiR T REFEIENFRIN  HEMNERNEMIINERZ — » BAERRREH
iR MERTESEEE—RESMRENBE > FIUTEFNEE  hREEINEEHER
HEAMNRLABHEMARE » UKEE T REMREE TS89 -



To stabilize your production quality and quantity is something you should pay great attention to. If there is no good
and stable production quality, your brand will only get increasingly worse. Of course, the balance between cost and
quality is an important issue, but how to produce sound quality in a pre-estimated space is something you must
think about. The more the quantity you produce, the more your cost can be adjusted downwards. This means that
your profit can be improved, but the quality maintenance needs to be noted in mass production, and it is a key
point for a brand to communicate with the manufacturer and establish a good relationship. Sometimes it may help
you solve the problems caused by the overall production cost and decrease of subsequent production, if you take a
little time to think about a simpler production process at the beginning, because these are absolutely related to the
development time and production cost you spend. Branding is a process of making choices constantly, so the earlier

you can think clearly, the more likely you can prevent the time and money from losing due to mistakes.

To build a sound customer experience relationship is the absolutely-necessary law for a brand to survive. Without
the support and recommendation from loyal consumers, a brand will be difficult to be promoted. There are many
ways to expose your brand promptly, and more clearly explain your brand philosophy, but | would like to express that
you need to focus on the sound shopping experience relationship between you and the consumers who buy your
products. | believe that no consumer is willing to continue to visit a shop after having a terrible shopping experience.
As for the news that the owner of a popular snack shop has a bad temper, and the customers visiting that snack shop
enjoy the feeling of being bullied, | think it is really rare. In most cases, it is not about giving consumers the honorable
customer experiences, but more about creating a sound experience for consumers during the process of shopping,
which will start with how to let the customer see your goods. What ensue are letting the customer experience your
goods, giving the customer commentary without pressure when he or she enters the shop, providing the packaging
services when the customer is paying the bill, providing the after-sales services and resolving subsequent problems.
All of these require you to prudentially design, consider, and formulate the sound experience route, which will never

happen naturally.

Ultimately, the concept of design standard is the original intention that must not be forgotten. In the process of sales,
you will hear a lot of suggestions from customers for product improvement, or the customers may regard you as a
wishing pool, expecting you to design specific goods. But these suggestions are just suggestions, you have to return
to the brand's standard, seriously think about whether to overall accept these sincere ands sound-good suggestions.
Maybe you will think why not accept all these suggestions, since the acceptance of them could lead me to the path of
selling goods better. But a brand has its own path to be forged. If you can't maintain the quality and style which are
created not easily, you will face the questioning of style change from consumers, and the risk of brand inconsistency.
Therefore, when faced with any opinion, you need to think whether this is the brand you want to create. If the
answer is no, you need to seriously think about how to create a new product to respond to and meet consumers’

recommendations through the settings of your own brand. Although there are various matters worth noticing for the
branding of goods design, the luck of timing is also one of the factors that are key to success, which depends on not
only the quality of your design, but also whether you could choose a path suitable to your brand. So, do not be afraid
of making a choice, no matter it is a correct one or incorrect one, because you will never know which path is right if

you fail to actually take that path.
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Preface

The 21 century is the era of creative economy for the entire world. As the cultural and creative sectors prosper, it is
necessary for design education to take root and become creativity-oriented. Talent is the core of creative capital (Lin Yan-
dan, 2011). Faced with such a cultural and creative trend, advanced countries have viewed cultural and creative talent
as an index for measuring the competitiveness of a nation. That is to say, talent is an essential foundation for national
development, and it is necessary to cultivate talent early on in order to fulfill the needs of the future when things will
become ever-changing. Therefore, | believe that establishing a strategic model for the cultivation of design talent for
the cultural and creative industry in Taiwan will be beneficial in enhancing national strengths, making Taiwan a pioneer
in design development for the entire Chinese-speaking world and an important hub of creative and design knowledge
and capabilities. Upon the juncture of social development and industry upgrade, “the cultural and creative industry”
is the core driver for the six major emerging industries proposed by the Taiwan government. It cultivates design and
creative human resources, which will become competitive strengths of the future. “The Project of Art and Design Talent
Cultivation” under the Ministry of Education plays a fundamental role in terms of talent cultivation (Apex Lin, Pang-Soong,
2014). Professor Apex Lin, Pang-Soong is the manager of “International Design Competition” and “Taiwan International
Student Design Competition” under this Project, and he has set up a role model and specified his core beliefs on

»

design education by saying, “It takes ten years to cultivate a tree and one hundred years to cultivate talent.” “Talent is
fundamental; the ‘people’ elementis fundamental.” In other words, only the education of people is the solution in the
long term. Talent cultivation is a task of enormous importance and cannot be achieved overnight; it is essential to build

up mechanisms step-by-step before such mechanisms can grow and prosper.

When it comes to studying the cultural and creative industry, Taiwan, mainland China, Hong Kong and Macau have
mostly focused on the industry perspective and rarely tackled the aspect of human resources. However, land and other
natural resources, labor and material capital nowadays are no longer determining competitive advantages or factors
of production for a country. Instead, the capital of knowledge, innovation and creativity from human resources can
generate more added value and opportunities for sustainable development (United Nations’ Conference on Trade and
Development as the original author, and Lin, yan-dan as the chief editor, 2011). In addition, Taiwan as well as countries
around the world all view “design” as a key factor in future economic transformation, social development and the
enhancement of quality of life (Apex Lin, Pang-Soong, 2009). In view of this, the cultivation of design talent with cultural
and creative thinking and the reservation of such talent for the future needs in the design sector are the goals aimed
at by design education of today, and they are also the research topic that | am interested in exploring. As information
technology keeps advancing and brings about changes in lifestyles, what are the key competences expected from design
talent against such a global trend? In the era of interdisciplinary collaboration, how can Taiwan’s design education policy
go across national borders and build a bridge to allow for exchanges with international design education? How can
design education transform itself so that talent cultivation can balance the supply and demand of human resources in
the industry and academia and fulfill the goal of sustainable development? Through literature review, | aim to understand
the development of art and design talent cultivation in Taiwan, construct design strategies and methods, and allow
design education to take root to cultivate cultural and creative talent so that design education in Taiwan can take the
lead internationally. | aim to take the human capital theories to examine the cultural and creative industry policy strongly
promoted by Taiwan Executive Yuan’s “Challenge 2008: National Development Key Planning.” Within the policy, the
Ministry of Education is in charge of “The Project of Art and Design Talent Cultivation”and four sub-projects, and it focuses
on “International Design Competition.” This is a way to verify Taiwan’s design education policy and its international
design competition strategies as well as their impact on the cultivation of global design talent. Theodore W. Schultz (1961),

» o«

hailed as the father of human capital, mentions in his “Investment in Human Capital,” “Education is the way to enhance
human capital.” Based on what has been described above, in terms of establishing a strategic model for the cultivation of
design talent for the cultural and creative industry in Taiwan, the research objectives that | aim to achieve are as follows:
1. Examine “The Project of Art and Design Talent Cultivation” under the Ministry of Education in Taiwan

2. Analyze the strategies for international design competitions in the “International Design Competition” project

3. Establish a model for the cultivation of design talent for the cultural and creative industry in Taiwan
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1HEBABRIREMEAR AT AAIEE HEREEHH Figure 1. The Ministry of Education’ s Implementation of the “University and College Art and Design Talent
Cultivation Strategies”
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2 TANM~AR 1 Z A7 Figure 2. The Meaning behind “Individual, Pair, Group”

11. Introduction to “The Project of Art and Design Talent Cultivation” under the Ministry of Education in Taiwan

The 21% century, talent cultivation is the leading trend worldwide, and people have been proactive in focusing energy on
talent build-up, hoping to use education to strengthen national power and enhance international education exchanges
(Ministry of Education, 2012). With regard to “The Project of Art and Design Talent Cultivation” under the Ministry of
Education in Taiwan, its purpose is to cultivate the soft power of creativity among the youth, allowing them to show
their innovation and creativity on the international stage. At the origin, in 2002, Taiwan’s Executive Yuan put forward
“Challenge 2008: National Development Key Planning,” in which “the cultural and creative industry” was considered a
key item. In the same year, the “Cultural and Creative Industry Promotion Team” was established, which coordinated
multiple government agencies, including the Ministry of Economic Affairs, the Ministry of Education, the Council for
Cultural Affairs and the Government Information Office (Zhang, Guang-min, 2009). Starting from 2003, the Ministry
of Education launched four sub-projects one after another, which are: “University and College Art and Design Talent
Cultivation” (2003), “Art and Design Elite Overseas Training” (2005), “International Design Competition: Award Incentive
Program for Encouraging University/College Students to Participate in International Art and Design Contests” (2006),
and “Taiwan International Student Design Competition” (2008) (as shown on Figure 1) (Department of Higher Education
of the Ministry of Education, 2016). Among them, the Ministry of Education has invited Professor Apex Lin, Pang-Soong
to lead “International Design Competition” (2006) and “Taiwan International Student Design Competition” (2008), and
adopting a global strategic perspective to cultivate cultural and creative talent is a major topic in the development
of cultural and creative industry. That is to say, the key factors are to strengthen the strategies of “commercialization
of works” and “industry-oriented talent”as well as possessing a“local-global” open-mindedness and perspective.
The Ministry of Education’s (2017) Higher Education Deep-Plowing project aims to “connect to both the local and the
global and embrace the future,” working on the innovation of pedagogy and guiding talent cultivation to become more
international. In other words, linking the design sector and academia and facilitating international cooperation and

exchange on education are the current direction of the efforts made in higher education.

1. University and College Art and Design Talent Cultivation

Between 2003 and 2007, the project of “Promoting Art and Design Talent” established five education resources centers
in northern, central and southern Taiwan: Taipei National University of the Arts, National Taipei University of Technology,
National Yunlin University of Science and Technology, Tainan National University of the Arts, and National Cheng Kung
University would be the five hosting universities, and they would form strategic alliances with other partner schools in
order to jointly cultivate professional art and design talent (Apex Lin, Pang-Soong, 2008b).

2. University and College Art and Design Elite Overseas Training
To cultivate art and design talent of international levels, and to establish international cooperation and training
mechanisms, this project openly selects ten to twenty talent seeds every year and send them abroad to renowned

universities, institutions or companies for one year’s advanced learning or training (Ministry of Education, 2007).

3. International Design Competition

The goals are to connect domestic art and design education to international competitions, to encourage university and
college students of art and design to actively participate in international competitions, learn from such experience, and
broaden their international visions, and to enhance the quality of professional human resources (Apex Lin, Pang-Soong,
2008a).
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SEENREEZ R NS BEEERIBER () Bl 6 BEXRIEEZ KX AA BEMEEKIESTE () Figure 5. The Strategic Goals of the Design Talent Cultivation Structure for Taiwan’s
Cultural and Creative Industry (left) ~ Figure 6. The Strategic Planning of the Design Talent Cultivation Structure for Taiwan’s Cultural and Creative Industry (right)
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® 1R EER 2 FFRREIE Table 1. The Phases and Strategies of International Design Competition

4. Taiwan International Student Design Competition

In 2008, the Ministry of Education integrated its own Art and Design Talent Cultivation and the Ministry of Economic
Affairs’ Taiwan International Design Competition: Professional Group; in 2010, Taiwan International Student Design
Competition became a student design contest of international standards organized by Taiwan itself. International
experts and scholars were invited to Taiwan to serve as jurors, and the award-winning students came to Taiwan from
abroad for the award ceremony, which further helped promote the results of Taiwan’s design education ( Apex Lin, Pang-
Soong, 2008b).

11I. The Structure and Strategy of Design Talent Cultivation for Taiwan’s Cultural and Creative Industry

I' would like to use the meaning behind the concept of “Individual, Pair, Group” (as shown in Figure 2) to discuss the
cultivation of cultural and creative talent and shape a human-capital-oriented pillar program. The description is as
follows:Professor Apex Lin, Pang-Soong once formulated the three layers of “Individual, Pair, Group” for the strategy of
International Design Competition. First, “Individual,” written in Chinese as A, with one single radical meaning “people.”
“Individual” refers to the unique and essential thinking of one person. Second, “Pair,” written in Chinese as M , with two

»

radicals of “people.” “Pair” means two people who compare themselves with each other, which represents a competition

» o«

strategy. Third, “Group,” written in Chinese as £ , with three radicals of “people.” “Group” symbolizes the interactions
among a group of people, which represents the structural system (Apex Lin, Pang-Soong, 2017). In other words, “Individual”
represents the essence of human nature, so high reward sums are set up as incentives to enhance the motivation for
students to take part in international design competitions. “Pair” means mutual comparison, establishing competition
mechanisms and strategies, and virtuous competition for stimulating design and creativity potentials. “Group” refers to
building a structure of many people and forming organizations and partnerships in universities and colleges throughout

Taiwan.

In the three layers of “Individual, Pair, Group,” talent prioritization, primary-to-secondary mutuality, and the power of
people as a group (as shown in Figure 3) are key. It is expected that seeds of creativity can be cultivated for Taiwan’s
design education, with their unique originality kept. It is also expected that such seeds can grow and improve in a
competitive environment. Finally, it is hoped that they can enter the education system at schools or the ecosystem of
the society and become role models, demonstrating the fruits of talent prioritization and the power of people as a whole
(Apex Lin, Pang-Soong, 2017). In the “Individual, Pair, Group” structure, the first tier is like “Generals.” They are talent
that leads the army, and they themselves are brands. They serve as role models to guide their juniors and promote
design education. The second tier is like “Officials.” These are talent that can substitute for the first tier in the future.
They have won many awards, and they have transformed from students into teachers. The third tier is like “Soldiers.”
They are potential talent and seeds from the new generation (as illustrated in Figure 4). In terms of the strategy model
of the cultivation of design talent for Taiwan’s cultural and creative industry, there are four pillars that are based on
solid infrastructure. The objectives of these four pillars correspond to the four sub-projects under Art and Design Talent
Cultivation of the Ministry of Education, and they construct the human-capital-oriented top design strategy for Taiwan’s
cultural and creative industry (as indicated in Figure 5 and Figure 6 on the next page). The description is as follows:

1. Art and Design Education Resources Center Project: objective-oriented; an education model.
2. Art and Design Overseas Talent Training Project: global participation; a cooperative platform.
3. International Design Competition: international competitiveness; an elite project.

4. Taiwan International Student Design Competition: emphasis on quality; a performance indicator,
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[B 7 HENVRAESMEIFREM AR A IR T2 RIEERIR  FERHFEFERBEMR B E (2006) Figure 7. The Strategy of the Award Incentive Program for Encouraging
University/College Students to Participate in International Art and Design Contest. Source: Taken from the Graphic Design Association of the Republic of China (2006) and
adapted by the author
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IV. The Strategic Mechanisms of International Design Competition

s«

The Ministry of Education’s “International Design Competition” (“Award Incentive Program for Encouraging University/College
Students to Participate in International Art and Design Contests”) started in 2005, and Professor Apex Lin, Pang-Soong was
invited to be the project manager for drafting plans, setting up goals, determining targets, formulating strategies and expert

deliberation and trials. Domestic experts and scholars were invited to jointly establish the standards for participating in

international art and design competitions, which were categorized into “General Design,” “Product Design,” “Graphic Design,”
“Digital Animation,” and “Industrial Design.” These experts and scholars followed the rules and regulations of different
international contests and assessed students’ capabilities before selecting 40 international art and design competitions as
targets of participation. Afterwards, award levels and corresponding reward sums were discussed (Apex Lin, Pang-Soong,
2006). Different from the year of 2005, when “defining standards” was the project goal, the key point of the project in 2006 was
“introducing information” (Apex Lin, Pang-Soong, 2006). There were four phases of implementation, which were planning,
promotion, development and maturity, respectively (Table 1). As the core factor of design strategies and methods, high reward
sums were used to motivate students to take part in international design competitions and to create a virtuous competition
environment and mutually beneficial synergy. Nowadays, we have entered the maturity phase. “Design takes root; creativity
plows deep.” The aims are to unleash the power of the sustainable development of Taiwan’s design education, to collect
and sort out the information and materials on different international design competitions, to set up a relevant website and
talent database, to provide relevant educational materials, and to organize discussions and rewards on international art and
design contests. The award-winning students’ works could be exhibited abroad, which would help build a virtuous ecosystem
for Taiwan’s design and creative talent cultivation. International Design Competition is a strategic planning which aims to
internationalize Taiwan’s design education and enhance its competitiveness; it is a strategy to “push” and “promote.” Its
naming in Chinese relates to Strategies of the Warring States authored by Liu Xiang from the Western Han dynasty. During the
Warring States period in ancient China, state advisors formulated political statements and diplomatic strategies to assist the
development of their own state. Taiwan International Student Design Competition, on the other hand, is a strategy to “pull”
and “introduce” (Apex Lin, Pang-Soong, 2009). That is to say, when the forces of “push” and “pull” are strategically combined,
it creates a “migrant bird effect,” which constitutes the concept of flowing assets of talent. The aim is to cultivate a good
environment for Taiwan to enter the world and for the world to see Taiwan. From“Art and Design Elite Overseas Training”to“Award
Incentive Program for Encouraging University/College Students to Participate in International Art and Design Contests,” young
talent can be pushed onto the international stage by winning international design competitions, which creates an outbound
effect. As for Taiwan International Student Design Competition, when designers, experts and scholars from home and abroad
are invited as selection jurors, when international design conferences are organized, and when winning entries are exhibited

overseas, bridges between countries can be built, and an inbound exchange platform can be created (Figure 7).

V. Conclusion

1. Design Talent Cultivation for Taiwan’s Cultural and Creative Industry

Creative talent is the foundation of a country’s development of the creative industry. Cultivating talent with originality and
developing industry-oriented strategic models are a country’s cornerstones with regard to enhancing its creative economy. The
effective management of human resources and the sustainable cultivation of talent are the key factors of a country’s design
education policy (Apex Lin, Pang-Soong, 2012). | have adopted the theory of human capital to explore the meaning behind

» o«

“Individual, Pair, Group.” “Individual” represents the essence of human nature, so high reward sums are set up as incentives.
“Pair” means mutual comparison, establishing competition mechanisms and strategies. “Group” refers to building a structure
of people as a group and constructing such a system in order to shape human-capital-oriented pillars of planning. In 2011,
which was the Year of Design in Taiwan, the three international design associations of ICSID (International Council of Societies of
Industrial Design), ICOGRADA (International Council of Graphic Design Associations) and IFI (International Federation of Interior
Architects/Designers) formed IDA (International Design Association). Taiwan’s design energy was praised by the international
design community (Apex Lin, Pang-Soong, 2011). Regarding the future, the goal will be to push forward the sub-project of
International Design Competition, which is “Design Takes Root - Plows Deep: Design Youth Promotion Project.” It will be able
to integrate the Ministry of Education’s current resources and cooperate with Taiwan design associations in a cross-disciplinary
fashion (Apex Lin, Pang-Soong, 2017). In the era where advanced countries are all advocating interdisciplinary integration for
design leadership, Taiwan is also gradually emerging and moving towards strategic cooperation, development and design

partnerships, which can increase design value and energy.

2. Establishing an Exchange Platform of International Design Competitions

The cultivation of design and creative talent worldwide has become internationalized, interdisciplinary and diverse. Therefore,
itis important to establish a solid and firm platform and build bridges for international design education exchanges as a way to
influence the creative performance of the youth worldwide. Since 2006, International Design Competition has been continuously
encouraging students to take part in art and design international contests for 13 years. Nowadays, against the backdrop of
information technology impacting the entire world, Taiwan continues to take a firm lead in the Chinese-speaking world with
regard to design education, and it keeps connecting the network of international design education exchanges, which is truly
a precious asset. In 2017, during the Global Design Leadership Forum, Dr. Brandon Gien, founder and CEO of Good Design
Australia, mentioned the 5th industrial revolution and the advent of big data, artificial intelligence and robotics. Faced with such

challenges in the digital era, it is now necessary to be able to observe the social landscape of the future and create design value
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accordingly. The advantages of human beings include aesthetics, emotions and creative capabilities. Therefore, in terms of the
direction of current design education, it is essential to cultivate “local-global” thinking among the youth, allowing them to be

open-minded, to break through and innovate, and to embrace the challenges of globalization.

3. Guiding the Youth to Connect with the Industry

In his article titled “Why Design Education Must Change,” Donald Norman (2010) mentioned that nowadays, designers lack the
training that fulfills the needs of the times and that we need interdisciplinary design talent and innovative design education
models to pay attention to social and behavioral science as well as to modern technology and business opportunities. The
design community needs to lead such changes. In other words, the changes need to take place in many different aspects,
from design education and training to practical talent cultivation, and from initial conceptualization of a work to the mass
production and commercialization of commodities. Connecting the industry and the academia is the responsibility of both
design educators and people from the industry. Given the global hype of cultural and creative thinking, it is now imperative
to better fulfill corporate talent demand and enhance the value of design education and talent. As such talent is equipped
with relevant capabilities, they will be able to influence the competitiveness of industries of the nation and that of economic
development. Some research findings have been displayed and reviewed in “The Planning and Design of Relevant Courses” (Lin,
Mei-ting, 2017) That is to say, it is imperative for design education to take root, for the course design to become more creativity-
oriented, for evaluation criteria to take into account creative capabilities, and constructing a strategic model and making a
bottom-up, grass-root difference for talent cultivation are truly essential. In 2017, during the same Global Design Leadership
Forum, Mr. Kazuo Tanaka, CEO of GK Design Group, advocated the spirit of “social design” in his works and the efforts to solve
problems, fulfill others’ needs and transform the urban environment. The National Development Council of Taiwan’s Executive
Yuan advocates “Design to Flip and Revitalize Rural Areas,” with the core ideas of “creativity, innovation, entrepreneurship and
revitalization” and the aim to mitigate inequalities between rural and urban human resources and development. It is hoped that
“works, products and commodities” will create a multiplying effect for “the power of design, production and marketing” (National
development Council, 2017). “The endpoint needs to be the starting point.” Commodities are meant to satisfy consumers’
needs, so creative ideation, mass production potentials and arousing the willingness of customers to repurchase a given

commodity are all core objectives in the planning of design education and professional cultivation.
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2016 EE{#H T 2£55513% (IDEA)
2016 Industrial Design Excellence
Award (IDEA)

#&4% | Gold

. S 1

= PE Huang, Yu-Man
FF75 Wang, Yu-Chi
FR{E$% Chen, Chia-Ling

EmBiB
5B
BoneAid

AR
ESbishi

BIRER s B2
TERFER

BONE AID

OPERATION

Ganers! frsctune fixslion Soarcs uied to 5o mece in & compls form, which
can only be used in pasticular body parts. Unlike the generad fractare
boards for speciic use, BONEAID can ke applied in the fixation of ams,
knesn, lags andd ankles wilh dfferant falding methods, bo reach tha gosl ol
mutiuze.

Daspite the wiilen descrigtion, clasr kons
for the instructions zre zlza showed an the
board Tedr up the Bokdd, feld into desirs

—
shape, <lia up the Dukign, ang be up the ~

sripe. It onfy 1akes one minuta o compléte &

fixator. For size fitting, it can be adjusted by

the foiding craase and fix wilh valcro staps

ta insura iis securlty.

a ] eoneAi
[;j:’}]‘%ll-lll"' Il ﬂ ry
' l} O 8 e

et

BoneAid 243 SCHER A VR BIEE A » HRIN —BBINERESERR
P B IR RS A MEFBAE TR R B - 20 AR SRR
BER » DURF SR REONE ©
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EY210 IDEA B > RIEGEE -SR0S 0 ERERRRPESRURIALRHDE > B8
IpEREEMART | KESRERNET - RSATEIEE > MBERE T EFERMENIERS -
M EHDEREN - BEERAZS LAGREEIR > RMEREELH  ReBEEFERLE
ETTRLENSI  SERNHEERMBRRS  SBRNSEETERS LIRESNES -
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NER) B—aMnE K<L ABSHTRBERRENR < DERENEMEN > URLEENES ;
MEAER RTINS » GRERMRAMIENBRE R JUERRZBARSEE R  BEAE

PERIRERAZIXRUA B ANEEN -

ERLE

RREUM IF SERNER » EHHRREEREKX !

2017 {=HE iF =aHHA%ELE _01
2017 iF Design Talent Award_01

EUR500 #%

i S
1 Jiang, Chian-Yu

EmBE
E=
Smoke Gets In Your Eye

MRS
KEIXE
B2

TERFAER

G E
=AR#9 Huang, Yu-Chun
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2017 {EE iF 1B _01
2017 iF Design Talent Award_01
FREEERS | Award Winner
(TOP 58)

% R

= #k4m Lu, Yong-Lun
2IBTEZ Liu, Xin-Yang

3R = Zhang, Wen-Zhuo

{Emais
Rider Care

ﬁiiﬁ-—;-&
TEERR AR
EXE-I-?— TI:

Tt BRI

&
gL 81 Cheng, Jin-Dean
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BUEHIE -
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RABTERAEMNIL » WRZRESTZEENRG > BEMERELE > SRREEZRAS
1815 - BBBIIIEE 0] LA IEENERIENS)
TR AUE SR T INETTHIRRIFTREN -

BIRRAR > B LEPIRERGE

TRER=E Fire Fly Fighter SE 35 A M BN EE - BREMKA Rst o BERBER > XEA

-

2017 {5 iF s=EtHFELE _02
2017 iF Design Talent Award_02

FREEB5 | Award Winner
(TOP 68)

L .

ZB{£H Lo, Chia-i
4T Chen, Chieh-Yu
#2581 Chai, Jin-Dian
2 534 Lan, Yue-Siou

FmBTE
FRATEEME 23
Fire Fly Fighter
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51 Li, Kai-Chu
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2017 EEAT SR s HT S K%

2017 Red Dot Award: Design Concept

41244% | Red Dot

" R

=I5 Huang, Pei-Hua
RERAE Lin, Zong-Hui
B Shiu, Yu-Fang
FAE= Lai, Jo-Hao
f&AERR Chien, Yu-En

{FmBTE
BRES
ECO BAG AESTHETICS

FRAREAR
Bl ERREAS
RETER

[HES EED

G &
AHHFR Hung, Chi-Sen

et
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KSR FHT R ERES o GEEABONING  AREAEENKBERREIIRINBE &
R TERETANIRFRERUPINESEE

BT

HE AR BHFE N R BRI A RERFRTTR > REtERNBREE T OO ERIERE
PRUBEE R B A A ARREBER AN ER » S TSR 8 HFRE T CLREREE - T8
RES) WRBRBIRE > BEEBRREEMRKRTLRNER  BRNAF SR UBENER > &
EARBAERILESFRERERENEEL -
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HERNSZOALTHEIMZ K -

BEOS

REREAEECAMRENEE » URBESDEESESMEMERHERRR B BREE - %
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REMIZ > TE—EFMRENT - BEERNITURSYREENZ RIS TREEMEZEE -
RRHES RBURIEY - BBRHTRRE > RSB NTERAEEEE -

2017 EEAT R s TS K8

2017 Red Dot Award: Design Concept

#1354% | Red Dot

L .

fS8RA Chien, Shin-En
2|F% Liu, Tzu-Hao
ZE1% Lu, Pei

EmBE
dotedogs
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EHFE Tung, Fang-Wu
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2017 EEAIEAEE ETIE S KHR

2017 Red Dot Award: Design Concept

A1%44% | Red Dot

i S 4
HREDFT Lin, Guo-Shin
AL Haung,Yu-Pei

EmBTE

REMEKEHRER

Organic Agriculture Paddy Field Brush
Cutter

ARSI
Bl TR A
R

IHERR

5B
$5EE Wong, Ju-Joan

et

FREAFARFHBIBNAR » SIRFBERTIEEKERVIRERRE » FREATERRER R REER
B EARBRERXFIRERNINESE  ERASIIFRE - 5—77H » IS E R e
MehEREARNEIRS I -

ERLE

RAERERIEEAMRIS ARG THEE » RSB EHDRAHERNAL - BEHRM
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TEKEERIIIFMER o IbRPKRET RIFIERSHERR ERANE ] » HAMEEMS HA @
feEnE
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BFATYEHBENTREER > $H N BRAEHNGRE  HEEHARETEBRIIEES > EFR
BOTHEIRER B SEE 2 B /IR ©
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R REBRELUNABEZENRERENRIUMAR - GENBYHEREGEETRMSE
REMESHETEBEFB—MNENE—4T -

2017 {EEATRE R EHBLS K8

2017 Red Dot Award: Design Concept

£1%43% | Red Dot
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BR#AF Chen, Yu-Sheng
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Easy Basin
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i # IR Zheng, Meng-Cong
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2017 {EEAI AR B S KL%

2017 Red Dot Award: Design Concept

A1%53% | Red Dot

i S 4

B832# Cheng, Ming-Han
#234928% Tsai, Tzu-Chun

E R Huang, Mi-Cian
SFZ¥ Hsu, Chen-Yu

EmBTE
E3iskay
Equidstant

FAEER
Bl EIERH RS
RETER

TERFTRAIREFR
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i # % Zheng, Meng-Cong
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FESIFI FERB R R IFIKIR > B ERIRERIARE - BIRFIIHIRE « BRI R TERAIM M

BT

FFRRATEMBEMHERNEE - SEHMSELR - KET SROBREN - FEHRNRE
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EpA—HELNRE » BERFRARMRERIEN—ERE) - B S#REER Bk
FIRvEEEN -

2017 {EEATRE R EHBLS K8

2017 Red Dot Award: Design Concept

£1%43% | Red Dot
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T Jang, Yun-Jen
MRIEEE Lin, Wei-Chun
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Nice Tri

FRABR

RERE
RIERFTBEMSE
TERFAER

15EEE
ZEFR$R Lo, Chi-Hung
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5RE& F, Chang, Yi-Fan
Bk Huang, Mi-Cian
EBREL Cheng, Shu-Tze

{EmBtE

Manners

AR Manners
KA
R EtEA PR
THX2E R

15EELm
HIERER Hsieh, Chien-Ming

S

“Manners” (E BB MNMEEM MRS > R T EBIIXEFRENRES > Ml BENRtEEEMR
BENEE > RERMIZRASIRKRBETNRAER - EXSHENENER > HEEA LA

= B8 %E PEE -

LR

VAT REEREE LS ERRE - WIRAER S MR RRIRE
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» —BFE ) —EFHRE 0 FTREEER
CEETAMME - B8 BME " S&5 " TEGENE !
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HAAMRAKBOEAERE > EFARECRENERBIBET  MABBCIEKERR - BiRISE
BE1E > ERRTCBEAKEORBAMEENEAR » KABIKBREL > PURIKERIVE
o

BEOS

ERE-RARZEARFRE > EREBREFFEZRF RS BARBREE > BRTRFANKEREING
Z5h BEEKENEAFRFERAK > BIEE TKENEE - RMERGCASBRIRNEKAR » Uk
REBHREZWEMNHRELE > REA RN EKRINRIEKEBRT > ReEREAESE Reddot
Design Concept Award 2017 fE{FRY ST > 3 BRIAFTINIRAELRE » R AR ©

2017 EEATRE RIS KR

2017 Red Dot Award: Design Concept
%1 | Honourable Mention

S
APAZE Shih, Ming-Sheng
=i®RE Huang, I-Nung
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K&
WATHIELD

FRABR
Bl =R RS
Rt 2R

TERFTRAREPN

1SEEm
#2234 Yeh, Wen-Dih
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2016 HAER &%
(G-Mark)
2016 Good Design Award (G-Mark)
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S
$EF £ Chung, Allan

{EmBTE
HLER

Clavicle Scutums
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et

TEHERR

et
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BFMRRELE
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2017 ZEH = PR BEREN
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2017 Students, All to Chaumont
A | Selected
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FEFE Li, Jing-Xuan

FmBTE
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vanishing point
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Bl = BAME A SR
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REtEHR

fEEEM
MER Lin, Chun-Liang

et

NERERELRTER AAEENHE  ARSEEVEELFNEE » EERAEGTREIMNER -
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BT
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BETHFZEANEY - HHEEREEERRERRFEERENFR ; e REMERBRAN
BIEER ; SENEERSATHETE ; SHEBRNE—USA > B6# - KR -
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2016 F+MjE £ A EF
BIREFR

2016 14th The International Biennale
of Poster in Mexico

THIRD PLACE

S
[RE4n Chen, Li-Ru

EmBTE

EM SRR EEFUEREI O
BIODIVERSITY IS IMPORTANT LIKE YOUR
HEART

ﬁa+&
TEHR AR
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&R Tsao, Jung

et
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2016 F+MEEFHEFEE
BIREFR

2016 14th The International Biennale
of Poster in Mexico

A% | Selected
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#18%3 Hsieh, Ching-Wen
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Became the focus
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HEBARE Yu, Ming-Lung
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2016 F+MjE £ A EF
BIREFR

2016 14th The International Biennale
of Poster in Mexico

A% | Selected

i S
FREREE Lin, Tsung-Wei

EmBiE
2050 EBFETFBEERA
Oceans will not have fish in 2050
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RS RETIE
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%% Huang, Chuan-Chin
SBEE4E Wen, Chih-Wei
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2016 F-+MjEEFEEE R
BIREFR

2016 14th The International Biennale
of Poster in Mexico
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SLEYS Shen, Li-Chun
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How Can | Breathe
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2016 F+MjE £ A EF
BIREFR

2016 14th The International Biennale
of Poster in Mexico

A% | Selected
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RESPECT FOR LIFE
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Do you know how fast melting glaciers?
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MELT 2MUEREEK) | IBIEMBF K ERSRE > AR A EERMEBMN SRR TRMERENE -
BEMEEK | ERREARHE , MEFRREHIK - ENERIEFITREE > i T RAER
FERETET °

BEOS
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2016 F+MEEFHEFEE
BIREFR

2016 14th The International Biennale
of Poster in Mexico
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E2{13% Tsai, Shih-Ting
2IZAE Lau, Shi-Koon (#4EAE)
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2017 AHNEWIEEHEEE
#% (ADC)

New York Art Directors Club Annual
Awards(ADC)

/4% | Bronze

i S 1
EEIHF Huang, Sheng-Syuan
S5 Wu, Cheng-Yu
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Finding Taiwan Old Street_Three Scenic
Views of Lukang
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fSEE
HBARE Yu, Ming-Lung
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2017 FFRIHLHG B E PR EIR
=R

2017 Lahti Poster Triennial -
International Poster Exhibition in
Finland

A% | Selected
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I8 Chu, Chun-Ta

EmEtE
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Commemorating the 150 thanniversary
of the birth Dr. Sun Yat-sen
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2017 S HEaHHH S B PR 53R
-

2017 Lahti Poster Triennial -
International Poster Exhibition in
Finland

A% | Selected
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HHRERR Hu, Ting-Yao
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Environment # Money !
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2017 Lahti Poster Triennial -
International
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fEmaiE
B

Verbal Violence = Pound !
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2017 Lahti Poster Triennial -
International Poster Exhibition in
Finland
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An Elapsed Childhood - Child Labor
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Loboy Kids

Childhood never comes back.
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2017 Lahti Poster Triennial -
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2016 ZHF PR E =G
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2016 Golden Bee- Moscow
International Biennale of Graphic
Design
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L S ]
=2l Huang, Chuan-Shun

EmBTE
R AE
Misogyny

TAESR
Bl =G EME A S
RET R

RETBRELT

5B
K2 4L Shih, Ling-Hung
B 1, Bin

et

B THRESERMNVLR > FELERF—K > KSAMRANE -

BT

HNREZEAR | ERE-NRITBRENILLE - REFRISE -



2016
Exhibition Of
Design Department

\

02.25-03. 30

R R R S
10 80 - 6:00p.m.

Aol RS | oD

et

ER—ERTH RN BR —IRIEARMEELYENEREE > BBAEER » EREL - &
MR - BIERHMENRETHEIFIE - BERTRANEEENR » RNBIBIEER T BIRERINER
FeRoh ) ERE SRR -

BEOS

RROERSRORERE > FEILBRCBIRESMERRE - ARG TEsTANEEER
B - EMBRIERE > TEHAERRRAEEHSENR > AZUTENFRANRKERB2E -
AESILES - EIERRE - BONRUTECSNINE RS - BRNGEEIE -

2016 EHFEPRFE =5
B TrRELELT
2016 Golden Bee- Moscow
International Biennale of Graphic
Design

A% | Selected

L S
I8 Chu, Chun-Ta

{E@EH
B
BOOM

R
Bl EEATAS
Bt

RETBREALH

1SEEE
2I#2RL Liu, Chien-Cheng
28 Liao, Wei




—~
' 116

International
Design
Competition

2016 EHEI B PR E &S
SFTREEE

2016 Golden Bee- Moscow
International Biennale of Graphic
Design

AE | Selected

L S -
#1345 Lin, Shih-Yang

Fan&ata
KRB

Hypothermal embrace

FRAASR
B3 S M E A S
Etine 1

RERFTERRALIE

VPO THER v AMESEMB R A CE

X I i

et

BIEBEERH  BRARAZHAEBRENS—KER > IERBEAEROSEL—EFEEM
B RERAARRG LAKEBLBARENTBEITH °

EILE

BEAEESRNEIESIRGERE « £/ IRF - ARE  MELHEELENERRTHIRIFMR
BARANRE  RILBHEEE LEFARRT - BRENEYIEAEEEN  EERIERARZIBRI
FRIBMIKIE 3C EmURMEREE > TREBAZSOBEURAME - AREEET KAME o BAEK
EREHNAMOEREFENSDNEEEE  EKEHATREER - ERENE KRBT BE
BIMREIENRN > BERBSREREASTE  HEBRNEHEEFEIURZEAE -



2016 EHFEPRFE =5
BTREIEIT
2016 Golden Bee- Moscow
International Biennale of Graphic
Design

A% | Selected

" B
Z7R Y Lee, Hung-Wen

EmBE
ARERARA
Nanjing national mourning day

FRASR
B 37 S A EE A SR
BiiiSk

RERAER

=S
Bo

1B

&

SBEFETEMEBENNIR > BRIRES » EROF o

BEOS

RFHEERABERSESNE > NI BRENRMABERANESEER » BERBERARITHA
BEILERHR B2 B EMEF IR BEIMEINRE » BEERRNRAIRIRENEEE -



International
Design
Competltlon

2016 ZHF PR E =G
HFEEDER

2016 Golden Bee- Moscow
International Biennale of Graphic
Design

A% | Selected

L .
=T Huang, Yu-Wen

R
OPEN

e LU

E BT AR
B
Eﬁﬂﬁ+¥%§

et

ANEAZ BV E KRR RERIN BB IER - BREHTTROMN - &1

=

)
5
NI
B
3
i
g
i
&

BT

R ATETER BENNRS NEIENZAN > REEFHEETREMNEEURTESREES
Hetam N e ES ©




Help!

Y J

{EmiS

RFHABEEBIEL - 2REFNE/\+EIBEREBEER -

BEOS

RBARNIEEHIRE R EMS | SR BRSHERERSI BARLR > R EMERAFBIZT
ip bS]

2016 SZHIEIE PR T EE%E
SFRERIE
2016 Golden Bee- Moscow
International Biennale of Graphic
Design
i# | Selected

S
A8 & Ho, Szu-Jung

EmEtE
BEE
Depression

2 acts gy

a nﬁ+
EIVEL R PN
RS

RS RRTI

IR E
B Chan, Yu-Yen



International
Design
Competition

2016 ZHF PR E =G
HFEEDER

2016 Golden Bee- Moscow
International Biennale of Graphic
Design

A | Selected

L S
[&/bZ= Chen, Shao-Chin

R
TH
RESPECT

TAEEARE
EERERE
EREIER

By AEERI B R R

f5E M
ZPEIE Cheng, Kuo-Chang

et

EHENABARZAGH -

ERLE

BAERBVEE > RENEZ—BLRNES > TFEANRREREEEEATH > ME—BAES
EEUPNESEE - EMEEA B CHMMEEE > BN L TENORE KR - fERA—ERRE » BRA
MABAEH - AFHEAFRZE > HREZR T RHRSHRIREILE - REHEEEMIE
EHENER - UREBRAM  EROFRAEANZEERE - RELSERERIBNE—EADE
MPITEEERER LEHERATT - FASOERNAFEERRTE  URHRABRERESAR
SHEWE - BB LAENRTEEMRERER -




{EamisE

&

BEANTHE LERENRELS > BT EREEHENFASMEE - Hunting Monster S7EHESE
ARDBIFHE - SR ENFERRERGEFT AREEITRHZE - BELM > BT I2E
RILBIE DB H#A o

BEOS

BREABANBRE  BERFUEHMLERTHES - SERFMEEPRFENER  RNBHE
J1~ 77 @ AR BREEERHANEREARE—BNAR > EHREREFNER -

2016 {EEATRA(FERFT AR
2016 Red Dot Award: Communication
Design

R {£i% | Best of the Best

i S

&£ Chen, Chia-Leng
HIBRE Tsung, Yu-Ting
782 Chou, I-Jou
=2 Huang, Chien-Yeh
ZXH#AR Tsai, la-Shin

EmETE
ZETIR

Hunting Monster

FRABR
TMARE

1SEEm
FRIZE Chen, Chiung-Hui
5=BEE#E Hou, Hsiao-Pei



International
122 Design
Competition

2016 {EEAI R (HERET KR
2016 Red Dot Award: Communication
Design

R {£i% | Best of the Best

.

SRIES Chang, Shun-Sheng
784 Hsu, Hsuan-Chi
EEH Dong, Jia-Yi

= Huang, Pei-Wen
PLLE Lin, Yi-Chen

25855 Tsai, Wan-Hsiu
#RKE Syu, Yong-Ji

EmBiB
BEAL
The Taiwanese Cabby RS
AERR MEEAL) BHESETSRFENERAIE - RMTERUAYRML > MEEEH2ENED » R
BHERR RS EAENB - BHERHET > BEXRTRNASWHRESRABREN THERLH > RAFAER
R ETEERT BN ERTREE > EBESTBT °
REBEEDR
EEG
B ET

REEXINE  SHRFIRRBIFEANSE - AR —FHHRBRHNAAIERS - HRIFERER
EREMTAIFRETMA TR S ESNERLEITTHEIIR - FERFIERFLEE - A0
BREE[AE)NEILCE TR - EESEAMMEEER - RECEISMS N » 59545 - HEBHNE
MIERRIFER > BEICREE2RGER > Hib > AMESEBETNAGFZ/NILE » FEHLEES
BRERHMN MBEEAL) -

B#EEE Chen, Ching-Hung



et

FREMRRERENBMR ! (BRE) THREATFEENENEZEMARBHRE > BHRE—
FWEALBRENWMBE > hTREFANSRELHNRBRNBRENETTE  BEBNAFH
Bl ARREHRT B8R RERNS

BEOS
BE-FREIANEERE  MBHEINES—ERF B8 REIREN—F - BERENRTN
BEER  5—RNEHRE « AREN - RERAK LHRE  SIMERS  EREREE > 2

—EIRHRRRHEN - MRRFEAFAFITESEARR - 8@/ A@HHEL—RREFRHRTR
TH TR - EHSREERMINS - ES - SRPEEMIEA - REFRLEEFER °

2016 {EEAI 24 {HiER T AR
2016 Red Dot Award: Communication
Design

R {£i% | Best of the Best

i S

FRZEM Chen, Rong-Yu
BEEEE Liao, Kai-Hua
BRZ1% Chen, Yen-Ling
=akAB Huang, Yong-Yu
HIUE Hung, I-Ting

Emais
BHRE
Bird Flu

I
MRS
B2

REFBERR

{5 EM
ZZE Ching, An-Hui



International
Design
Competltuon

2016 {EEAT R (FERR 5T AR
2016 Red Dot Award: Communication
Design

Ex{£4% | Best of the Best

b S

=T 5 Huang, Yu-Qian
3R75#4 Zhang, Fang-Rong
F4A1= Wang, Bo-Ren

BB
IS BRER
What are you singing?

TR
B I EMEH RS
RETER

REEERTR

IgE R

BEER Liao, Zhi-Zhong
&R Tsao, Jung
ZIN Lin, Tai-Zhou

et

MRIERER) B—HEHEENAIFRE - ERTS (FHEERREE MV BUF) RBEERI - ARt
MRS I FEANBSTE > ENMRE—RASRAGRNEY) - BLUESIRMREN -

BT

HEHSRFRRAONTEFE  MEERIFRAENTUEIBIEERSTNAE » I EE—E
ABEAR : TEENERTEXCREARK —EREIE - HFERMEEFEEERETEZN
AREINEY) - EERENBIRE NN EFRESINICRLULEE  E=R—HBEFNBNERT -




et

P EEM AREHS » 88PN EUPESAEMBERN AN AR SEEE - AUZRMEEN
FEsE BIRARMINE - ERBEZHRAR TRERKZE  EEEXCEMBTREETE -

BEOS

[E8EEAE S FIEEEYRIBAETREARIE - WEKNERE B8 ME > EERZENFE—EE
KRBT - AR ERB—ZESAMENRER | BREETEETHFERE - BhEARSEMIT
BREGEARBAR TS RS —(HEENSHENE - ARk ERF G SRERTNRE—Z) -
TEEEMKRABOHIE SR PHESNBERIES - ARNRRE B SIF R TR AZENTEEEM o

2016 {EEAI 24 {HiER BT AR
2016 Red Dot Award: Communication
Design

AI®53% | Red Dot

i S

E0&F Huang, Sheng-Syuan
S7KEA Wu, Cheng-Yu
FRELE Lai, You-Ting
&= Tang, Yun-Chiao
25 Wang, Tse-Yu
ZELE L ee, Chun-Hsien

fEmBiE
E5M
The Book of Incense Coil

TABE
MRS
AIE RS

REBERAER

BEER

ERETE Hou, Hsiao-Pei



International
Design
Competltlon

2016 {EEIATRE(HIER T AL
2016 Red Dot Award: Communication
Design

41%44% | Red Dot

.

[+ Chen, Tzu-Chen
B Yang, Jui-Yu
3853 Chang, Chiao-Yu
#H5258 Hu, Ke-Chiang

BB
TERMERS
Forest Tea Bathing

FLEESIE
Tk

ElJ = DXD —?BTE

REHERER

RGBT

fZBEETE Hou, Hsiao-Pei

et

BEBEEENERERAAABES - MARNNREREASILRES  BRBRBEFS
eTEER > BURBSNADEEE RIFREAERSE | RN NRABHNNER
st o

R

BT

EMEERNGRET  ARSEAFENRE  BERREEMERGESHER—IEEIRRE | 5015
FSHR0VELE - BERYESEL !



{EamisE

&

DU BT ST SFIER RS AIR » BB BRRRESENER - UEEEEFHAEYE
AIEE TR > BREKIEE - L1 MIREEEKR  RESEK LOREER - BE-MOEHEN
mnnsk > SERSEREIRIRBR R BN ©

BEOS

FRERARB—Z » ABRMAL » REE > MAIFAIEFLURERETRER - BESMERNE
218 AMSENEN—EREARIFERM - IS T EER - JFRREIIEPAIEEEMrIN
R LURE  ERMAMNEECHAR > hERMERBEL 04 -

2016 EEIATBA(FiIER T KR
2016 Red Dot Award: Communication
Design

#1254% | Red Dot

.

&= Chen, Yen

EEHEA Kang, Ya-Chin
#TFBE Lin, Yu-Ching
B8R Chiu, Tzu-En
Z=EHH Li, Yu-Shan

MEZ Lin, Yu-Tzu

HIE& Huang, Cheng-Yueh

EmETE
B

Social Cafe

FRRBE
TMARE

R E
{ZBEE Hou, Hsiao-Pei
BRIZE: Chen, Chiung-Hui



International
Design
Competltuon

2016 EEIAT2EEER AR

2016 Red Dot Award: Communication
Design

AI%53% | Red Dot

L .

3&/D#H Chang, Shao-Fu
B Tsai, Min-Ze
FREZIE Chen, Wei-Da
8% Ye, Han-Shiang
HAFBE Lin, Tzu-Hao

{EmaTE
RIS
Ocean Flavor

FLEESIE
ik
BIERETEMR

REBEXTER

HEEM

5=BEE#E Hou, Hsiao-Pei

et
Dl iy Damir R Raltr il FIESTNAESL - REEERERE > HERRSTEERY
B ARMUMEREEREaAR  EREGRFR  ERUARBARBNRERE - BUKEER

BORTEEEE ©
BT

RUHRETEERA TSR EEERER ENREIRARED)  ERFTRPETLURARBZE
BBRR > T RBEERS BB -

W



et

RENESBIEHBYIIRRZRIFEERTETIRG - NEBERIPIRT 2 DOMmMNZ DR » R8T 8
MEANENRE > MBEIHMIPEEHRE - NEFRBTREMRINARE » AVBIBMMNAERE
IR B NSBRIBE -

BEOS

RROESIAAMGE THEMHIETE  RREBRBSNIHIEEEN - EERORTBIEEMNE - HE
VAETPERNANERER > EBAXARANEBEHEFERNESRER > WAEARES
EEREYIRGTAIRE -

&h ' ¢

2016 {EEAI 2L {HiER T AR
2016 Red Dot Award: Communication
Design

4T854% | Red Dot

L S
#1E$3Z Hsieh, Ching-Wen

FmBTE
BRiE
Eroded by Fashion

S
ik
AUEARES:

REFERSABR

{5 EM
HPABE Yu, Ming-Lung




International
130 Design
Competltuon

o &

2016 {EEAI R (HERET KR
2016 Red Dot Award: Communication

Design

412542 | Red Dot

i S ]

BEi=Y8 Liao, Yun-Jyuan
2BERS Wu, Xiao-Qing
E T4 Tung, Nai-Chi
B E ¥ Yang, |-Ping
MRERER Lin, Zhong-Yan
MBEEE Lin, Wan-Ting
JIIRAE Jiang, Pei-Qi

EmBHE
EADRIG
LASAMIYA EREES
FAEERR B8 NEART) B MERA R RAREEFRNNARS NRKRE) - TRELEP > AN
SEMRER EEERERARFS > BARIRAARLE > AERMFESLEERRTERE > ARRNFEELE
BI=ER5TE0 LERHEBREIR ©
REFERTER
LG

REE

B2 Hou, Hsiao-Pei EEIRIRES S AEETS 2016 ATRAHE > BRFELSIBA BIG TR EERSTAIF LBISE - ERMAEAD

NBIRETELE - D2 AERRAMEREETENRE > TERERR BB NATREE > ER
Bl ek RS FE2R > MEMEE T E2RBERRIENSBIMNE » (A RAEE MBI
PREENRES - BLAFBREANRRESHTE —FLHRIRR - B—REEIENEEDIE
BEESAR IR RSB E » JFRRIEAR |



&

FEN—NEEERE Bk ABENE B2 - BENI > BB BERSEER
HERBEEGR > WEEEXCHRAFER » FIERRST AL EEE - SREUKEEIET)

BRZE - BEHEIRE T RORT - HHABIHAMEEEN > RFAANTIEAS -

2016 EEAI R (HERET AR
2016 Red Dot Award: Communication
Design

£154% | Red Dot

" &
2432 Liu, Ching-Wei

EmBiE
Tea fans

e LU
HRIPN
bt

REFERSABR



International
Design
Competltlon

2016 {EEIATRE(HIER T AL
2016 Red Dot Award: Communication
Design

41%44% | Red Dot

" R

EELLE Cheng, Yi-Hsuan
MMEE Lin, Chia-Hsuan
&S Chan, Ya-Ting

BB
Efe232k
Auspicious packing of tea

FRAREME

BIERR RS
BIFTERET R
SEERE R

ESECE ]
ERit @ Chen, Shih-Lun

et

SENBHZRELERE ARISEMHAE ; FENGREER ; FEETPETHENEER
BENZ 2 —  EEGENREERKE > ARST > BREOERAFEHSEREKENEE -

BT

?Wﬁ@ﬁ%?i?%“% c EHEREBE2REBRSE  LEAETERPEERAMER  EARONE &

—ERPURAIER G NG > FEBATTRLEXAPBERETR - HRMAMS @ AR —ERE
E’\J%E%&%ﬂ EERPERMBNATERE > FAEEMRMARAT B —LERFRE - HBEEEREL
BEERMN—ERE > KRR EBIRSREES



et

SRECHNERE—BRENRE > AFE AR FTER—EZABNZ LR - RUBESRERTE
BE L BT ZREBERIME—RER% 0 FRNBDKREE AN RRELETRS > BEAmE
ERIRHOISEREAFENEE °

BEOS

EEEEAHBTEMREDELR > It5 > RAOERESRABEREENEWEHNFE > HRM
KR BIBANSEMNEY - 2NMERLEEFTREANEERACHNES » SIHTTEBETENBEH
FINSEA > MEHRMNEEEN - BEMELERMBERERNKE - FRETERREDE
8% RMEZEOHBERR ZBAE - RRRFIGEETZENNIERER 2 REE -

2016 EEATREFiER T AR

2016 Red Dot Award: Communication

Design

41%44% | Red Dot

L S

=587 Huang, Ying-Tzu

EUK#1 Ou, Yong-Kai

JIZZ Chiang, Tzu-Jung

EmETE

To Dear

{5 EM
Y Lu, Hui-Ping




International
Design
Competition

2016 {EEIATRE(HIER T AL
2016 Red Dot Award: Communication
Design

4T854% | Red Dot

i S
FE=1F Chen, Ting-Yu

{EmaiE
[Elaal=Ees
start from 100

FRAREME
Bl 17 =AM E A S
ST

[
RETER

IREELT
EF%F& Wang, Manfred

et

BENATEREE  EREEEREKRERTE AR EREMEER 100 2R

BT

RETPILIGEE | BEI5E !



et
EHEG > RARKRENINRER > KEBEEMRIXPIE » BBTENEAMERNRTE > 8K

HELIZEBENRE  RERMZBELECHBE  BRGHRMAEEENMS -

BEOS

RROERIEESSEE - REETE - RS EREBNEN  TREETAERSERILERE > 20
BA S BEER PR TMEEER > MEARZHSERG - REBENIEREE | DRERIFRRE > &
RUBMEIBHRHMNEEE » RESMNAOERERE  ERMLDEABSDERT—E 2
RERSRAYSTAE |

2016 {EEATREFEKLE

2016 Red Dot Award:Communication

#1254% | Red Dot

S 4

B Liao, Pei-Ling
BRE2E Chen, Hsueh-Nung
E2NEE Tsal, Yi-Ting
2187 Bi, Huai-En

B8
EITH
PROGRESSION

FRABR
BERERE
Rt R

REFBERR

5B
PRIEZE Chen, Cheng-Chang




Internat|ona| :
IDC &z 2018 e
Competltuon —

o R

2016 {EEAT R (FERR 5T AR
2016 Red Dot Award: Communication
Design

41%44% | Red Dot

% R

BikF Zeng, Yi-Sheng
FRI5EF Chen, Yi-Jing
F18E Fang, Qiong-Hui
a0 Li, Pei-Yu

EmBTE
K - B EF RS
Emergency Response Guidebook

B
R A
B2

REFERR

B
BRAZE Chen, Yueh-Ying

et

AEEHHBERERRAKSHETENS » (FXEHANBEER - RRAFTIZNHBKERER
6> EREURHHEEESKNSERMER  RETHREMWELEREY  SHFEREGELATEE
R BIEXHELERVREHE KNREE -

BT

BRE_NESEEAMRK AR  TARABRZRERRIB—Z  LRTRFERE) » BEFR—
BETERAVRERLREE » ARKKBMITEBRIRI P IR » MR A REMsTim I RIS R FmE MNTTE
ROBSHR > BERK—ES NAIFNEBTHHIERIFR - RREENUZBERBESG D2 RBERGRE
HRMORRERSUILTHER » HRERHEAR—R/IVIEE RS EMFEIsE R G > 1
BB EHEGRMIERE—FERESIER




et

TOFARE) BN@NUAEELTIEENAYE  BRREN T3 @ TRFIEURFHAI B
1B e AR D ANM=AME > BAEFE  BEK DD ¥hH > AEHEAFAIEEE  TRIETAHEER
BhRIAL BOBE -

BEOS

NOFERE) BRNMBNUGEEHE O TEENAYES - RUEMF ML TR SEETE) S -
FEMPIEIENBIET  IRRIHUT RIVRE - AR FRERE RS E N ERUH TR ERE:E: TR
FEFRAMAEEBIRIAL RO OHER o

i “'\;\?I- o3

2016 EEATREFEXLE

2016 Red Dot Award:Communication

£1253% | Red Dot

i S

JEMEA Zhuang, Pei-Rong
2232 Tsai, Ting-Chu
MER, Lin, Xian-Wei
RBR#E Wu, Chao-Yi

EmBiE
DFAERE
Heart in Hand

MRS
R AR
BB

REFBERR

5B
FRELE Chen, Cheng-Chang




International
Design
Competition

L = o A
2016 {EEAT R (FERR 5T AR
2016 Red Dot Award: Communication
Design

4T854% | Red Dot

S

SHRIN Tzeng, Yu-Jia
&%5%® Huang, Shun-Jie
JIZEZ Chiang, Yi-Cheng
STHER Jiang, Jia-Rong

EmBTE
HsERh
Cultural Spotlights

RIS
iR A
R

REGERF

BEEM
BREXE Chen, Cheng-Chang

et

FHBIEIESIMENIIEE - BHREHREN o AMERUZEEBESHRAEMBERIRE > BEKY
WS ABESRERE ~ BENE R BEPER - ARNEE > BERTBEAERREHNES > B
P ATER S CRVRTERR ©

ERLE
FHNEER TIESIMEMBIUNEEERE - M5 S EHRIRARHEN » BIeEE R
SR o RPN S =+ EEEPRE+ERARORESCEENEE  ERENER

MAEEREIEENXERE > THILZRBEEENFHR - BBERER > MEJUREKERLSE
BTEHISIER & > AT LEEARN S —EAEMREXERFE » ER TIERIFMIER



et

RARITREBBEIRBER > LERBESBURABMAESRERNES - URABEARERET
FRPEOTR o 1L5h > HUABNESUEDEE RAE  ERAATREBEATRERZESH
oS ©

BEOS

RERSEAESNETS 106 £ IDC REBEREBS ) > 2ESBMERIL « BREISEEMRE]

M AR ELBELFRA T » BENSRABRXBEREL ﬁ“k%ﬁﬁﬂ(ﬁ%@ﬂﬂﬁ’%
NIfFE > BERERBEART —EAEEFHERDERE - AKBEBE—IELES » XBREH
BRERET  #HREMES - IFEEMRBRNFES - BF > ERMEMRE TRE—ETENDR
" !

o

2016 {EEAI 24 {HiER BT AR
2016 Red Dot Award: Communication
Design

A1%43% | Red Dot

i 1

H&4E Bai, Rong-Ti
HHZ Bai, Jhu-An
=HEF Eng, Jackson
BR{ETF Chen, Chun-Yu
2 %083 Lu, Chih-Chi
Z=£E Lee, Chia-Chen

EmBiE
IBNE - FREEZERAD /5 BLAERS E
Herbal Tea

BRI
RERE K2
BT

REFBERR

{5 ER
¥R Yang, Yu-Lung



140

International
Design
Competltlon

2016 {EEAT R (FERR 5T AR
2016 Red Dot Award: Communication
Design

41%44% | Red Dot

.

FERA Lin, Yun-Qu
=858 Huang, Sih-Ying
BREER Chen, Yen-Yi
®=mEZ Huang, Shu-Rou

BB
BRALE
Trash amusement park

ARG
R A
B3R

REEERTR

ISEE
£ Yang, Yu-Lung

CFCREAHON o

et

AERBHDRGEZFRBHELS © FARIIBR > B ABEZHTTEEMBELR  RiEh
R FELOEHIRBERRSE  {HUIRTRESE » ERINIREIEERE > SHREEERIIRBEN
BRENS - BRENE ©

ERLE
FEREFOSEMERSIL—IE - WESHEREEES - *ELABERRMOIER - EMERIDRESE
Eﬁi’é—fﬂﬁ C BB BB NAIENMRR - RBEBIRE  BRBILE » KE-RRPER > 8R

BEROMER » B—FERBFIBE - HE—EXF « FESRMNVEMNM > R—REHEZRMZEN
S—EA > THERA B - FAE > REEEAR—EDZFRENER



et
RHHAERERE  BHEGEAERATHBAAOETRNETER - REHFRDAZED
R EBEEMZNETRAXFEREFERT  EABBEEABN S ARBEN G EELEEN

—IE— B
ERLE

REREES HEBEBHBLESMEMARHARRHES B NEY > SHRMAMSE 5T -
BEERMGECHNET & EIA  —H—EtBIEESL  htiBREhE2TEEAE 58
ERSEMTRAEENHEEREE - TREAEEFR

2016 {EEATRLFERFT KT

2016 Red Dot Award: Communication

Design
AI®53% | Red Dot
i S

SFEmZE Hsu, I-Tzu
HFE Hung, Chien-Hui
2 Z Liu, Pei-Tzu
27518 Liu, Fang- Syu
&3L1& Hou, Li-Yi

fEmais
EEM
Kuroshio

TABE
AR
BT

REBERTF



I 142

International
Design
Competition

R 2
2016 EEIAIRNSER T AR

2016 Red Dot Award: Communication
Design

#1%43% | Red Dot

L .

BRSEE Chen, Hsing-Yi

7531 Chen, Nai-Yu

B EIR Tseng, Fu-Ching
=% Chen, Ting-Rong

RFE1E Wu, Meng-Xiu

EmBHE
[RETSTE
Native Fruits and Vegetables in Taiwan

BRI
R A
Bt

BRBERF

SE RS
BREXE Chen, Cheng-Chang

et

AERERRESABENERHEE  AAERRIFENER  ROBRERROBEIITNG > I
ROFEDM > BEEEE B~ Uifi+% > AEEAREEENRERERILERE  IRAR
VREREGRAEH o

ERLE

RALEESHERN IRETHER) 5T BSHHNRRERER - HRIAKRE—ERKOIE -
EEREMMBIEET » KBRFEINESIRE » KN E2R » WHHE 2016 EEARRSIAE > B
R2EFBRAZIEE > REFEEE - REHERAEEEMME—RSZNINES » BROVEK
BRERMAR L LERES > RAESENESER > fARMRFLETNEEERS) - REB
REAHBEBRABERNEE > ROISRTFERNL - BESH -



et

MR R RIBT REERER S G4 0 RS USEKRBRE BT B EMILEE  HEEKR
BRASFELIER - RIFHKRFEM > BaEREHIKRBEMEZREIIRE -

BEOS

EMH—EFNER > ENFES > AREBME—HSROER > ERELNE > SHEREETR
VER > TESRERNMR - TAERNWAL - BRNESR « ARNEET » RRERRTHERSS
EBIER > RAIPOIBRICRBUMILABIER - ERAIGHALREE - ERTWERE | B FRE TR
DIRK s REBERUEGKRRBINOERE - E157  SERMANEEEMm2ERERM

2016 {EEAIR{FiERR 5T KR
2016 Red Dot Award: Communication
Design

A1%44% | Red Dot

L .1
JHIEIE Hong, Wan-Ting
LR B Shen, Chu-Wei

B8
FiR
NIOU-MANG

e LY
SERBRE AR
BARRER
BEGERH A

1SEEm
[%3£E8 Chen, Mei-Lan




International
Design
Competltlon

2016 EEAI BN SIER T AR

2016 Red Dot Award: Communication

Design

AI%53% | Red Dot

.

A& Z He,Nan-Yan
BHEVEE Hu,Rui-Jin
HITR5E Xie,Zong-Ying
S4E 5 Wu,Po-Pin

(k=
BRARF

Sunshine Fruit

ARSI

= Eéi"ﬂﬁﬂ(m
R

ﬁﬁ% iuy 5t

IREELT
AREEYN Lin, Hsien-Ju

et
HIIRERBNEERTN - LWEGRBRHEXRA Y B - ARRATRENRAR - USRI

SNEUERBERTTN  MBAFEEAFE 5N  BANEERR - RRAFRARNENR -

BT

EEXEH MM —ARETR - RESEBRMALBIFEAR - BRSMBEINIALERET AL - R
KREZARMNTFF > ETENRESTET | KBFSREFTSNEMEAHE « HENSRE > 15
W0 BRI ROET  RUAEMEMEBN SRR > BEAXKSHNNGE - MERMHENBFIRE -



{EamisE

&

ERBRNEE > BRRBEAN  CUXSRINET - EERERE  BHEEERE > TEEER
RETRSRARFTAEEI K O — B R e o

BEOS

REBEESIENHR  ERIFVSRRFR - RSESEMTREEEE R @ MEEEREN
BS o EBRTARNEMARTEMRERE > MAERIIMESRE - RERRERAER « B3TEE
B BRMABFRERSFRBERREEY © HH2AREBENEMEVES  BRECHMNER
—HESeAREERR - TS @ o

2016 {EEAI A {FiER T AR
2016 Red Dot Award: Communication
Design

#1254% | Red Dot

L

SRMERE Chang, Wei-Ting
BR=4F Chen, Ting-Yu
f852 28 Jian, Jia-Yi
& Wang, Yu-Jun
=#E% Huang, Yu-Wen

fEmais
P a=)
The Brain Maze

TABE
ENEEZ SR
TR R

REBERTF

SR
R E Tsal, Chang-Ching



I 146

International
Design
Competition

2016 {EEAT R (FERR 5T AR
2016 Red Dot Award: Communication
Design

AI%53% | Red Dot

L .

=EHZ Huang, Sheng-Yao
#EHE Tsou, You-Shan
B Liao, Yi-Ting
F3218 Wang, Wen-Yi
ZRZE Li, Shu-Jun

{ramB T8
HEL
Meet Dongshan

FAEEES
SAERBERE KRS
TR R

RAEFER R

IeE R
A Tsai, Chi-Ching

{EmmisE

&b

aEaEhRIUBREELNREREEMGE - THRL PR AZREMMIEESE sk 2 Mg
WakEs o MEHEREYE (E) -5 TE) 8 TMEET) » UREME TR > FEAATEETR
LI RASEFHDK -

BT

HANTORRERSBNEMEIIGIR  BELAETR AR - ROBRSHKE - BRI
RFTERE - EREMEK  EEEAUFTENTARR X EME LR ILESEZEM
WEER ~ BRED - ERESEEHBAER  RAMEIRT - EGNERIBLAHMALEMAR
BB - EREE AT HPMERIIER O NS Fm > EEIIEREBERS « BRARENEXR -
IBHIULES ZIBIRE SR FR > WEMHENRE -



et

EEESEENREREER THER) THEAR MRANERNELEABTNSHRE - VB
BLA) BEBERRETOEMEGERE AEEAEARFHACEEANIHNZRAS » BBREREU
BB S R ERIE -

BEOS
EMRAREERFREFE  AARMISER—EEEHRESHFER  EREENETEHS
EREBEGNNEE | IETEAX TR AR TETERRIRMNESBACRERER AL -

BT ERIIRNROI  WRRE S T —EEE - FIEES ABIRMNER - BILEtPIEH

2016 {EEAI R (FiERR 5T RIR
2016 Red Dot Award: Communication
Design

41%44% | Red Dot

L S
MEFIE Lin, Yu-Heng
Bt Pai, Lin

FmBTE
INEELA
Depressy Trouble

MRS
TSR AR
A

RIBRETS2LTIH

{5 EM
MIEE Lin, Tingyi S.



International
148 Design
Competltlon

2016 {EE4IBN(FiZEsE T KER

2016 Red Dot Award: Communication
Design

AI%53% | Red Dot

w3

002 Yang, Sin-Ning
[ #5% Chen, Yan-Chun
BRiESR Chan, Jin-Yin
SHFE Hung, Tze-Hui
FRITA Lai, Hong-Rong

EmBHE

BELT

Miss Oil

RS

FEREH AR

%%;ﬁ

REFERF R

1EE &

B5Hk Yang, Ding-Xian temmS

SRR MEETFNNE -HEEL TEELRRER S BERSARMEY > TRNFA

IEHEE > BE 2R R BABREEOSEP ) BOREHBEEREAEESMNED ) R TRER
REHER o
LG

FERRAHRR I T BT EEOhEY R AR - WIS MINEMASIERE - S—RNESH
BT PIE ERCIRERRER - JFRHIHIARK !



et

BhE > BREWHEXCESR - BERAEL > ERRITEEHEET - X Tk K- % 8 5188
Beiid  2RHMASKRIBERXAIRFE -

BEOS

B SCEIAR R SR mAVBIET - EAKEMERFHRNMA « AR _EBEIEE - BINF
WE > EEMBVEE T > WA TR > BREFH—EBNIBEONTE > SE TR AE
ERFHBAME - RS RAIRREIAR ) ERMALEBEUEEE > BRtRERAE -

2016 {EEIATRL(FiER ST KR
2016 Red Dot Award: Communication
Design

A1%53% | Red Dot

" R

GREE(F Chiu, Yun-Yu
PREZE Chen, Hsiang-Hua
MEEE Lin, Ping-Huei

FmBTE
BRERF
GoSignboards

TRRBR
EEESEA PN
Rt R

REFERR

1SS &L
ARLUZ Tu, Yi-Jen




I 150

International
Design
Competltuon

o A
2016 EEIAT2EEER AR

2016 Red Dot Award: Communication
Design

AI%53% | Red Dot

.1

ZREE L, Yi-Ting
=P E Kao, Yu-Hsuan
F¥BEE Lai, Wei-Ru
2B Lau, Si-Lie-Agnes
ZBIBR Kwok, Yiu-Tin
B Lo, Chit-Shing

EmBTE
MORE - § AS L5y
MORE - Board Game for Bind People

MR
SRS
R

REFERTR

IeE R
FRfiZSZ Jerry Chen, Chien-Wen

et

RIS R - B5FC EFH APP » MORE £t —{E#E

OENAT  BERBERT |

BT

BRT RIS RAMESN > BESRMASENE » S 2t

HEAHBERNAN > BHFEBBERRIL

RERFHIR AN FEELE !



2016 {EEAI A {FiER T AR
2016 Red Dot Award: Communication
Design

#1254% | Red Dot

S 4

BRIZHE Chen, Wei-Jin
HEE Dai, Yu-Ying
ERERJS5 Wei, Liang-Fang
FBEZ Lai, Wei-Tzu
24 Liu, Hsiao-Chi

EmBTE
SFERERE
Relaxing Laboratory

{EamisE

&

HEERZLMENRGIAEGAES  TUERIEHRETPE

BEOS

RROESSTE  MHEEBNST  —ERBRBHENRZ -

FRABR

EEE RPN
Rt R
REFBERR
SR

FARLUZ Tu, Yi-Jen

ERESSERR |



International
Design
Competltlon

34
28

2016 {EEIATRE(HIER T AL
2016 Red Dot Award: Communication
Design

4T854% | Red Dot

.

HHEE Chang, Ya-Ting
BARLE) Chueh, Chen-Hsun
FgZE)|| Tao, Michael-Timothy
JIE1 Jiang, Kai

BB
BRFXE
Chopsticks

iR

HBRHE AR
ARSI
SIRERER

ESECE ]
ERit @ Chen, Shih-Lun

et

RFBRAERSUERFAIRRN—ED - MASHETESRRANES » XEMF ITHREMNBE
HREMERINSHNERZEE - EMFAEERE—ERECHERE  HREFUSHELHNEE
EHRFTERENBE £ > BT EERE -

BT

EXEO D EEZMTOMIES » B5IEHMANENAE ; RANZFERMDIURFIEEAR - i
TERBIE D BRFIKFNE > BRHMEIRT - REFEMASEE > MERAHE o KRBT
BEBIA > EEANERE 0 BIEEZ(ER ©




et

IR RFER T RAZIEFABANNESTEARRE G5 7T A EREABBRTHEHRY
BRER > ARG > SBABIhET LK !

BT

EERERESIEEARNRS AL  SRERMPEFEY - BEENFSEE BHNHIEEE
EfRMARE - BRSERRETER > BART —HAR  RABET - ETERMEEIE - BT
REFmFNEE B ERA TEOEBEMMSREN - BFEHE—1 » BEARIIOEHHER T |

2016 ERAT BN HIER T AR

2016 Red Dot Award: Communication

Design

£1%43% | Red Dot

" R

3R Chang, Chih-Cheng
SFIZAF Hsu, Li-Hsin
EEE Liao, Cheng-Hsuan

{emET
B4 - MBI

LEGO Classic Tiwan Architecture

TRRBR
HIERR AR
AT AR

LIRRERET R




International
Design
Competition

2016 {EEAT R (FERR 5T AR
2016 Red Dot Award: Communication
Design

4T854% | Red Dot

.

225 Tsai, Tsung-Chen
RIS Yang, Min-Ting
(%58 Chen, Hsin-Mei

1EREE

Taiwan Koji Pottery

FRAREME

BOERE RS
BIFTERET R
SIRERE R

ISEE
Bttt & Chen, Shih-Lun

et

RREEERRE B E > BRUMESHMES  BINEATREEEENRERRUE > R
MAEEFTRE - AXRNBEINEASDH

ERLE

REBEREBIEN AR ROFE B ENEE » LASTERTHEE  RPOZHHIRSETR
PN FFaEE) - BARMNEEEMRERATRMANEERH > SRMOFHEEEESEERE
RERMESHBEEMBRMNERA - HHEM -



et

REFEEREEHKRE R > RPIRSUARNEERREERFERM > BAKEN —RNER
RERER—E - EERARMEERE B FHETF > BERFTAMERBEAILUIETIN - &5
—EARFIKTF  HEAEMNAREZER -

BEOS

EEEBRESARE > #RERIAE WINNER » B ERDHFIHRTHNE - FEHLERE
HERERE  BnEsEREREETR -

2016 {EEAI R (FiERR 5T RIR
2016 Red Dot Award: Communication
Design

41%44% | Red Dot

S

Atz Chou, Tsung-Chia
IEB2 Lin, Hao-Wei
BRECES Chen, Sheng-Han

EmatE
BEENE
Chinese Calligraphy

FRABSHR
BOERE RS
BIFTERET R
SIERRER

jSEEm
Bttt {& Chen, Shih-Lun




International
Design
Competltuon

2016 {EEIATRE(HIER T AL
2016 Red Dot Award: Communication
Design

41%44% | Red Dot

.

ERREE Dong, Yi-Ting

ZREX Kuo, Yen-Wen
FRHEER Chen, Ya-Zhen

BB
—47
Orginal Mind

ThAEER
B 1 EMAEE A
BEHRR

REFEXTR

IREE

5 R Liao, Chih-Chung
&R Tsao, Jung

ZRIN Lin, Tay-Jou

{EmmisE

&b

M) Bis—AYE © Bt LLGRRR

HME - URFR=ERDE

BT

BAE  BEEK  BEEETFAEARE T HAMRIRIE
REARAERNEEHNEREE  ERREEHEANEN -

RACEMEERRETESL > 77 RSBRTAA BB FITTRILRIFRIIB AP - RHEMI
BOTEE c BRI EREREETE © 1) > MERHREEZMNES > RERSHMAFAEZNEY -
AHFRARESRTS > DEAREDNSBRMONNBTRAKS > EMEMBEER LM F5H

WIRIFASNZ OBESEA AR ©



2016 EEAI R (HERET AR
2016 Red Dot Award: Communication
Design

£154% | Red Dot

L .1
24EE Wu, Jia-Zhen
RMEIE Hsu, Kai-Ting

B EH Tseng, Hui-Chen

FmBTE
C : plus /NZERIE2PR
C plus Pediatric Clinic

HIRBH
Bl EARRAS
O

RIBEERTR

{5 EM
5RZ 1 Chang, Tsen-Yao

{EamisE

&

HZARMBRIENEERE AP REMKRNME - REERBRIOTIE SRR ABRRRIZS

ARBNREREEASAE—ERFNBREIRE

BEOS

BAEEE > ALTRER > MERMNIERSEIEE

SHEERIENEE -

) BB Z NBIEEHE  RBHHMAER
BAMNSE - BERESGROTRERE - MENRE DEENBETD - SBMEBERXARIR

€]

<l & ¢

2 & & O
€

¢ @ @& C



International
Design
Competltlon

o,
2A

2016 {EEAIREFIER T AR
2016 Red Dot Award: Communication
Design

AI%53% | Red Dot

S
FAE Wang, Yung-Ping
F 21 Wang, Hsueh-Chi
25R5 Wu, Bing-Cheng
EEARE Lu, Xin-Qi

#iE Au Yeung, King-Hong

FmBTE
CHEER UP!

FAEEER
HmEAE
RETER

FER R R

RSB
FBA3 Wang, Kai-Li
B Ke, Hung-Tu

et

HEt 0 BEEAETENE NS  MEAZIKR  IREE=TE - SERALBE - REBLENRE -
CHEERUP! @ EHE > E5@AR ©

BT

RETBHELEENE LNE > thES TXEER  HBMANYE - RESERIEE - ZIEMS
27 KRENTMERRERUREHROBEZRMINE ; SMEENSNEL > BEREERENXE
BB - REENR 0 MENNSERBURSAASHELILE  BBFREERIEANEERTZE
1o BAIREREHTFER - TMEMURBHMNIXE » F—REILEK powerful ERFIHEREE
REOEEIE  MREHIE RELENM LHE ET —F 0 EEAFENEERE T —RIRMFRN

(2 O
B



{EamisE

&

BERFURAFRAKRNRE > FTRRRARENZREBARNES - RRESTHSEERERER
BORMEMLETE » WEARARARNME  BEENERREERANS T B E®D -

BEOS

EEEEESHA B R HENERS ; S50/ REMNEE  RIERBBEITR 0 LAEBEIREELN
WERFOETIER > ERNBIEBRERR S ; RS ROHF AR R - AT
RER - TH—EFNIEREREEFS ANITASE  SHMETERTEDBRNA > BEHFE
BIBEELE - AESTRUBN Y BB RIER SRS DA -

2016 {EEATRA(FIERFH AR
2016 Red Dot Award: Communication
Design

41%44% | Red Dot

L S

F55EE Wang, Shih-Ting
BEE Zeng, Yi-Syuan
EEFB Lan, Zi-Yun

EmBiE
BT
Pack fresh

i
B EEEAR
e

BERFEER

SR
fR/\Fe Wu, Hsiao-Ling

& [ g

W Do Fratarnt




International
Design
Competition

YA

5
=
'Y

2016 {EE4I BN (FiZEsR 5T KER

2016 Red Dot Award: Communication

Design

AI%53% | Red Dot

" R

BZZA Chou, Ji-Rong
%A% Chen, Chai-Yi
=658 Huang, Yi-Ying
(%% % Chen, Yu-Zhen

BB
h
Together

FRAEER
EEREAS
EIERIEE

B 18 B ERI B AR ET &

e

#EE Lin, Hsueh-Fen

{EmmisE

&b

TE ) —ERINErS2A V@S - THREBER—EKL > NENSRBERE > MERELKE T
WA a3 TRMNSZEREERIE ; RETKE LKW » EEX - BKBRRTARER > 02
BHRERR -

BT
HAEROSEARBEEMREDER  WRRHRGIBERNAEDREDBRARBESRER
BENRSS > HRFIERRRANSEAED - T—FNSHEES T > AROEENEMES(

BAHNMEE > KB—RRNVER > ZEARFIBEIN TR - RAMFREZERHREETRSE > RIMAR
EAXER  RIBENHREEARMNE T - ERRAIRSE L EFERIFESER o




et

ERSBHREENRA > AR ANBERMAREE - (FRPLUAL BIRBARE A AR HRAERE > 8
SETEMAEE > RELTEBRESEER - —EREENENERFINZELLIVRE

BEOS

B ERBRGIEEARRS RE —BIE T N O I5TlBI R - BAMBEA 7 U - BREN
FERBEEE > RRERRIARN " —DHE—2UE " WRNRIEENERE > TIFERUESE
RERBSZHFEAEMAVER)

2016 {EEAI R (FiERR 5T RIR
2016 Red Dot Award: Communication
Design

41%44% | Red Dot

L .1
BU03E Zhou, Ru-Xuan

EmBiE
RAEBIHED
Ultimate Embrace

MRS
REREAS
B2

EELGES

1SEEm
#HR = Tzou, Brad



International
Design
Competition

2016 {EEIATRE(HIER T AL
2016 Red Dot Award: Communication

Design

AI%53% | Red Dot

L .

HIFEF Hsu, Jui-Yu
225 Wu, Yu-Ching
#EZ Lin, Chia-Hsuan

EmBHE
BAX
Dr. Soy Sauce

RIS
PRAR
R0

BERITER

IREEL
M EEE Lin, Kun-Fan

et

MEAKX) BEMNER - 27T REREOINEERHEEERR » RIIEEN M8 b LURES
ENEXEZR > THRE R FAERENSEER  REME RS CHERNEZRKRNATE  hiE
EELENREXIE -

BT

REZAERBISHER - RETMEUHRMAERNEE  ORUBMMEREM —FRE RN FFER
BE SRERBENZAB L] HEEBRGE RN BAREN T BEEEXNEBNFE - 55
EFREEFNERT » TEBEBCHER  B—HERFEhRENSE > SFAHEE—BIRER
KEFRRZEANER » T REHFRERUEERRZ2REERES £ - FELUSERIAFRIER
FRAOET U U EFIER R BFNFRZREARER



{EamisE

&

ABLURET AT LURANEZHILER TRAMELNRRER - BILRELRRZEAIRER
HROEE - BELUFHAEFEAHRENER  NAMENSFECSEREBREHERNR » FH
BATE 2D MRV 30 FREHR -

BEOS

BB 2EECTFESHELRNER AL ERETENHEHA > EHTE=ETHS
NABENHNRE > FEAURTENIERZROAM - BBEMIKE > BFHEERZFRENIRIER
HE > MARINE  2REEERANRERE - TEESS ENSERZE > HMAREIREN
WELAFEZERNGH  WARERZXHANAS > MERMRTSE/)EE - RERRE—E
M OBEERMIEEEMLE - AABEMA M T RFHN BHEE -

2016 {EEATREFEKLE

2016 Red Dot Award:Communication

£1253% | Red Dot

L .

&S 1% Pan, Yu-Lin
25 Chen, Yu-Hao
JT15% Chen, Yi-Chiang

EmBE
ZhElE
Foggy island

FRABR
AR RS
Rt 2R

REFBERR

1SEEm
BR{lIZE Su, Bi-Xian




International
Design
Competltlon

2016 Adobe Stz Et A%
(ADAA)

2016 Adobe Design Achievement
Awards (ADAA)

I KE {285 | APAC Winner

S
2% Wu, Chen

EmBiB
S8
Silent City

AR
B A
A

BEABR

1R &L
F# 1, Bin

et

BATESMAFN IHERAT » TRMCEETESERENR > A— R ERMESE » BEWF
BErame ZEEhERABECEERH fREEREASNEmMEREREFR > LEERR
ITHRBRE B AR e o

BT

FESEEFCERERERYIER  FEZBNAFAFEL AERKESMBERTHMNESD > #
o



et

BEDHMEERS 1. B 6 ; 2. ME—ENEL - 1. ERSEREEKREFNEEIIRKER;
2. ME—ENBERNSHER > KBS E—FOFHEFKR -

BEOS

FERROENRRIEXNRFBERT > 2NENSEHRELNEREDRS > RASEBLERA
ERMENREESEHEE HEENRMERRNENSZ > 2FEEGHEN - HhREEN
thREHBCHNMIERABTSEERE—TEENKE - ADA EHZLEBETENZEmMBTEHE
miVE% > ERALAEECIFRES IEHRESAER - EHHRNSREAEERANER -

2016 Adobe Eigst A%

(ADAA)

2016 Adobe Design Achievement
Awards (ADAA)

FiEAE | Finalist

i S

Z=NEE Lee, Chieh-Ting

EmatE

BEBFEE

TAIWAN GOOD FRUIT

FRABE
B3 EERH AR
R5tBR

TRt BB

BEER
F &2 Wang, Regina W..




International
Design
Competltlon

2016 Adobe =itz +1c,§
(ADAA)

2016 Adobe Design Achievement
Awards (ADAA)

§284% | Honorable
Mention

b S 1

U Tung, Yen-Shan

FRIGEY Chen, Chiao-Min
#3288 Yang, Chun-Ting
H731% Hsieh, Kuan-Ju

(k=
B 0.9

Curious Crops

FRAREAR
HEAE
RETER

[HESEER

ISEE
MREEE Lin, Chien-Hua
51128 Hsieh, De-Wang

et

R 0.9 B—RFSHHREED > MRS ES
FERE LR BRI -
BEMEXEENEA -

HRE B IvEE - IZES - AEtERS-e
BENBEE/ELT > BRERTBREN > E2ER

BT

RS > BEEETEASREURE - N LRIREMEC » TET BEFR - RFIFRT HER
FIMNMERBER I - BRI ERNBIRIFHR—RE - FIZRT 0.9 RREAESTENERE »
ZFEFARENELEIE - SHECHAIRRER - HH RIS EEMREEaEE -



et

BEKA > BERITRERHERTZACKERENSZ > LEARSZTENEZARSNUE > AZ
BB S HEARTEALRSE -

BEOS

RROERBEZRENEROFERAE  RTEHEZELSNB S ER > TEREAHERAN
HE o S -EESBXFROEMAF S > ERSFEERTRESRBEEENRE  1EFER
BEaXFrEREHEHENES > RAOTRMBEESIMTET -

2017 HHEEBER
2017 Holland Animation Film
Festival

AE | Selected

i S
2573 Liu, Kuan-Wen

EmBiE
T
About Time

i
TR EATAR
BRI

B R R

1SEEm
#1575 Lin, Chiao-Fan



168

International
Design
Competition

w A&

#Z5eBT Huang, Liang-Hsin

BB
&S
Long Land

FAEEEE
Bl ZIEEM A
B BIRAR S

e

\

LONG LAN
4 *E_

ﬁfliﬂﬂ'

nrar/waw HiAG

EAREN—AES
BTN MBEENE

s

e =
TP

E—EIVNEE . BIEAE—BE LGRS 0 AfCETEBREEEZE —IFBN
o AT EERBEE o

ABREREY > RAREBIBEE—A > BERAEEZAR  RMKRERBCHEREFENR
THEH > FIEREEBRAN—F > JFMSEMATHRERD - FEE

MR ACLIFEE—A o



M
— (= IBRIETIREN B EAEETRSEA SEARE « E—REBIRY  FET HOFER

BREREE—ERM thER—RER > BAFERMITEM S 0MEER  RIEMER—5
BR -
BT

EeERAEM—FLRNBNEMRAKEET  RREFEEKS |

w R

BRZUR Su, Jia-Yi

fE==53 Chen, Sing-Guan
BEE Liao, Ning

ZEF1H Lo, Li-Chi

ZEkF Zheng, Yuan-Sheng

"

FmBE
REAM

The Shadowy Forest

IS
SRR A
BB

REBERSAR

fEEEm
=183 Huang, Jyun-Ming



International
Design
Competition

2017 BN = A ERE
EhER

2017 Melbourne International
Animation Festival

A% | Selected

w H
Z&17 Lo, He

{EmBTE

Reminisce me with the time of a day

RS
B A
BRI

HESFH

S E
F#5%E Wang, Chi-Sui

et

—BROBBIFR B IENER  2ERANAHBRLCIBFIEBNEL - @3 RFMEETE
o (ERMRIIREABRZAIR TR ©

ERLE

BIfFR—HFTEZRERAL > MFEEXSREEN M | ESNTHREBCEEATR » BRIF
BRENE  RERMEHFE  HRESZIHEMY - SENAEENS EERE — KB > BREERE
HHRBFIERE OBV o #I8— DRI > 5 -




{EamisE

&

¥R M RIRE AU STE HRER ) BE RS I8E - BE—RIIRIEN » AR AR -
HERERORM > TATEE  BE - TEEEE BFEA  BEERBRETTAS &S
TE o

BEOS

BARBMRELMRE LHME  RERMFBRESERREREHBEL R - ARAREMRELF
% RIBEEREME T 7ERMBEDIRE A ETETE - BETEMETRZEEER > HY
HREZCEFEREDY ; FHREHEMMA LERRILE > TAKSERIL FERES — SRR
MRTRERMEBRBRABEN | BRTIFEAONRMATEALRBHER » MASER A LHE
BEHD » SITRKA—REEAFHIRE ADBIER ©

2016 {EEIATRL(FiER T RIR
2016 Red Dot Award: Communication
Design

FheRaes+4% | Junior Prize

i S
FEFRX Lin, Yi-Sin
EEIZE Chi, Mu-Yi

EmBiE
BrBR
Meet, or Not

TRABR
REAKRE
Rt R

HEERETE AR

1SEEm
H#RZZE Lin, Chia-Hua



International
Design
Competltlon

2016 fEEIATRE(HIER T AL
2016 Red Dot Award: Communication
Design

4T854% | Red Dot

i S
B Tung, Hsiao-Chieh

EmBTB
S—EFH
Another Space

e LU
E R AR
s =
554 D-I- == BE

J = DXD-I-EE:':EI

ISEE
HIER Lin, Tingyi S.

et

HRGECEABATE FEEANERE - S8 NSN—ER -/ NMIFHH—Y) - —HZXE (RRE)

ERLE

FFERBHEBAESRNE  EHR  BRUABHNET » WM 7 ABRT2RAREN
HEHRE BRTBREYI  FEBNEERAETENREECHER BEAGEOENEESBHE -
HRNIFEEE - FERA -



{EmiS

RPIBRXEHRZFRIERR  BEARENERNE - REKRFHORTECHFNERE  #FE
TREEDE ? MABERDEFHNEERE » BRBHEFRNEE  ZHREESZOE > ERTFEHRES
RERIER - hIREEM -

BEOS

REEHMNFREESARNSE  AASEESHENERSER » BATET REEBMNEETM
EEIEMR o RN —REE - RTHERBE—EFHNREI > BEHEFTEMRERNABRER - B
—RERAEEEE CEFHEXBSIMEREY  REERNFBIRF - HREKER - BT H#E
EmIRE > HAET —HEREFEREN ° BEDARKEGHTALES  REBIEFTHEEE
i 0 MSEIAIREROERE) - FEEEFREGELRMNES > WHEEBRHRMNVAL -

w7

FEIRTE Hsiao, Ching-Shuan
BT Liao, Pei-Yu
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=89 Huang, Chung-Chi
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2016 fEEIATRE(HIER T AL
2016 Red Dot Award: Communication
Design

41244% | Red Dot

w3
20#a% Wu, Duan-Sheng
=/ Lin, Yun-Tung

{EmaiE
NBEARBERE
900 Meters of Distance

FhIEER
B EMRE AL
DX D‘I’%l}ﬂ:

REEERTR

RGBT
#KZ=M Lin, Tay-Jou

et

NEAR-Z2HBEIRIERTEE@NER - (MRS EEAR T+ RREEEMEIENER > ZE
WRERBRENE ? TRABAWR SR ? RAERIEIE LT REEMEE U R ITRBUF M
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E1BEE Liao, Heng-Ching
FI/EE Wang, Yu-Hsuan
#4479 Chao, Ling

% Liao, Yu-An
FRESZE Lin, Tai-Jou
#JKZE Pin, Chao-Wen

fEmais
ERBMEZIHIIE
Alice in the wonderland

PR
= %D j(b-i
Eaﬂq—ﬁm
BREERER

iU ]
5R54%% Chang, Hong-Yi



International
Design
Competition

2016 HAFPAEFREN
TER

2016 ITAMI International
Contemporary Craft Exhibition

A% | Selected
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[FH#Z Chen, Ya-Rou
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Chrysanthemum Wagashi
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2017 EEATRE R LS KR

2017 Red Dot Award: Design Concept
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et

POPUP Gallery B & 2R BR THAREERAR  BEBRBBURETHNESHES  EREE
BERBEREERTENR TR - MEXEARRTSERIEHFS 3m x 3m 2BA/DHIRIIRES 0 £
ERAE M ERAEU AN IE— RITFREM o

BT

RO RAEESERA R SRS BN » ORI —E LRI RS ERMIAR KR ~ ERMAIR »
BEXERLZ T —EXFEIE - WABAMIRENDETR - BREE LEEA —KRER  FHE—
BEE > BREMSEDEMEXERI—ERENIRE - BERFIEASEEREE -




106 FEETHEIRELZMRE

21615 - EABEREEREZFO

Ll B - |

- T - -
7o e

2017
|78

; *"’ e G
f @ - izaens

M

=I5 - PERH AR

= Jiwe




Competition

il e gl




— B
=

i B
[ P 55 B A oY

HY

R

)
B




International
Design
Competltlon

S ERERN 2 E 2N s 5B EIPR R B AR ERS

95 & 5 B 29 BEBEES (— ) F5 0950075309C $E< 87

95.05.18 HEHHEKLENRBAZEEGE 1 HNHESE | NEHRBFABH

97 18 31 BEBEES (— ) F5 0970004084C SFLEIE

10043 29 HES (—) F 1000027522C $ELEE#E

10038 HEHHBELENREAZECE 1 HHESE 1 REEEREB
104.0327 BEFH AL ENRBAZEGSSHEAS 3 AGRBRE6
104.0421 BH® (—) FE 10400444208 5%

107.04.30 =H & (—) F5 10700351348 5%

— ki
BEB (UTHREASR) ARMEESNBHRNHERRRE  FIEARY o

—~B®

%%Eﬁﬁﬁﬁﬁﬂ#%ﬁAﬁﬁﬁzaﬁ’MﬁﬁﬁﬁﬂﬁﬁﬁAﬁﬁﬁﬁwm’ﬁ%@mﬁtﬁ@Wﬁﬁﬁﬁ’ﬁ@%ﬁ%%
rRE L SR EES ERRE > BRSRREERYER  BARLAGERKE  TEASRER BESE MRS
BB R TR ERI R R A o

= - A
2ERNAENATAIBHRPEN L2RARE2Y > WABAFEREHGEE -
o« SRR

() FEZMEBE  SMABLAEERHREERRERE KT IREREREE:

EXZp TR (F—8)  RWE(F-RV)  H#HE(F=R)

5= % MEE (LR —tamn +EET & B —EmAEFR
P —+HER +EER +Ex e —mAEFR —BEFR
B=% +Ex N M —mx —BEFR —mx
# HELENR LIEYES  BEENREEhSEEA e RERNE SR B REAEELE o

(D) HEEHHE  2NF-FEE=-FEMBARHBETRE BN 2 HIRE KT ERE MBI S MRS T RE:

HE £

% I : ST
MHEEREER LR (RRREER)
o pt BNt &S mET

Fitesa =81

B=F DtEsSE—8BETT

1. RS LA R 0 LIRBEE—ASBR -
& 2. BME—FEF=LRMARHRERRBESRISAE « £ « RFKXME » HERERHIEEEN U—IsR) BR2
mE > IEEEMREFRME R ER SR ERERE




I HEREEEE

(—) BRNAEFREHERN » ARESNANASZERBREAREERRE > SNEFLA=+—HA  BIEIGERRAESY

B ANNEFEREN —FENA—HEEFECE=+—RHBB » SIIWRFYIBERS RERRE 2 B -
(D) HFENF—FRESSERBE KA EERERE  RTREE -
(2) AEALFZE > HEAFEFEANATAUISRFEU LBRERS2L » —FR TR -
(M) HPFERBZ B LRBREEEN S R FRS B EEARRERX Y -
() ABRANSETATLANBHEDT SR REERBPERERRREE > USRERRE » BIRREERE -

75~ EREPITHAE
SR EHNTHRASE—S—HE+=A=+—8 -

+ - B1T8%

ERpEr 2% BRNEFET_BTEANELEIT NIEBZ— ; KERBTEHE » £ TGEME  BRUE B2

RS A
(—) EEAARAALIEE 2 St EWAETEM T EMEAR S AT EEEEHERSERSHEETE -
(D) ELERhESRENr BTG ERIEERS /) ©

N~ EERR R AR

(&) EiRERER > 2 > BRENSFATRBESE  BHRESRNESFE T A TREBA  BXREBTERREN  (NEM
R > BB ARICE -
(D) mmmesr SBcE > BREMESRNRE—A=+—Bf » RABEN RS EZRERIELTUIIRIZLE o

h - BEEZ

REMSSHEST BN REBSEESTBNEEFEANS -

+ -« AT EESEE
ABEAREE  RIERPESNEEREEHRBIHE o



- IDCED 200 IS~
HENHRPESMEMERHEERRE—BER

— R EREEE

1 {EEIATR5& 5% Red Dot Design Award F—F
2 EEfEE T#:R5H% Industrial Design Excellence Award (IDEA) B—F
3 f=E iF % iF Award £—F
4 FEERFHEBMHESHRE R4 DRAD Student Awards B—F
5  BAhFEEFRE FEMT5E Prix Ars Electronica-International Competition for CyberArts F—%F
6 HEHZEREE London International Awards B—%
7 HZERHRTE Good Design Award (G-Mark) o
8 Adobe =i#ts&k st A4Z Adobe Design Achievement Awards (ADAA) B5—F

1 fEE iF %% iF Award o
2 {EEEEERETATE Braun Prize International Design Award B
3 EAFEAEIBEAMIEE SMAU Information and Communication Technology Award m—
4 {BEIATEAER 5T Red Dot Design Award =

1 HEEDERSHREERE International Poster Biennale in Warsaw 5%
2 RBRHEEBERTEREERE International Biennale of Graphic Design in Brno F—%F
3 BAAELBEEER=FR International Poster Triennial in Toyama F—F
4 FEREXERESREEEREZLER Students, All to Chaumont’ Poster Competition F—%
5  EARFEEIBERFEESRER Bologna Children’s Book Fair - Illustrators Exhibition B—F
6 EFEFEREREER The International Biennale of Poster in Mexico B—F
7 ARABATEER S EESE New York Art Directors Club Annual Awards B—%
8 HEXRGEBMIEERH &S24 D&AD Student Awards e

9 HEHZFEREE London International Awards B—

;
4
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11

12

13

14

15

EEREBRMEER RESEE Communication Arts Design and Advertising Annual Competition

SIS EIPR SR €4 B Lahti Poster Biennial

%[ One Show Interactive EHEIE4 One Show Interactive

B TOKYO TDC FB&:% st 55 % Tokyo Type Directors Club Annual Award
NY TDC 4R#9FR8s% 51537 E NY TDC Awards

SRR PR T EsR T B &4 Moscow Global Biennale of Graphic Design Golden Bee
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1

N

w

N

(6]

(o))

~

(o]

(]

2 ACM SIGGRAPH E &= ACM SIGGRAPH Computer Animation Festival
ferBA8h =& Holland Animation Film Festival

MEXEXEREES)EFE Ottawa International Animation Festival
SEE% 858 E R R Annecy International Animated Film Festival

EEIEE R #2/8 International Short Film Festival Berlin

B3t FI F PR EE F AT HRER Prix Ars Electronica-International Competition for CyberArts
HERZBERELE London International Awards

#EE) |EEEERE Bucheon International Animation Festival

B4 EEBEEEERE International Animation Festival Hiroshima

SN R AE R ENZE R E Melbourne International Animation Festival

E « THRIHE
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4

(€]

~

2B TALENTE BIFR57 R TALENTE

BAEZEHEBREERE (=& ) International Ceramics Festival MINO,Japan
EAFERILERBERBELE (#4£E ) International Competition of Contemporary Ceramic Art
EEE A R E 4B Gyeonggi International Ceramic Biennale

BAFSEERERERH (T2 ) B ITAMI International Contemporary Jewellery(Craft) Exhibition
fEEMtEEX TFriedrich Becker) #% Friedrich Becker Preis Diisseldorf

BESMNERTEAE (2R ) The Cheongju International Craft Biennale

IS4 S A E PR AR 5t B B R KB B New Tradition Jewellery, International design contest and (travelling)
exhibition
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N BREESTREEE !

1 IFLA 24ERSBERZLE5E IFLA STUDENT LANDSCAPE ARCHITECTURE DESIGN COMPETITION BF—F
2 Archiprix 2IKERBHRZ AR (54 ) Archiprix International B—%
3 OISTAT B B35 5 OISTAT Theatre Architecture Competition F—F
4 RIBA ZEZ2XRERME G R RIBA Presidents Medals Students Award B—%
5 ISARCH E2EEE24#% |ISARCH Awards for Architecture Students FTE
6 eVolo EER AR ET77E eVolo Skyscraper Competition = J.
7 BHAEPIIFEERRESERHE Central Glass International Architectural Design Competition BTE
8 IFLASGEAKEZ24ERSBEER S E IFLA APR Student Design Competition B_E
9 EBEIHHE The American Architecture Prize (AAP) BFE
10 VELUX BIPRIZEEZEHHRE International VELUX Award BTE
11 2B{AERHHE Biomimicry Global Design Challenge H=2
12 1IDA EIFRE R g B4 K5 E IIDA Student Design Competition B=F
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FEmEtEE (RS 0L B—F

BEIAI RS ER T AR

Red Dot Award: Communication Design

Design Zentrum, Nordrhein Westfalen, Essen, Germany {2363 - BET X R#BR T
B EEARHERES 2HRERA - RAFENNWRABREZ— > BRAIEME 1950 F o BEAIMRENS | MMERSL:
REZ| ~TAIRHEER ST AR K TAIRESEEHIES AR o

TATSEEIER ST ASE) BARAGERETED « BE AT ~ Rt BHAT - REBRHERNEREERS - SBEREN 201547 A 1 HE 2018
F£78 1 BREAMERIEAR (3RB 2 junior award 4BBIITERTZULEFRIPRS] ) o
*SEREAR—HERURRLERNZE (R2 3 BARIAR ) - BRDRIABR 2 FREREM o
X AEAZ AT S AR EEAL B EER St A RN IERIETAESE o
2BEEE
Red dot : Junior Award ( AL Z533R 255 )
* Junior Award 2 MAISMEERIALE) REN—ID > EREMMMNDN (RERBBMES ) HOSH o
X SEENBH L2EFHBRNARBESURENE > T EXBRIERNFREIE o
XRS5 E% Junior Prize AT Z5FTERERET2E R 10,000 BATiES o

BEIRE 1 2018 & 4 B 10 BAY
U4 HAPR —AR#RS : 2018 &£ 5 B 29 A
BIHAERE 2018 £ 6 A 15 HAT

*REIRZ 195€ (2 )/ —MRIRT 1 245 € (AR ) / BHARS  315€ (&)
XA 2B EREIMIEEEER
2EER * Junior Award (AIZEFIRERETHE ) 2BEEMIHZE S INEE
* 2014 FEABINEUE T FEH
X EMERHE > BERIMIRER S € (M)

1 BEREBRRR « 2. MERHEMB AR © 3. FEE ~ 4. BERET 5. HIREEIRIY) « 6. 58 (Annual Reports) ~ 7. FEEHF
23 B~ 8 E ~ 9.08%R ~ 10. ZEEE - 11 BISRE  12. BEZEMRE © 13. 4. (Online) ~ 14. AR « 15. NEEBFERR
16. R HEE « 17. BER - 18 HEEE

s7E I 201847 H

FERE e 20184 108 26 8

o

FERE 1 REt@EEER ~ 2. AIERERE - 3. PARERBEREE 4 TERER

AT REEIER STIRE SRATIE BEHEA FRRAR LRE

Louisa Milk Teresa Chen Theresa Falkenberg

BaE 1 +4920130104-23 EB:E : +886 22748 0430-10 EiE : +492018141-811

Email: milk@red-dot.de Email: taipei@red-dot.de Email: falkenberg@red-dot.de
BEDD  pumm.omemE . HENXE  REACKER B AR

Birthe Herder Julia Hermey Verena Lissek

EE5E 1 +49 201 30 10 4-49 EE5E 1 +4920130104-24 EE5E 1 +49201 30 10 4-35

Email: herder@red-dot.de Email: hermey@red-dot.de Email: v.lissek@red-dot.de

2E8H B 5481k http://red-dot.de/cd/zh/
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BEAL R s IS KEE

Red Dot Award: De5|gn Concept

Design Zentrum, Nordrhein Westfalen, Essen, Germany TEEIERE - BT mFRR RO
EMEE( EEARZREESEHBERA  REVENNRFAHREZ—  IRAIBHE 1950 £ o FEAMREN A | TAHERRS
KEE) ~ TAIBMEERE A K MAIEREHES kﬁj °

kEIKEIRETED « A8 Bt~ TEE « BAA » R BENERZALHEERSHRE -
BEERK k7E 2018 £ 7 B 2 BZAIHRET S EHENEERE « AR 2% o
A2 BEROARSEESANIER

EERE 12018 F 1 B 2-31 B (ZEVFHEESR)
—ARERE : 2018 FF 3 B 21 HAT (ZEVTEED)
#HARS : 2018 &£ 5 B 16 AT
U {4 HABR X EES
1 AT ~ X~ X ~ X SRIRNRTR o EIERNMRNRESE RS Red dot BN Z AT » SEBREIERENER
3 o AU EI GRS RIIRER A o
2. BEAILIRR ZEREHES 2R E - REEBEABBENSENRHBS S TERTE o

2HEE BREHA —RIRE TERTE BEARE ((FRIRRHE + STERTE)
AT (BB10A) 150 200 340 540
A 1 (10 ALT) 130 170 300 470
R THEE 130 170 300 470
2z | K2 130 170 300 470
EUN 50 80 180 240
EE2A) 70 110 210 320
EREEGBA) 90 130 240 370
2RHEM MBS (4 A) 110 150 270 420
(5A) 130 170 300 470

U ERAE AR (SGD) » 2018 FLBER

FRERZAR—RBRZPAZSBERAYEZAR—B—2EE | NEHER 2 2 HF R > IFE 2 HERRE - WUILE - 28 Fak
BEEERANERREE  TaETERTENSRERTE -
FETERTE  ARERE RN —RIERERPR AN B HE RBEERREPEARKTER » TREGTERTE -

LR 2. EHRI2 3. EFE 4 MK~ 5.8 ~ 6. BEIEE - 7. HEAR ~ 8. 78 ~ 9. EAMWBITA ~ 10. BA®E ~ 11. BB ~
12. 58§ ~ 13. BETR ~ 14. {ReE - 15. 1R4E ~ 16. AFLIHPR ~ 17. BFlA ~ 18.5H1E ~ 19. BIEY ~ 20. 755 ~ 21. 1R ~ 22. Z2B5E ~ 23. IRfR »

SEER

SHE5 24. BRF% ~ 25. FB{EIRIE « 26. BEEEKRE - 27. FREAE A - 28. FAE  29. T ¥+ 30. F=4F#4 ~ 31. &) » 32. k4T ~ 33. AF T~
34. T{EIBIT

[ 45T 1 2017 6 B

SEEE

NEAEEALE 1 201710858
FREIEE 1. BT ~ 2. ZERGME ~ 3. BIRATAEM - 4. THAEEAA ~ 5. B ~ 6. &2
[Tk BAMBIERMEER AR (4 E1R3RIE http://www.red-dot.sg/en/info/contact/

SEZE5F B A48k http://www.red-dot.sg/zh/participate/
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Red Dot Award: Product Design

Design Zentrum, Nordrhein Westfalen, Essen, Germany fEEIIE3KE - BTk GFRRstHi0
FE B EEAMSHERES 2HRERA - REZENNRREZ —  ERAIBHE 1950 £ o EEAIMRAENS | TAMHERR:

AEE) ~ THREERGAE R TARRGHISARE) -

SEES R LM RERH R RN > HRFERBAETEEREE - HrIRE 2018 FARMRHI - ERREAHRE - 2ENRFIERVA

12016 F 1A 1HE 201857 A 1 HERER LW  FTEEBENER T SHRE DINERARR L - ERRERE ©

BERE 20174 10 8 09 B -2017 4 11 5§ 28 A
U {4 HA PR —HB%R<Z 1 2017 &£ 11 5 29 H - 2018 01 B 16 B

mEAIRE © 2018 5201 B 17 H-2018 4 02 A 09 H

BREIRE 1270€

—AE4RE 1 350 €

AR [ 450 €

XFIESEERYIZAIMN 19% MIEEIEETR o

X IRZEDOIETERNERER °

X EEREREHIEEMBEER > #1EEREH "Winners" Package

SHEH

1LEREE 2. EAZHRE 3. BPREFELEER 4. BRESREEM 5. HRERERE 6. HE/KREEEKE 7. HEEREEH 8.7

BEFE 9. B A ~10. WARMGEGE  11. HA/KEEEEEERE « 12. ERFE 13, EfRA R - BBRMERE 14, RN EEERA
15. ESEMERE « 16 RHERL AR ~ 17. BITERESBE M » 18. B4R MM » 19 AAEE « #EEXS 20 BHAREE
JEECHF ~ 21 ITFEEE ~ 22, BRER ~ 23 F8 ~ 24 BREFE  25. BREFT ARG © 26. EARETEMH  27. WHEAHRS ~ 28. 1
FIERERE  29. ARMREKRE » 30. AAREXE 3L ETHAAREHHA 32 FEEAR  33. TERE - #HEBHE
EERCH © 34. AR A ~ 35. EAR R EERREM « 36. BRRERAREHHA « 37, REHEME « 38 BEHMEAES 39, fi - NEH
R ~ 40. FRBEEERE 41 KBTREFIBECH - 42. BERERERERS « 43. TERE - 44 BHEBHRE - 45. EAREE

SEE

A « 46. FH - TARGEMEZH RS - 47. @ARRER - 48. BRERARRKRER

373 201842
ATEER 2018 E3 B
P2 JasEEne 1 2018 & 7B 9H
48 ERE © 2018 &£ 7 B 9 HRAMA
ATBERETEESE D 2018 £ 7 B 9 HHAR

o

TERE 1 AR~ 2. TO8EEA ~ 3. BAIRE 4. ABBT R 5. MARE - 6. BREAKRNE 7. ERBEARES - 8. HRZH 9. BfF

R AR R - i / B EmRiERR R R ZIRRAT

Ms Katharina Kryszon {EGRU stk - Beate Sobottka
Tel.: +49 (0)201 30104-27 Design Zentrum Nordrhein Westfalen e.V. Tel.: +49 221 284-9248
Fax: +49 (0)201 30104-40 Red Dot Award: Product Design 2017 E-Mail: beate.sobottka(at)kuehne-nagel.com
E-Mail: kryszon@red-dot.de Red Dot judging hall David Engels
WitzlebenstraRe 14 Tel.: +49 221 284-9246
Bag A5 Mr René Kligling 45472 Miilheim an der Ruhr E-Mail: david.engels(at)kuehne-nagel.com
Tel.: +49 (0)201 30104-42 Germany
Fax: +49 (0)201 30104-40 Logistics team FEEE R ABRARRE
E-Mail: kluegling@red-dot.de Tel.: +49 208 3777787 / 3021886 Ms Theresa Falkenberg
Fax.: +49 208 3021885 Tel.: +49 201 8141 811
E-Mail: logistics@red-dot.de Fax.: +49 201 8141 810

E-Mail: falkenberg@red-dot.de

2E5E B 75481k http://red-dot.de/pd/?lang=en
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Industrial Design Excellence Award (IDEA)

Industrial Designers Society of America (IDSA) , Herndon, USA

FEEH T 2525142 IDEA B 1980 FI2SBH 3B FEE - (FARKEAEXENNIERNHEZ — » RUNBHNEERSEERK
BN TE RS RRERENEERE » thi SRS SN EA BN o IDEA REERRAHRRE T XS HNESER
EFTA ANERESTERENEENRENERTE © IDEA FRIZEERFHNRABSRAXRIE > REABERSHRTLE

EMEANL

BHEAR:

KR REt TIEE BRI o

*BESHEIAFBN (BERR) IEREESHEER > E2BEREUSEESORGTE > MIBHXEXESTER -
TWESBLEBRER » EE2BEFEUFEESHIETE  IREREXESEER -

*E—RERAILMER I ZEEG TRRSE - EENHHE - B—RIERTERRESSEERBTIUA
*EPEREMEMAEREREERES 2L -

BEER *AEmANE - BRE—RERERG LA  RERT BRI EEER -

FamENE :

kEEMZRTE 2016 £ 3 AE 2018 & 3 B2 L& - BlERAEILAME » MESRKTR BRERHERE  RERAREZ

KR - BENR2E aERst S THERBEAENIEZA & WREIHATER -

*F‘ai sHERR | BEMERER 2016 £ 3 BE 2018 & 3 BHRESRZ/Fm ©

REHESEERA TR EEREER  WHZER 2016 &£ 3 AE 2018 F 3 AUBISHFATRAER LTS - SEEFTUMSH

zt%nu&mszu °
PEWHE 2018F182H~3805H
Mt RARR mHAR © 2018 3B 6 H~3819H
25 panl i RETEE
IDSA &8 $345 $530 $490
El3-fE] $510 $715 $590
ERAH 24 $125 $240 $125
24 (Jk28) $175 $315 $150
U LBERENESHE

1 REERIE 2. MR 3. REER 4 BARTEERS. HEEFEMR 6. RTREE 7. BB S 8. IR %ER 9. 1R1% 10. BERAR (8
SEER SEE) 11 RERBHE (A3 EIMRE ) 12. EAARSKRINSD 13. BEREE 14 WAKRBE 15. BNVRES 16. G5 17. RISR:
18. $tEERET 19. EE R AR 20. B4 K5t

A1 : 2018 £ 4 B 18 Hl
A1 : 2018 £ 6 B 01 HAf

. AE
SFERFE E

PR 1. BIFTME 2. ERERCE 3. BNt B RBAERZHE 4. HREF NS 5. =K
i3k IDSA, 555 Grove St., Suite 200, Herndon, VA 20170
BEgA 3% © 703.707.6000.

43 EHtAE ¢ http://www.idsa.org/contact-us

SEEFTE B 5481k http://www.idsa.org/idea
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iF Design Award

FHEE (i

SHAR

e {4 HAPR

SHEH

SEER

SPERE

Hpag A

2EEH

B 1954 R IF REARZASERENZE » ZIEERADASHAREENRAHREL—  EFERESFERSIZREBE 70
fEEZR 5000 ZIREMRS T - HEIEMZRHEEMRTEERS » MERBSMEE L BESERNSTER » RIFMRE iF RS
iF fRRNEEEE -

IFEIEHALAIE | 1. Em 2. 8% 3. REME « 4 TARG 5. FEES - 6. RELAGEHAERERE 7. BE -

kEd B FiE  ERRE  BRERHRAAEZ 2 BFRUATRFLE 2 FATH  BRUFREILARERER - tfIuE
£ 2019 FERNBHER ©
SRR RTE 2020 FAT Rt EIHTE o

B RRE 1 2018 F 06 B 29 Hal
—MR¥RZ : 2018 £ 09 B 28 HAll
BEAFRZ 2018 £ 10 B 19 HAl

X Em | RFIRE 340 €/ —ARIRE 1450 €/ BKFIRE 490 €
xEAM (8%  REEERE - ERRE  FEES  REREAEMERR  BERE)  BERE 1250 €/ —fRIWS 1375 € [ @HFFIRE 1 425€
FRBREET | REE - FTEFE  STETHRN2BEFRINEEUKL#EER

1. Edm

(1) 3BRET /H5TEEH  (2) (RR /iB8) «(3) BR /BKE ~(4) T8k /HEE (5) TR < (6) BIR /481 ~(7) @ ~(8) Th& ~(9) AZE ~
(10) BBEA ~ (11) RERE ~ (12) BIE ~ (13). B/ BE ~ (14) BE ~ (15) EEIHAMT ~ (16) Akt ~ (17) B85 / {72 ~ (18) T /&%
IATEE ~ (19) A4/ A48 / HREE + iR

2. {ik

(DB 2 B Q) =B /B (4) B2/ BEER - (5) RE - (6) HEEER - (7) TEESR /B2B - (8) Baltiaik

3. REMEE

(1) 48E ~ (2)Apps/ B1BE ~ 3) BR / ®2h ~ (4) MBI ~ (5) SAZHA ~ (6) 358 / ]|E / HARS ~ (7) BE ~ 8) EETIM ~ (9) X
Fiket /R ~ (10) HIEEES)

4. ERNKE

(1) BE ~ (2) BE / B ~ (3) BkiE /SPA/ BEE / TEIE « (4) BX ~ (5) AE / TR - (6) A% ~ (7) TREE

5. BEHE (Professional Concept)

(1) TBNTHAE ~ (2) BT ~ (3) K4~ (4) R~ (5) BY1 /K~ (6) TR~ (7) #HE ~ (8) ZABME/ NE ~ (9) B2 ~ (10) r#

6. IRFSERE

(1) B2R7 ~ (2) 158 / &% ~ (3) & / 1R ~ (4) T (retail) ~ (5) JikiE ~ (6) B ~ (7) BIFT / 148

7. BE

(1) AHZER ~ (2) £ ~ (3) MRZE | THEIGF ~ (4) &5 / 1BF5E « (5) ik / =8~ (6) BEEERAZEM

TEEHE 2019 18 22-24H
EIRAE 12019 F 2 BY)

MEAZEAE AR FRE 1 2019 3H 15H
iF &5t © 2019 £ 3 A 16 BRNEEIEE

Tobie Lee | Z=5B4% (iF Design Asia Ltd. KFPER 7 )
+886.2.2766.7007
tobie.lee@ifdesign.tw

B/ #814 https://ifworlddesignguide.com/if-design-award
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=M iF 25t SR

iF Design Talent Award

iF International Forum Design, GmbH, Hannover, Germany

B 1954 FRAMM iF KA ARZESERBRNEE  ZREERATALUARETENRFAREZ— EFEREEERSIREBE

30 fEEIR 1,800 ZIHEMSE - HEIEF B R TEMAARMTEEZE » FEREMEE L BERERNSE(ER > FRRE iF 045

TRMOIAN iF AZSEMEEEE o iF RIH B % iF EMmRETEE (iF product design award) ~ iF %542 (iF communication design
EHES (i award) ~ iF B8EEREHE (iF packing design award) MUK EFIA B4R iF BESREHE (iF concept award) ©

1EE iF 2AERINAIS Z iF S8R > REBEERAMBHERRAREERIA « 1 2002 FRPLUIR » TBUSKREMN S FRE

B2 BUFTEMARRLTIA o iF 2ERGHIRFHERB SR EHPERRLELNSER  BEBSUAARKNBIREEREZIE

BTSSR T RISMAZ B o £ 2017 Fi - iIF BB 2ERYERWTES iF KB > LWER—F—ErLEEH >

B A—F RN RHRERE ©

1L FAARHERRI R (NER - IRE - RERE - BE  THETRSRSE) 2RLUKEEZEXLETSE - BEERKREA 5
FHERE - RBREESE > BXRAMEETESE -

2. 2EFRNFTTHFHEASBEME o (UFREsBRESR )

3. AR S EERROANTREANERBREBE

4. BRERRZERBERARG - ESH 2B ERES2HE—FTE—R-

5. BE—{Em A SHETREEERRER

SHER

I {4 HAPR $HE#IE 2018730
Z2EER REBREG o

2018 HE_RELEERE !

iF 78 1. MRIERIRETAILUERSS 36 B AL ? FRR—ERIFAAIA L BRENRRR © 2 MRREUERAB RS 21 1t
23 FEVEES MR ERRBERT ? FRBRFA RS RRERTHCUESRABHER -

HEEEERE 1 SRR - AR BENEMEADSRENERMEERER - 2. MREA - ARBAAN - A% - BARGEEN

HESURENREBNEEER °

SEBSEN | 1. ERNERER 2. 5t3E 3. FEHRS

STPEEE I 20184F 8 H20HE9H 148
STEBFE SRIEERERIBA © 2018 £ 9 BIE
42 EA% D 2018 £ 10 BIE

1 AR SRE | AURAZEE ISR  BE

2.IhRE . EREEEFERE - ABIZ2 2R 224

3. ER  BEFR  BEREFR - ERES - RE sEERSE

4. F/E  AMER  EEEA - ATY TERFEEREN HEHE  HEEE
5. Ml : BRREEERY - ZE2L

one

TERE

iF 825t #7542 (http://www.moe-idc.org/node/71)
BkER AT Amber Tung ZE23Z (iF Design Asia Ltd. KFERE TS )
+886.2.27667007 / amber.tung@ifdesign.tw / www.ifworlddesignguide.com

2E8H B A48k https://ifworlddesignguide.com/if-design-talent-award-2019-01-short-version
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RERFTHAZNEERERER

D&AD Student Awards

D&AD, London, UK

1962 £ » 35E D&AD R H—B¥ 5T R ES E AN BRAHEEFMIL - A— BB AES > RUNAIR &t EE - SREERHEE
] D&AD Fr R EIRE ERNRARRENRIZRATREISR - SEXEERETENEEEBEULES » HBEBTKREE
R BN B {UFTEE SRR TR R -

EMIEENL

FERBREMZARE « PLENESHERE > KEHRASHNBE RIS HHE -
BEER *EEREE « RN « RERD IR HEERRE o
*1E£ 2018 £ 1 B 1 HFFFHRNK 18 E 24 i%E ©

{4 HABR 2018 4 3 A 20 B 5pm GMT

SHER D&AD B4 & B K University Network B8 % | SHERE15
. FHE | SHERL0

IRIESERE - EEREMAFREIE :
257 1. EMTHEE « 2. FERFmERT ~ 3. M - 4. ARBASCER ~ 5. 8L ~ 6. BOIES 7. FFmEaRst » 8. BIRERAR ~ 9. BAMKAVIRER ~ 10. TE ~
11. B8ERRE ~ 12 185 « 13. ERRET - 14. TRIRE

HERE BERAIN « BENRNAIRRE » HeTRORITE » BEAEME -

7% 1 2018 5F 4-5 B
FFERFE SREEAERIBA 2018 5 B
NESEEIE 1 2018 E 7T B 12 A

D&AD New Blood Awards
Email: newbloodawards@dandad.org
Bég A TEL +44 (0) 20 7840 1111
FAX +44 (0) 20 7840 0840
Britannia House, 68-80 Hanbury Street, London E1 5JL

sEEH B34k http://www.dandad.org/en/new-blood-awards/
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RAEtEE R 05 B—F HBEE  FR 06 F—F

Bt PR F 2R

Prix Ars Electronica-International Competition for CyberArts

Ars Electronica Center, Linz, Austria

BFEMALRAIII 1987 F > B—EARAEMUBRAEN > 2 - RITHHEEEETRARAIFNAZBNESRHTES - Z1RE
EHEE(L HEYOIER BRI R ERENEEENDRZ— - SFAKREER 70 EEXNERKEN K2 ABFEM AR > SERAENR

IRBREMTEMBFETRER © B 1987 FLUR , RRMEMERAHEENERRM > 2013 FARNR SRS E+—BREUT » ARBRY

IBHHEIAZ & ©

1. EREENE (computer animation)
X SEERUARTIBEMFEZNANE « BIR - AABEEHRNER
X SHEEUUZEA - HEE - St - /8
2. BEEfT (Interactive Art)
X SRR AERBEIEUAZEAENTE ZTEE °
* BEERUARTBEMEZAEE « BIR - IAREEHRNIER
* 2EETTUREA - B - BriiE - A7 o
2EER XBEERNESTEEER ©
3. 81firt+ 2% (Digital Communities)
KXEA - EiE ~ 75E  AHEE - AACEIAISE > WEETERRNEEEREEHT - UASBERRENEmIE -
KAEEIAZ T E  ER C EERESTAIZE o
4. BVEF4H (U19)
KTEUR B B ERATS 19 BT I B BBMFI S EE R Z AL ERISE ©
X EAAREREERIBE o
X EBRIERES ZERINAIZE ©

U {4-HABR 2018 £ 3 A 2 B (23:59 CET) AIFEAAR L& RIFREL o

BHER REEE

1. BA&ENE Computer Animation
2. EEEAT Interactive Art +

3. B1{ir4t2¥ Digital Communities
4. BEFLH V19

Ex ol

75 120184 4H 19H~22 H
ST AFFE B © 2018 F 6 B
HEAEEE 1 2018 &£ 9 A 6 H ~ 10 HEFEATEIHAR

TEiEe EMAEERKESEENBARRERARTEZE - 54 5 (7% - HNREZITENENRA R » SRR ELARER
- MR RRTENEMN UG ERHERMRERTAREK

ou

Ars Electronica Linz GmbH & Co KG

Ars-Electronica-Strafie 1 4040 Linz / Austria
B4 Tel. +43.732.7272.0

Fax. +43.732.7272.2

E-mail: info@aec.at

s2E8H B 548k http://www.aec.at/prix/en/
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London International Awards

London International Awards Office, London, UK

HERHEMRLER 1985 F:R1 0 AR LRELEANBEESRIE  REER B « TH - BEEESHE > 8F 11 BEEEGHR
FEHEE A BRI B o HEMBERRLUEHERARNESESAED 0 ESEARAZKISRENRRE » RAOERRIEHEBERE

MELENIESR o I BERFEINEE ; IERESEES - RIERE - TERS  ERSIURBERE S - SHEBSER - AEE

TEFEMERI™IS - HEIfRZEIRREER 2009 FHEFFRIRRIL T AIFTEE (THE NEW) » IEHIERIHERNBR B AEXIEHI A RNEE o

* FFERSFAIER TIFERNEARLREEET2E -
* BEERMEE 2017 E 78 1 BE 2018 £ 7 B 31 HZREARER « HARSEEIT o
* FFERRBUREAR 2RSSR  EMEiR  BFEERS  EAFMS2BEEMRFNIFRTGLLEERR  ERIRMD R
SEEIE VRERBEFREZER -
BER—MHERUERASAEIERESL > LA TPWHA AT —BIERSREE » FRSRBBHRAMT ¢
* E—HERBEZN—EEE ( ARSHE ) SRR BERKRE2E > ISERS ERSEMERZ URBARSE -
* EZfEmABSELR 5 BIRE STHFIAHBEHRRE AFEE -

2018 £ 6 A 11 H&E LW (BE4R LIRS REEFRZTERRME)
U {4 HA PR X JFEERTIRMESENE o
* SESEERIFFEIREIEZRRFITRE > ;528 | https://www.liaawards.com/enter/requirements/

REUESAHEN BIER | ROER IEREUE S H B BHER | RVER
1. Ambient AEIRIGLE $650 - 11. Music Video B4 R 48 $400 -
2. Billboard E& 518 $625 $750  |12. Non-traditional JEf&#t48 $750 -
3. Design B4 $500 $600 |13. Package Design BI85 5H4E $400 $475
3. Branded Entertainment Sk#s25148 $1000 $1500 |14. Poster /55R48 $625 $750
4. Digital 848 $625 - 15. Print EDRI4E $625 $750
5. Health & Wellness & $750 $1000 |16. Production/ Post-Production S4/F / & HASEEE $475 $625
2REH 6. Health & Wellness-Craft (2R - il LE $650 | 5850 |17.Radio &Audio BEIEHR $425_ | 500
7. Integration & %:t18 $750 - 18. Social Influencers 3+ & #2485 $650 -
8. Medical & $750 $1000 |[19.The NEW BlIFi#E $1000 -
9. Medical-Craft B - i1 TE $650 $850 |20.TV/Cinema/Online film BREH R LT A E $650 $850
10. Music & Sound S%&E S48 $425 - 21. Verbal Identity 5B S H848 $450 -

* M EAENESEEMA - EREMBZEALT— FEASHEM -
* BIRIRITIRERIMNIER $25 2 FEL ; EAEAFIEREINMEERER R 4%EA -

1. Ambient BEIR1%4E « 2. Billboard BE& 25148 + 3. Design 5%5t48 + 3. Branded Entertainment fh#:& 5148 ~ 4. Digital #(i## + 5. Health & Wellness
f#EE * 6. Health & Wellness-Craft f2FZ - ##lif1 T « 7. Integration B &% 5148 + 8. Medical B + 9. Medical-Craft B & - £ #iF1 T ~ 10. Music &

SFIER Sound & + 248848 « 11. Music Video Z448F 48 + 12. Non-traditional JEfS#4E4E ~ 13. Package Design E14528 548 « 14. Poster #8%R48 + 15. Print ENRY
48 ~ 16. Production/ Post-Production S4{F / #%HASYF4E  17. Radio & Audio EE#E - 18. Social Influencers ¥t & 248 + 19. The NEW BIFFEE « 20. TV/
Cinema/Online film BREF K4R LR R 48 ~ 21. Verbal Identity ZEE###E

7% 120184 9H28H-1086 H
SFERE ABREQE | 5 HREREE
BEEEAL 120184118 7H

FERE BHRALE « RAHFRNE  REGREN - RENZFACHER  EREGRIEREIZENRSRE °

S ERT R RBHAE MRAIHAE
London International Awards 179 Wardour Street 141-07 20th Avenue
2 Bay Club Drive 3rd Floor Suite 504
Suite 3J London W1V 0TX Whitestone, NY 11357
B4 HX Bayside, NY 11360 United Kingdom United States
UNITED STATES Telephone: +44 20 8426 1670 Telephone: +1 718 747 6747
T:+1516 931 1050 Email: info@liaawards.com Fax: +1 718 747 6007
info@liaawards.com Email: info@liaawards.com

SEFE B75 48k http://www.liaawards.com/
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B EREEHEE

Good Design Award (G-Mark)

BZRsHREE (Japan Institute of Design Promotion » f&#& JDP)

Good Design Award B B AR HRE & EHIHVER S M ST ETERAIE o

AT E Good Design sTEEHIEE ) » 12 1957 EHBAERIVEREEAE - SEHMARIX 1000 BRREZE > 3000 SRR
FEHEE A E22F - HESBLNHESHLE » AR 40000 HESRHERER - ERMESBZBHZEME? > MEBEN > NEHES

ERT ¥R BE - FER ) WEREN > NERRER > RBRE > mERANEMNEERT ° Good Design Award NMEER—IE

R EE c EEEEBERTEESNRIHERMUBEAMEE TEEERTGNERE o LB OPERRNRHERER > &

S4B A FIRIEHEMESRIRET » EE R Good Design Award Frali&E HEY RIEEIR o

SEHGARFILE 2019 £ 3 A 31 Bt ARBENERNER - A7 2018 £ 10 A 3 HIRR#EREAAH - BAIARRETAE 10
BEER A 31 BB MERRFRERERRE - BE X SREXARIARE > AJLREGEREEMBF AR - B2 » BIEE 10
A3 AREERAERATNSENRAIE IREBARS (BRR5t Bestl00) 1 K MFREE) MHR -

U {4 HA PR 201844 8 4 BE 5 B 23 B 23:59 LE ( BB

SEPPMRERURMEAR © (FEBAAEMRETIER 2000 BENFEE )
F—RTE (MAESEHR ) 7EE 1 10,800 B/

BEHA s
FBIRTE (BBF—IIENFAESERSR ) ;TEE 1 57,240 A/ # (FESER , AEURIFGER )
FREMERAGS  2NEEER FENH FIEERHSR) UREARZLTIEE 156,600 HE (FEZEH , AEUKIFHRER )
HP%H 1648
1L EEAR (BRER) 2. £5AR (BREEKER ) 3. £FAM (AB4ER) 4 £5AR (BFERAEAKRAERA) 5.8
SEER ARREEE « 6. FERRERE 7. XBTE 8 BERIHEER 9. ERRAHEMER  10. FE (BAAEE  NERE - BF
- T0%) ~ 11 EFE (PARGEERE ) * 12. TEER - AHLHERESRENVEBERNE - 13. 1788 - AR REE - 14. BRER /| 74
[ ATAR ~ %5 ~ 15.B2B REE ~ R4~ BRFFRIES) © 16. AREES)
BB - 3155 R B2 EET http://www.g-mark.org/guide/2018/guide2.html#guide2-4
2 2018 5831 H~6 H26 H
B|E2018F7TA58~984H
FEIFR
FERE  mwemam:20s£10938
NEAEEE [ 2018 F 12 B
HEERREFEEP > HERRESBEHRNR ESESENTTRRAERER? ) BTEE - Al > £ERRENEEED > BRI LZENSE
NEHNZHRATE > BREUTY TEERE B2ERE  THEERI9E L BRSNS ERRS -
AR 1. BESA - 518 - BRAN > RNEECEAETR 2. EEHRRIZE - 20 IBIR A8 FNBECARZERE 3. REATUSHRAEE
EHIBRS 4. RBEABBS « SRR ERENRIEERE
spmjEe X ERER 1. STRERMEM « Itk > iSRRG EIGAARE 2. SEUSTEARM « 5% - REETOIEEHR 58 3. STHRHEE
S HE RN R
FHBEE L REUHAE CEEAR - REARE B EAEREEM 2. RS EZBHENBRMET EM 3. EELNTFE e 5%
HUERE T EENRTRENE
EER 1. REERERBENIEERBEER - RESTNEGEAR ? 2. BEEENT REPBNWEL » REFENESHNAR ? 3. ESERERAEE
FEgETRE?
i3k @ Good Design Award Office
Japan Institute of Design Promotion
5th floor, Midtown Tower, 9-7-1 Akasaka, Minato-ku, Tokyo 107-6205 Japan
BisgA

B3E 1 +81-(0)3-6743-3777
15H : +81(0)3 67433775
B2FFAERIRIE | info-e@g-mark.org

SEEH B /54854 http://www.g-mark.org/?locale=zh_TW
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Adobe® Hitlizg 5T K%

Adobe Design Achievement Awards (ADAA)

FEHEE A

BHER

Adobe Systems Incorporated,
Adobe® Sk 5T ALE 5 /EIZRN R E A BT A S RITREMAIE_LAVRL R - AIEHRBERREAESLERH Adobe BIEHRAESR
EMEAFBERESR > RIFREZRBERSEHERET » REAELBEHNBLEBRRN BT - 18X - BHEENE - 8

BRRMEA - BEREEURBMEMEK

K 18 5% MR SHARBINESE o
RAFREFHEUTERNERMAR | BEETIIER @ INFMEEARIES : B - b2/ - BIERMENERAREATER - Bt -
EHER / ENERTHESEER o

B RRT 2018538 THE 2018 £4 A 24 H (ZHVHED )

Uiz {4 HAPR

2HER

SEER

B

FERE

Hpag A

—MR¥REZ 12018 F 4 B 25 HE 20185 6 B 4 H

REB2M

=AEARNECERRNTFER > DRS

1. Fine Art ( BfTRIE ): 185 | FlE=kst / EE / BE /| R 5148

2. Commercial (E¥BM ): |5 /| THER:T/ 813 | R 5J8E | %Rt / 4914 /APP/ iBEE;

3. Social Impact (&2 ). B / FHER:t / HE / 81E / £ R 518 / G5ERst / 48k /APP/ izt

* 2018 FEIEE : (ERE AR ANEM R ERIK oI S WERIEEERISEIE—" Excellence in New Media” (3 #EHEE ) o
SEEECREREE  BYEE - 360 ERTSEMTENRERERT S HER S AMNEE R R M RER —HER

EPEETE R

2018 £ 4 B 24 BE 201855825 8
MEAEE 1 2018 E5 825 H
BREEEER

20184 6 B4HE20185 78201
IR 120184 7B 208

RiREZEBE A 2018 F 8 B

FIESESFER > FOEASERE » HEREE - REBSADHIEAER > ERAIN - EREEERENAER - URBBEERZ
FERIKFT Adobe EmMIKITZEHEEITTE - KIS STHERENHKZRE » UREREXNFBE T H2ENFMRBHARRH
BN A TSRz EEITAE o

EHRE4R - 888-962-7483 (FHRESH : EHf—ZERF LAMETFRE)

B A48k https://www.adobeawards.com/
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Braun Prize International Design Award

Braun GmbH, Taunus, Germany

FRILRY 1967 FHVEE B EEPRR 1A (Braun Prize) » B2EEE—(EAEFENFRES XM FRARIIMNEEERE - BET
BATRRERLER HEEREABRIRENERINSHEE AR EEPNERATAE - EREER A RRTEER KR
BRI ST 0 W B S EENERR - AR ELTEARIZBIIRAMNRIEY > UIRERGMEEXREEE A BN

EMEE(L -
2018 FHEEEEEREAABEER (AEENSYRET Design for what matterSJ o IEEEEERL 2012 FEHRRBIKERE » 5
HEJNFEBNREHEREARTS » IBREMEESIMNERMNKERE - E—RIENRBERBENR8EA R EEER
BERBRRR RVR T ER ©

SEES FimE2Tk 18 s ERIAIRE 210 ©

BASEEE2E » JUERSERESE - REEBARNLR - 2BERUARRLET « HRARENEDES

U {4 HA PR #HIEAMA 201845 4 820 H

BHER REEE

%19 BEEEBRERRAABNEEA [BEENEYRS Design for what matters) » SEEFR HIESERREERT (BHL -
KA B RAN (E F B AR ERCEIFAVAIRT - FTE ISR EUEAENTRAERMER » LHMPINE LTS EEE) - BLEH
RANEEERREE 0 MEERRHFEFTHEGEANSPHRRS L - AEZG TR » 2HEEZ EmFSHERR LR -

SFER
BHE  RRNRL SRR EE R AL Z (& ©
SEHEE | BERFRBEENFEE A o
ARG HITE o
et — BT ~ =R~ BAMTER AR T2
BH% — (EmAITHAE I E A SRR
1B — tFmE AR EF =
gEiEe
BRI E=T85h » (ERTERERINE RERS ©
1. ABBBME ~ 2. FRE2RMERREHER « 3. WEFRFNEARDITERER « 4. ZERFRERMANBSATY « 5. F@BE
AT EBFHTE - 6. ERESHNIRERGRNY
P&G Service GmbH
“BraunPrize 2018”
Frankfurter Strasse 145
Breg 75t 61476 Kronberg/Taunus

Germany

Tel. ++49 (0) 6173/30-0
Fax ++49 (0) 6173/30-2875
braunprize.im@pg.com

SEEH B A #8ik http://www.braunprize.org/en/index.html
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International Poster Biennale in Warsaw

EMIEEAL

BHER

Uiz f-HAPR

2HEH

el

T

i

Hrag A

Wilanéw Poster Museum, Poland

PEEZEVERSREFRE) RERLRER - RABENENTERE > €582 23 E - F—EREEDVEIRSREEREN 1966 £
BT - R KETERMZERETEFRRENE—BRESIERNEE > LREGRAESER LRERENED - EEFRE
THEAER - EANENRARFNAIERFERREANE SR H KEEVERSHREFRUBRARAREEMBEENRE
HBHEREERE - BASWERERE - SRIERERE - ZER BN ZERSREYIA LR AR SHRARE > LEE2IK
40 F23R > ME—E 6 BERBEDRTHERSREFEELAARBEASHNTRFREMRNREN - FULEEREF > FEA
WEBHier 2B R « B4 « WEHRTKEA > EATHRE2KTERHBEMNE -

XA « EEE - THREEHATTHBE -

X RERE4 A 20 HAiF AR SHREIEE MUY AN EAS L RS > SUENSEEXZEEMERRE R T H HESTEERESR
AR 3 HURZIER ©

X SHERNBEESBEA LA FSBRE FIZEETHIIE) o (EREN DEEXRENE o (FRETERR > BEGHR o

* IEERIEMET - 51T TERIE(E(E printed matter, no commercial value.s > #I#EIEAZE » FHBE IR EIEERACRBRRER
AELHERRTIRAIERZEE ©

2018 3 A 15 H~4 H 20 B4R LHRZHLL
EREFMERE : 2018 £ 4 B 20 BHRIFE

RE®RE

2018 FZHBEABETUNM « M5 « BIVED ~ ERATENR « FEMURIIREESNER I —TB8F > AILREFRZTERER
RER - B - BRRAGEZEENEMEIEEI2E -

ERAMM2018FE6 B9 H
ERBERIELR 1 2018 F6 B9R~TH 15H

BIEMMBE « BMFENERERERIY « R5HEN M5 URNA2REREE
The Academy of Fine Arts in Warsaw

Krakowskie Przedmie[X|cie 5, 00-068 Warszawa, POLAND

marked: “26. IPB in Warsaw: konkurs tematyczny (thematic competition)”

office.biennale@asp.waw.pl

B A #8uk http://warsawposterbiennale.com/
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Eﬁ#ﬁ%ﬁﬁlﬁll‘?—@ﬁ%&%’r%ﬂilﬁ

International Biennale of Graphic Design in Brno

R HMEEEBELIR A Moravian E1iiEE

RRAEHERTERETRRABELRABA - RABENTERAHRE » #HTERTEREENERERIR 50 F o i
7% 1963 £ » BT XICERELIREE Moravian EMEEMG L » BERRAEERTRL « FELEFERHE « B ERTamiE
URAEBHBEMZR > HERIEREENERTFERAHRE (MEEERTERIEERE)

EHEE (I
REAERTEREER) BREAH4ER » BREZAMBHNAEHDLL Mhe Capital of Graphic Design FEkst 281 5
WHEMESEEENTH > SME—E2RNZNEEREREI > ERGEFRIDHZBENEIRRAMAE - BRFEERAME
HLTRE  EFRBEREHERE - SRVES  BRIBBENTHHNZOEERRRITR o

Prp— *BEER 20154 1 8 1 BE 2017 £ 10 B 31 BAltEZEm ©

X ¥R BKE © https://register.bienalebrno.org/

{4 HABR 2017 £ 11 B 15 BEM4&LE * F—EEH 2018 FHiEE

2HEH SHERE

T EREASBRMRZ2EE » EFRRUETIERIRE :
23N 158k 2. SEREEB R 3. 5855  MEFHT) 4. HBIRF 5. A
10. BfisR

l"l]]}

\ERET 6. FRERGH 7. BERET 8. HEEFENRIM 9. BAUKEE -

REMEREETERTEFERE 201858 10HE8H26H

B
TENE s 2018458 118258 13 6

o

TERE EREATERABERRREERE ST

Brno Biennial

Moravska galerie v Brné / Moravian Gallery in Brno
Husova 18

CZ-662 26 Brno,

Czech Republic

Tel.: +420 532 169 160

E-mail: miroslava.pluhackova@moravska-galerie.cz

g A

www: 28.bienalebrno.org

sEEH B A48k https://28.bienalebrno.org/en/biennial-talk
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International Poster Triennial in Toyama

EMRENL

BHER

Y f+HARR

2HEH

SEER

BE S

R

Hpag A

2EEH

BRI AT, Bl , B
BAELERESREAELRIDAAXMEIN > S=E8H—E - BAEUERSR=-ERELEESRN 10 & - BEAFEFBER
YR - FUHMERSREER  KNEDERSHREER - RERZBNSERERERTIZKANBEHRE -
BAELUERSHR=FR  LUZERBRREHIRRABPENSREHES BN - AT RTHASRRNRERBERR - AtS=F
BMEHRAFEE  SABURERTSEFR o ZHERER > EERRIFAERFNEE - || THZENBRREFRSE - ZEHE
ELERSREEN 2012 £ 6 AE 8 AR EWRIIAREMERITABR SR SRFRREE

X ESEHPIRF
XFELEFRBEASEERBAIE AR 20124 1 B 1 BERRZ R
(ERANENH 36.4cm x 51.5cm~180cm x 120cm Z S

2015 € 5 B 20 BRI BREHRFE * T—EEtH 2018 &£ 8 BHHE

REW®E

fERBERE N TmELERZz—

X AfE: BRERIEARERZE®R (2012F1 81 HE)
* B #8 : HERIKRAKRAREFERNEIR

OB LIFE %358

@BEFE

(7B IPT 2015 FARA SR )

ARER:

*ARXEMAR2BEREMNRE (BH2ERIERENHER—7) -
*BERBELLTERAEA LA  THRSBERK—RFEEIMEN

*SEERBANVEIE  UFEZEQRFSEER > BFEETMRAE SRS EREFEIESEEEEHANEH—“NO COMMERCIAL
VALUE” °

* IPT EMERAEBEERRTERIBRNSEFR

*BEEVABITINMERE -

*—BRRT2HER 0 IPTHAZEZAHSTESRERETER - BRE (Fnxlt) 5 > HREEF -

RSB TRIE - 2EENFRBBYTTEEEGTE - —BAE > RIBRAE LRABAHEMEE X AU

VEERAHEIENAEE 20155 7H
EIFE:TERRE 2015 4 9 AH4)

B AR AR BN T E Rt ERFEMN 2 TR EIFENSE - BHARBR ; BARRRREMEERE - RELA -

The Organizing Committee of IPT2012,

The Museum of Modern Art, Toyama

1-16-12, Nishinakano-machi, Toyama-shi, 939-8636 Japan
Tel: +81-764217111

Fax: +81-764913230

B4k http://www.preftoyama.jp/branches/3042/e_page/e_ipt2015_essential.htm
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ZEHERERSHRAEIRGERER

Students, All to Chaumont’ Poster Competitio

Maison du Livre et de 'Affiche, Les Silos, French

MEBMNBE—EXENRHL  ERENTEREERBATE AT o BEZ+ZER > SESRRLHRREE/MEHZEE
FEHEE (i MBEAFINESZFE - BXERSHRHERREESEREREN - GHERRFBRNRDEI o AT EFEEHRTEMEANER

B EHEEER BN ER > BEBAAE A —ERBEORETERANRD cSEFEROBETARNEINAFHE > 12

CIG(Centre International du Graphisme) FRAHEIFER AIFETHY ©

K IETEREEZ ATAILARIRR « M REESER « Bff2RESEMETELEMNAREETSE ) SBETE 2016 £ 2017 £/

B2E85

A2 BEERENERRR BMAARN o

X EEEMATHREREURXFENZEETR > JINRARE > ERUTENRIER > REILEAAZFEEMEN

1 EESHEA (F19 © =ik - BT - 2RSSR UEH L ANRERAEMAMTBZARZYR > FRARR )
BEER 2. BIFIR (BETEE 2500 Z 3000 )

3.A2 /§3R (40%60 A% ) | REZESAVER S N RARRER

4. 3RB R (FEM £ 2016-2017 FRIEMMBERBFTA)

XEEE(EMRIMNEEE E55ERH 1 7 printed matter, no commercial value” (ENRIG » TESEHEEE ) - TPRE(SFEEEMERB

2HRFTERRIE ERE o

X ARG A2 E B AR Z E http://www.cig-chaumont.com/concours_e_2017/en/

Y4 HA PR 2017462 B 26 A (BBARK)
BEHA RERE

2017 FEX&E rFaire Signel FIEAE - RMIBASURSAETREGERE  WRTESVRAESBRTREMRRG - BRBETH#

SRES
SIS e mmess s EAERRRSIOTA -

TR AFFE YEAZEME 1 2017 5 8 20 B

o

FEITAE FARRRHE

Email: etudiant@centrenationaldugraphisme.fr
Address:

Le Signe

1, Place des Arts

F-52000 Chaumont

France

Hpag A

258 B /5 #4814 http://www.cig-chaumont.com/
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BEAFKEPEREESHEER

Bologna Children’ s Book Fair - Illustrators Exhibition

EMREENL

BHER

Uiz {4 HAPR

2HEH

S35

BE T

i

Hpag A

Bologna Children's Book Fair, Bologna, Italy

BRR TREZEH) NWBAFKER > B 1964 FEEMENE—EEREEREMSA > REEX  2HEHERXRE—HEEZERNRA
Be > EREPESURIR « HBEE - BIREHE 3 ER%E - sTREX SR « JEXRE « R AR 4 @EEPREHNER -
ZERBABREK T ELRARZIEE AL o

KIERE REREREHEERE > UWTREZFREFSHGER - SABEENARESHERBENRRES » TEETETY
BIZREHARIMARNER - the] U RBFEM EITEERN AR EREH - ANRIIINREREREMA » XRIRFIERAL > Fi
MRZEERUEAE—EE > N HEERNSREARET > 2IKERNBIREHSRERL  HEERBRALHE -2 5%
ERMRET —ERENHERECHERNMBESBILIRE > MbRETREERES SRR ERNESE) -

REZKIEANERIGESR > L2 1982 F 12 A 31 BUERHA » LIGEERAEEFA » TEERS BB HIRT - BRRE 2% -
REHTIIHRABRES  (FDF355%)

EER I @FEEALTEMAPIE » BHRNREIRSEMEA RN R ERE R

K BEMTRETBRERA | TR ERASFRSEE (KA=UL ) BEEER ©

kHhRE  FIHEER MEERERSM o

LA D 2017 F 10 B 4 HATEFE

RE/RE

*/)\aR 48 (Fiction) : 41188 ~ BENEHITREES P 112016 £1 B 1 HE 2017 £ 10 B 4 BAIRZ 1SR ©

*JE/NiREE (Non-Fiction) : EEREEFBBNHME BHLARS > FIRS2ERE « EE « £ - B4 G RBAMBEEZEREE o
2016 £ 18 1 HE 2017 £ 10 B 4 HEMRZESR ©

* OPERA PRIMA : It#RIE RGBS HITRAIFTHARIER 70 2016 £1 B 1 HE 2017 £ 10 A 4 HEWRZIER ©

IR TIEEEEHERRER CTIENRERE S EREABHRBEER (2L 44REER) (7 2017E 10 A 4 BAIFEEHEN o

FTEEREA 1 2017 F 11 B ~12 B
ABEBH 1 2017TF 12 B
JREEHEAR) 1 2018 3 826 H-3 8 29 H

BERE - ERERIFRIT « BIifRAXZEE

Illustrators Exhibition
BolognaFiere Spa

Piazza Costituzione 6

40128 Bologna — ltaly

TEL : +39-051-282494

FAX : +39-051-6374011

Email: illustratori@bolognafiere.it

B 5481k http://www.bookfair.bolognafiere.it
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EFIEREHREFER

The International Biennale of Poster in Mexico

Ministry of Foreign Affairs of Mexic, Xalapa, Mexico

2EFERSHREFREAIEIA 23 FNESE - AFWIHERESREER  KEEDVERSHREER - BAELUERSRE « ZEH

BHNZERESHRBRRIERAEKXERE > WZBEK=ZAEFREZ— - E5EARFERESREFTEREENW T 12 8 > EAFIBIEH
EHEEA BEMREAFHERXIERR » KEEGEZAM - FEEBSAFERSREER > BEAREAIAREENRXE > FAE

LB R EREREAMES I CEENESE - BEEEERS - ERSERATFNXIE -

ERFEREREFREBEFMNFEEERIF BRI E > LEEMMF—ENRIKRAE ; B8 23 FNEFRERE > S

i 40,000 2R B 2Tk EtABRIE - Rt ERASFRMRAENEE > WEERBTEERRKRERS -

* AEZBBREER | REHEMBRZ 2L - TER - BREMNR  \B60-- % » EAFHRERETR -
* B+ CD- EffASEERSABEERERE

B4 | REERARIARZRE -

HEE | RE BB  EENRPRNCEEAL -

*BEEARIRS 4 HBRIER > IRE—RT (EZ=5R) BRES 1 HERRES -

* AHSFE(EMA 2016 &£ 5 BE 2018 £ 5 BRENKEYSHR - B~ C D~ EAAFREREDMRARBR

SHER

U {4 HABR 2018 £ 5 A 4 BH#EWH

2EER 24 RERER—ET/ EE¥AL  —REREREET

* A#H% 2016 & 5 B ZE 2018 & 5 HFRENEAYIEER o

* B #8ERE% Human Rights Defenders ( BIF IR AERIZERE ) (700 x 1000 GEZERER B )

* C 48X Toward a Pollution Free Planet #BeatPollution.( #1Ik&ES55¢ ) (700 x 1000 GEERE LT )

* D #HERE% A Level Playing Field for Entrepreneurship and Competition. ( FERFEM TRIRIZEEFRS ) (700 x 1000 BEER
257 BT )

* E 48FRE% Mexican Traditional Sweets. México dulce y querido.( Z2FEEMEAEEELEERZT ) (700 x 1000 BEERERET )

X FHEBAR © http://www.bienalcartel.org/15bicm_en.html

X ADFER—RUBFERY » AEIENEZRZENT HEERIEZ | http://www.bienalcartel.org/registro/

X EABENFEBRERERDSFFHBMRITNIER

FFEEFE ATEER 12018 7B 17 H

TERE fEARRARR
tramavis@prodigy.net.mx
administracion@bienalcartel.org.mx

K48 A Tel.+52 (01 55) 7677 4230/ (01 228) 8 17 51 85
ISR R EBARSS E-mail E ¢

bicm.info@gmail.com

SEEH B A48k http://www.bienalcartel.org/about/index.html
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New York Art Directors Club Annual Awards

EMREENL

SHAR

Uiz {4 HAPR

2HEH

SEER

e

Hpag A

2EEH

Art Directors Club, New York, USA

BHBNE SR EELLES (NYADC) R2IKEE—1EMEBHAERE > Rt R2IKE—EEMISEHE o EEAIILNFETT 1920 &
HIEEFAEE - REABBRR « BE - BARISRAELR o

BNBEMIEE R B FERE —EHANEMISEH EEL4ET NYADC FrENNERGRE » SENTEMEEAR ) EHREFIES
REMTR TERENR « FEE - EENEEE - FER - RS ~ 845« B4R - B RGESERLKERRE T RS MERERAR
RWES » STEREFEERERAR  EERERSARE  FEREREL - FERESERAE ) UREERESM -

KEEALT  BEFERYMERE 2017 E2 B 6 HE 2018 F 2 B 5 B » HEREEMERER « AR « BHRG EEHE o
RBE  BRERZARBE  RE - URFERES « TERE © #57  BEURBUFEENEERASHESBERSMLE - il
RRBBERFARBRNERSE -

K URHFBSRD 2018 £ 1 B 31 H
X FRB S E B R LIRS www.adcawards.org
* FiEE—EMNERI/ESETE 2018 F£2 A 17 HAIZF Z ADC Gallery

1. EEE - REEERS - RIERE - ERRET - BRRE B BINRE - EERkE B GRE - 8RR TR - F
BEERET | B—(Fd 1 $100 USD (BE#E) / RFIfFm 1 $150 USD (BH#EE)
X ABKABREFRMEFTENSEER > ANEERS > FEAERBEERES -

2. BA%4E 1 $45 USD ( FinRE—FmRATIEMRES $45 USD » (BURBBENHEME )

1 EEEE 2 RBMEERE 3. mAERE « 4. EMRET 5. BBRRE » 6. 1FE 7. ARG - 8. EERRET 0. BIERAARRE 2 10. B
$eRET 11 TUMIERET ~ 12. FRERGH ~ 13, BGRst » 14. B4

STEERASREREZE  BERS|IAAR - RBIANER - NYDC RARESEERPEEEHREN LRF TR » tIRARMEENR -

Art Directors Club

93rd Annual Awards

106 West 29th Street

New York, NY 10001

AL F TR adc@awardcore.com
SEERER info@adcawards.org

B 75481k http://www.adcawards.org/
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Communication Arts Design and Advertising Annual Competition

Communication Arts, California, USA

EEFEEMEERTRESEB 1959 £ £H Communication Arts, California, USA Bl » SEEEB AR MBFTEEN
EHER (i R R BIBEA—R2E - FEBMRREAMEEREREETEN+—BHHRNETR » MIEESZEEREARIFHREEE

fFf > WIHERZHR > EESBHENFRIHZER - WERBENEE2NRARFEERILTRZ —  FEEMHAFE2FEER > B

EERERiF LHRR - BITRISARE « TEREED - FEREED - HRA « BEANEEREEELEREARE M RNEEEREE -

SEER S2BREEFHSTH BFREHXESREERBLEAHRELALR UM EEAXRANB MIEHXIELEIRET
Communication Arts B RRIER RE# (AN E AL EHFMARE )
*FHS4E { PST2018 £ 9 B 7 HEILE - BHRMI3IZE PST2018 £ 9 B 21 H
*EE)4E | PST 2018 £ 10 B 5 HEILE - FIEZEHAHR

*$EESE | PST2018 F£ 1 B 5 HELE - BHRMRZZE PST2018 1 B 19H
X% 5148 | PST2018 £ 5 B 4 HELE - BRI E PST2018 £ 5 5 18 H
X ESHE C PST2018 £ 5 B 4 HEILE - A3 E PST2018 £ 5 5 18 H
*HERZ4E | PST2018 £ 3 B 9 HELE - B3 E PST2018 £3 A 21 H

Uiz {4 HAPR

X FHRME | FREREIEEERTR 5 BH $40~590 0 £51 $80~5180 o BA(ER ¢ B4 $20~545 > R 5 $40~$90 o

*EFER : $100 AFEHRE (14 ) ~ $125CD/DVD B3R E (1) - B4R @ $30 FMEES () ~ $45CD/DVD BZIRE (1) °
XiREL | EERESEEERATR > B $40~390 » 2T $80~5180 o B2AER [ B $20~$45 0 &I $40~$90 °

X REHE | REHEREEERATR > B $45~$110 > Z51 $90~$220 > RIEEEA $300 o BAE(ER & B $20~$45 > &1 $40~$90 o
XEEE | ESEKEEERATR » B $45~$110 > 251 $90~$220 5 SEFNEES $300 o BLE(ER & B $20~$45 > &1 $40~$90 o
B | M REEEERTR > B4 $40~590 » 2T $80~5180 » SAER [ B $20~$45 0 &I $40~$90

X E A2 RE AMRLAT http://www.commarts.com/competitions

*AERAR BRI IR A B o RIS SEINIKEN F A o

2HEH

EARARSEENMERS > FEE S FEILEH -
TR RS T OB FREXE-F
* EENER ¢ ABIL 1 E - HthEEEEE -5 o
kRSB RS B8 RE - Weas %
REREHER 1 B A B R o

* REE D BHERS  BEERG SR -5

SEE

STERFE ERNSEBIERBEMER QT

Communication Arts

110 Constitution Drive, Menlo Park, CA 94025-1107 U.S.A.
Bt % : + 1-650-326-6040

{#E : +1-650-326-1648

Email : competition@commarts.com

S2EEFE B 548k http://www.commarts.com/competitions
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Lahti Poster Triennial - International Poster Exhibition in Finland

FEHEE A

SHAER

Uit {4 HA PR

SHEH

SR

SPEEE

ane
o
-]
i

T8

L Y

Lahti Art Museum, Finland

SRR E R SR E FRAIEN 1975 FF » % ICOGRADA (EIFETFEZTEIE) FsfrlE RRRHEREY — » BHWHMER SR
SEFREGHEVEREREFR - AAELERSRE - ERSEREHRE - ZEN RS ERSREYIA TR A XERSHRARE
WEBEIR o

% 17 BERSREFRES AT EXTEMREETENE - 522009 £ 6 B 14 HE 9 B 27 BESBAIMGEM S8 R SR IEYIEE1T

HRAVERILET 2600 24 > KB 49 BRI ©

1R#E Lahti City Museum #BUAA S » FREIRIFEFRSHREE 19 BEEERME—ENA=F—E

SEEMPBAR 2013 F 12 B 1 BERHER ©
BRIEMRST | RAREBNR 60x 42 cm > BRAFRIFAR 180 x 120 cm
SEE (EARERK) RSALMR 4 RIFRSE o

2016 £ 11 B 15 B#LE *x F—/ETE5THL 2020 FH#E

20€

A. X1t ~ B8 - 1 F8#R (Cultural, ideological and social posters) (BABE R 1EM )

B. IBIEERSIR (Tarasti 2% : Environmental posters)

C. L EREIEIR (Posters by the theme Independence) : 2017 F35HI4CE 100 AEBIL o &I BRERIBEEIE ? (R 30 sEA FRERRTENSN)
D. B %8Bk (Commercial posters)

HREETEHEE

KERE IR AR ERE 0 AIEESEE THRARTEUANZENT - RREHLAN > LERIRESEEREER

X EREBFHEMRIE : A4 > 300 dpi > JPG/RGB

* D $BFRES 80*120 A4 > 300 dpi > JPG/RGB

KRHBHMABE R 2017 £ 2 B 28 BAl > FEARZ TSRS Lahti Art Museum

XS BIERADRE - 2BERAPERFEREZTE » WATEIM2EE EAREA | Printed matter, no commercial value (ENRI& @ MiEEMEE) ©
KBRS R SR IR - FIRRE -

12 12016 £12 B ~2017%£2 B
NBHERAGRIBHAES 1 2017F2 8
EPREERE ( 2017TE48~58
BEEERN 1 201TE6 B8 H

JBE 201746 9B ~20174F 9824 H

RIR -~ RRUME ~ =R EiEN

Poster Museum/ Lahti Art Museum
P.0.Box 113, 15111 Lahti, Finland

Hanna Suihko

Curator, Lahti Poster Museum
postertriennial@gmail.com

+358 44 416 4184

Tiia Tiainen

Chief of Exhibitions, Lahti City Museums
postertriennial@gmail.com

+358 50 518 459

B A48k http://www.lahdenmuseot.fi/museot/en/poster-museum/lahti-poster-biennial-2011/
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% One Show Interactive B&E|E 1%

One Show Interactive

The One Club for Art & Copy, New York, USA

One Show EH#EZMEE One Clubi? 1975 FRIZ KR EWMHEE AL ' E—EZE2BRNESRIRE BN TE ER - BE Ao
FEHEEA ~ BEFERITTH > AR S RENRBEAEIRETERE - S —FNTERNREESZA R ENFEHEARAEN I F AN

E'J %)\ BIETESM ~ HIEE - AIIEE > RARTERMES > RE T SEESAEESRE - XESHENREMA > MFESA

JENAIENRERE - BiTE T IEITIE HESIUSNAEE - FRAMABERIEERE The One Show MERER E o

* EIFRERER | BRI S INREERRLERE - ERXEMEETRAEERRMS -
BEER * ERAIRER  FRE2BFRUAR 2017 €1 8 1 HE 2018 £ 2 B 5 AZHHWABERSER SRS BERSFRBEEEEAH
RS EH B E BRREHEER -

* EIRRERAESE 1 2018 £3 B 2 H#ILE ©
* EFRRIEEE | SRR BE 20178 18 H /| FREREE201TFIB29H /| F=MEEMRBE2017TF11530H / &

e BHAPBRE 2018 £ 1 B 31 H
BRI ERBRERE 2018 F2 A 17T H
SREHR XERBELR | 2RBERAKBSTHERRMEMAFITR » ¥REMSFEER http://www.theyoungones.org/categories/

*ERAIER | 2RERKESRENRMBEMBFRR > ¥R EMASEER http://www.oneshow.org/downloads/2018-OneShow-Entry_Kit.pdf

X EPRELESE | A1 (Partners For Peace):
FiE—FA T HRMEEENNE ("communicating the power of partnerships for global peace”)
PR A4 I REERRAZE R E /5 481k http://theyoungones.org/
K ERRAIESE
SR AL DR {EIE (BEE - 178 --)( BRANDED ENTERTAINMENT) ~ B84 (CROSS-PLATFORM) ~ 35t ~ #5288 « 21 - AIMEE « H8)
178) « BAELRE (MOVING IMAGE CRAFT)  ENRIRF9MES (PRINT & OUTDOOR) ~ A$£RA{% (PUBLIC RELATIONS) - EE#% « ZRE4IR
1 (RESPONSIVE ENVIRONMENTS) TTEFIRRS  FERBSE / AMAE (UX/UI)
X FBEEE SRS EHENBREIERIER o
XIRETAZMR EHREZAE > IH%H@EE&W%@%?%@IIWE@ o (KHPEBRMAEAZIEERIERUM )

BB

FET9 :2018 £ 3 B

BI=PEERAER A 2017 11 52018 1 A
SRR AT 2018 A H

SRIERESDEILE (2018 £ 4 B 20 B

BIFRERL T ¢

AEBEEH 2018 5 4 B

AEAEENTE [ 2018 5 B

ERE

PEIRE IARRR

EERAE KAEBPAE

Address : 260 Fifth Avenue,2nd b= T &R & 2 E & 88 9% SOHO

Floor | New York,NY 10001 I 5 9518 105 = (100022)
Hﬁzﬁgﬁ_ﬁ Phone : [212]979-1900 Tel: 010-87750119 ext 128

Fax : [212]979-5006 Fax: 010-87750120 ext 101

Email : chinainfo@oneclub.org

SEFE B A48k http://www.oneshow.org/
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BHE TOKYO TDC FEERHRE

Tokyo Type Directors Club Annual Award

The Tokyo Type Directors Club, Tokyo, Japan

BARRFREIE AL ( Tokyo Type Directors Club Annual Awards , fii#& Tokyo TDC) FRIZFA 1987 £ » 25 BF 27 H£ESE - REEABRREXFM

EEMMERNSESTNTAY  hERREMEIERRRACEBTRRERERORIER - H5 Tokyo TDC FRERHBERRHRBETENN
EHE(L FRRIHOUAY —  SERS[HRIERN TERT « EMEE 585 SIBEEATEARRBME TR > Tokyo TDC HEFEIEENR « B4 - HERFH

A REA  PRERTIERISES - SEFERE > MHRSHKIERNSEES > NIEHXFHARENRISIE I 2013 £A65) > HIKFIRE

2IRE 2958 (HERSE - HPEISBIERL 098 1 - BELRALRANANEERE > RER2IREB 100 FETFERNES > EhaifuEs

SRR o A Tokyo TDC iSBULH AU « KGEREE « B - MREDIRBE AR o

* ESRIEEIRE > M2 BETATRRERA
* 21 TRGBJ K FBEREt Type Designy HERIETHRMEN S ARMZIESR ©
* SFIEMREIE 2016 4 9 B ZBAIENIESR ©
25K * SEMY ARSMRHMSERAGMNRSER  WEPFA (FRERE ) REFUTNBB=(ERAR (RAF / EEE /| ATTRAERS ABZRE ;
FERIIERIGUE—5tH ) o
* BERBANIMBEARKES THARBEE] ©
KA SEERERBABBTMN > FEHPEMRE R LR o

W EAPR RGB #BRIfES : 2017 £ 11 B 1 B / HMtER/ER 2017511 8 11 B

2EEH WINSEE (FEASEE) RRERIER

1L/ EREHER (Small Graphics) ~ 2. #4R%E / E5ER st ~ 3. FRERGT ~ 4. BR « 1R60 /| D¥ENE / CEREESRER (RIBERSAREH)

5. \RIERmERET [ B4~ 6. B | MERMIEES - BREEMH  BRES 53R A Poster A—EHEHISI (= Advertising Poster) ~ 7. /53R B8 (B%
% 6 $5IEIR A FELUSNIYIEER ) 8. WERIMEREHER (FRERMENETERNER )  O.RGB 1 (EMETNER LHER ) B SHER - EBRE « BF -
BREEA - RS  ERREXRE  HEF - MEITRES AT R TREMEAMRE

VRIS
* FrA AU EAF I RIARIRR ©
* BT SIER (6) & (9) FIAEAE FIERRSN 0 AR BB BREER ©
* IBIRA M ©
* FREREHER > FERFREAEXAIARRBIIGR & BUENREARENEIETIRE  MRUBRR
SFHE7 * RIIEHRAN D REE  ZRIEF KRB o A RTISEHRIERIRLS o
* BERHERYACRERS > BREPHRERCMRAELARTER
* B 1R5E ~ BIREE - BRKRBRITE - BES > 55U DVD ARRERLM ERBIBRE o
* MBuLER EHERBIREUT 12 IHEH > I email E info@tdctokyo.org ({538 : 2017 RGB Entry) : 1. BRzA# 2. #itik 3. E5E 4.Email [SFEKATLUE 5. F
BATISRESK 6. AlEEESR 2 EAEATAL 7. SREAIERIBES 8. B F 9. EMEEEAE 10. MEIERNAE 11 (EERHK 12 REREARER 1 E3RERE
(JPEG 4838 ) ©
* R ERFTL CD/DVD AR » EHAMBALE A FRMENE T8 RRR MR TR RABNE R B4 o ERMER (TBE 1708F ) >
WKL 15 3 RAVIERER o k BB BEAFHRRTIREIERMR RS > BIRAREIEREN DRM LUKRERMER -
* HRBEFRRTAREREAMR KRR R » ERMEABISREN DRM MURARRER °
* iPhone & iPad LAT#I 82 E a3 MMM EF 2R ER > e RMERZIEREN DRM RAERIER ©
( FHBIRIS A2 B8 http://tdctokyo.org/eng/?page_id=2474)

e SERABERAS 2017 F 128
STFEEFR o N
&S 1 2018 £ 4 ARRIREF RS

PR BARZTERE  RERETEARME > BHARMANE « RN AT - HEUCFHRENFISEZ EF5(Fa o

Illustrators Exhibition
BolognaFiere Spa
Piazza Costituzione 6
kiR AT 40128 Bologna — Italy
TEL : +39-051-282494
FAX : +39-051-6374011
Email: illustratori@bolognafiere.it

2EZ88 B #4814 http://www.bookfair.bolognafiere.it
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REGEERHE KR 14 F—F

NY TDC A4 F et iR E

NY TDC Awards

The Type Directors Club, New York, USA
RAFREBMTIEEHRLER (Type Directors Club » TDC) BRIZFAFETT 1946 & » FIILR 5 ARAFRER SHHIKE » R FRER S REMER EWEIRE
RARHMESERRR - ERANFRR BB REHMNEESF - B SEH R MEER  FRR MR FRRBTE -

MR ZHERRNFEIAREER AT AUNFERAATNRHE ERREENERTARHREZ— RERTESEBLALTRENESE > §
ERSIMFE=TFHERSM > SMYERIBIE 34 8 > RERDIREAN o BRERR T A Z R EHIGERHS - hEDIRETIERE > 2RI
RAERNIL
Communication Design f#iE& 5148 :
X712 2017 £ 01 B 01 BHE 2017 £ 12 A 31 AZM8EHBRZIERERZE o
KARERESER  RIEFEERBAZALERESE -
REBERRREPREARERZFRAIRISHE - BEFRIAE—RRIER (B 614)
X SFERIRZ - FREHFMHIEDEE - FERFHE https://type-competition.tdc.org/
SEElE Type Design FHZa& 548 :
e *E 2017418 1 BE 2017 £ 12 B 31 ARRERZERZFIEITSE - SER - W UTHZFERXF ZHERA LB FRSE - HENE
AAGER -« LLETE « ZEFAFZFHETESE -
K LUIRA R AERIEMRHER (MRS - IINEL--%5) FTESE-
R BEERIIEFBII N —AAER > FSBEREEER—(EERSE -
FSEERRS > ¥REHEENE - FRRE
BETE | KRB LERZHR - SEEEAEHRAFEE > HESEENERE - TEE | LENIBERDTHEARMERIER o X BRIERBRIFRK
I RRE A2 E S https://type-competition.tdc.org/
—MRERE : 2017 £ 12 B 8 HF AT
M RARR HHAERS 2018 & 1 A 10 HF&A)
* Communication Design {#iE25148 : * Type Design FHaR5HE
TDC &8 FEE TDCEE JFEE
e BIFERE 50 T 65 %&7T —EFH 45 %5t 60 &t
QOLTAOAIBIR) [T 251 80 %7 o5 %7 e [ E— ——
_ _ (2017/12/8 Az )
—R C i e HETE NEFEME | 150%7 170 £5
. QOLTAZBRIR) | zpime 90 %5 105 %5¢ —aF 60 %78 65 %7
sRE - = R | czhmmm | 100%m | 10%m
IR mews | PR | Vnke) | |aaa
(2018/1/10 A13% ) hEFREUE 180 &7t 200 =7t
HiRRE 255 105 37T (84 | 120 55T (B4 ~ ~
100 %7t 115 %7%) kg2 —TEFRE 75 %7T EESH
G 807 100570 GaimA) | cEiEEH | o0%m 110 %70
RRIERA) RIS 20%% | 150%% NEFBUE | 125%% | 140%R
spEEsE FE 2018181902850 (#H)

BFEMHEMELRE 12018518298
TR BARZTERE - REETEARME > BHAMANE - AFRK - AR ZESER -

Type Directors Club

347 West 36th Street, Suite 603, New York, NY 10018 USA
Tel: +1-212-633-8943

Fax: +1-212-633-8944

Hpag 5

SE5E B 7548k https://www.tdc.org/type-competition/
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REEIB RS S EREEE

Moscow Global Biennale of Graphic Design Golden Bee

EHEE A

SHER

e {4 PR

SHEH

Ex- ol

B

R

Hpag A

H ICOGRADA £2 IBCC 23335 > RHEEARENERES - SRBNERBERAZM > REFNTERETIER 5 1992 FR2MWE
—EFREE > B5 2002 FERHEMSN 0 MRESMETHEMN—EZHRTE > ESEBB 20 FZESE » BESF (2018) BRIEFISHE
FTZEEHE -+ —E EHHERTERA S FRSHT) REF KA T4EEKER 15,000 #1Fm, B E 57 B 1,200
o

SEEMER 2016 F= 2018 FRITEMZ Fm ©

HAMEBEKMRER 1 2018 5 8 15 H

*BUBBHEPMERZNERIEREIRE

K ERAAEIRE] © (FRBRABRENSER 30 cm - #47E 150 dpi > #&0% JPG » B# RGB £ EEI o

*ENAE gif /BRI © 1920x1080px > REFEBE 37 o

X5t BEEMBALBE » AEEREL e-mail B - ABRMERFBENRWEE > BHFMBE—HE e-mail PER > FRAHIE

SRR -

REHG

WE (EFREMNEENER) « RERAMERIDSER (ERBE) - FRBH AR (& Ivan Turgenev SERMBEFAIES
#}) ~ BEHEXER (BEFMEREFBEELCIBM  SHEHE  BRRIAE (ARRTFROESHEE gif B3R)
BfIE—EN (RAESHRR2 ANENEENBEER)

BN 12018 7H31H

fEARRARA

Serge Serov
serovserge@gmail.com

B A #8ik http://2018.goldenbee.org/en/
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BUEhELE -

R 01> B—%

[ ACM SIGGRAPH EBiSEhEZR

ACM SIGGRAPH Computer Animation Festival

FHEE (i

BHER

Uiz {4 HAPR

SHEH

SR

SPERFE

e

Hrag A

ACM SIGGRAPH , Vancouver, Canada

SIGGRAPH Bi#)ER S AR BB ERAR BN REHNFIEE - 1 2018 FBAL 45 {EFEE - B 1974 F#E > ACM SIGGRAPH £
—AEBNERRZIREAH/NER 0 HRAEFEAAZ « BITR « BES - MR RBRREEERUH > RRUSBEREER
EEfAEAER - ACM IEBREH B EERESFEERERE K

SJE SIGGRAPH BiSEERKEMRERBE S > KESIKEGESZAFERNME  BENRBREAMREANRE I?%%Fﬁﬁﬁi?ﬁ
BRESHERNBETS 0 28 TRIFNEIE BT T R EHUBH AONRIEREES > BRTHBERRIBEEREXER
HNEESER

X FRBERASINES 2585

X FIERAATEZ X F RN - FRERIGAAHEX

* BRBFEIBRZERES 2017 4 3 A 21 BE5EMR ©

BFEIPT (Electronic Theater) :2018 £ 4 A 27 BiRZWHGE LE
ERBEEBIBE (VR Theater) :2018 £ 4 B 3 BIRBUREELE

X (EIETE FIRE c B LEAHNERRER o

REIREZ

1. EFEIBE (Electronic Theater) : &5 %ﬁ?jﬁlﬁﬁ-ﬁi‘ °

2. EREREIBE (VR Theater) : 2R RRAFABIANSD

3. (ER MRS A R B AR o

FESIBAN 1 2018 £5 5 30 H
REERHA 120185 8H 12H-8H 16 H

B#B4R L5887 707458 https://s2018.siggraph.org/contact-us/

B /#8314 http://s2018.siggraph.org
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AREER

Holland Animation Film Festival

FEHEE

SHER

e f-HAPR

SHEH

Ex-olil

e

g

sEEE

Holland Animation Film Festival Foundation, Utrecht, Netherlands

HEEEEZEH (The Holland Animation Film Festival) #47 1985 £ » REIEBFENRE » RAME—E > 2009 FiE » BEEIN
AEFERM - REERTEEEBSENREMSRY - #AEREFE  RIERANER RBEH—ERRER > ARt AREETE
NESEEE o

HEAMEEXHESTEMNEHNDBELE - SENFTTAMNSEHX (Utrecht) 21T - EHIRBMH 5 XBRHF > REH
BERE - REE  FERFRABPENERERT—E > BEZM > MIFEHAIRKTE - BEPORTHER EBERE - TERE
ROFERE  RESKELESENHEED - PET RS REHEBZURSISMEEER > RRRISER RIRRE KB 5RHPRER
BB ERWARE

XBER R AR 2017 F 1 B 1 BB ARRERS o

B2 INBEEFNSERNZ A BEABRBE -
*AERSSEIRHIEE - BRDFME « WIAFTEEEHEN -
*IFEEFmBIRHENEETR

BERERRBIEE 201712811
2018 FEAFEBEERMLTE—R > TRIFRFRL 2019 F 3 B 20~24 HE1T -

REHG

1. EFRERALE | FIABIE 60 DIENEER ©

2. EFSREERE (BN FREN) [ RRATEEBIA 60 NiE - FEPTAEE (REFE - EHEN) -
3. ERBERRRE | RHRERMERZBERRITNSE > R TGBIA 60 DiF > FXREZAAIZE -
4. FREERE | hTIS8IA 60 DiE - ERHANRENRZASE -

FRARRAR

Holland Animation Film Festival

Hoogt 4,3512 GW UTRECHT , The Netherlands
Tel: +31 (0)30 2331733

Email: entry@haff.nl

B /#4854 http://www.haff.nl/en/
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BiEEE W03 F—F

MEXEXEEIREBEZR

Ottawa International Animation Festival

Canadian Film Institute, Canada

Ottawa International Animation Festival (OIAF) INEXBEAEBEEESHEFX REMEREBEHERN 1975 FRIL - RIIZ VAL FERF
EHEE(iL X0 FT 2005 FRAEELRE > SEMK 9 AP G ) EMEAEMERERT > SEHBWGHERE 3 T4 > BRIZILEMNRER

BRAURRIENHELE  LARKE-_APEXE - EXREE > MEAEXRE (NFB) W 1BE8) » SHERTIFEEEEEmEN o

OIAF BESEHEXER » BINEREEITE (Television Animation Conference) » IReTRINIMI R B RIE RS E

2EER i o BFFEEIEE R B 2017 £ 5 B 26 BUBRRHREFISE o

AR EE LEHARR - 2018 55 8 25 H

X FENEBEEM OIAF IRSEE BRAR_EBIZVESR ©

*FEE R R A URL i#4E (a streamable URL link) 832 o @45 B MHARKAZE VR 7 BIE - EABIES DVD #4132 ©
X EEREHBsARERES  FIAERYBRAEERENTER ©

X ER R (300dpi) ~ EIEM TR 3 5RE R #E (300dpi) ©

KUNRF R SR > SAIRESEEM Quicktime 3¢ mov ##2% (H263/ProRes [RE)  fRrEZE/% 19201080

* EPHEE IR BIESZ 35mm, Betacam SP S E MRS L AIER o

XFrEREER R —EETE 2018 £ 8 B 3 HiXiE

Wiz {4 HAPR

BHER REERE

1. REHE | REBR 45 DENEETR

2. 5BsER  BR  FERNENBIERR ; BRRRNIEIE 30 HiE

3. BEHERE KRR REPBAST | K2 | HRAMESELE

4 BEERHE BB TS EAENNER

5. RERAMNEIER R

6. VR #E : A7E Oculus Rift ~ HTC Vive « Samsung Gear £F & L5 Z T3 1EMm

SR

PEIRE HARRR

OTTAWA INTERNATIONAL ANIMATION FESTIVAL

2 Daly Avenue, Suite 120, Ottawa, Ontario KIN 6E2 Canada
Tel: +613-232-8769

Email : info@animationfestival.ca

K8 A

S2EE5E B 7548k http://www.animationfestival.ca/index.php
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Annecy International Animated Film Festival

FE

SHAR

Ui HARR

2HEH

SEER

HERE

i

Hpag A

2EEN

W04 B—F

CITIA, Annecy, France

FEZHERSEZEAN 1960 F - 12758 TEEZHET > A6 X ) REELEBABRERANEREEIERE > HtiimEE
FRPWRIBEE - SRERREUREAN > BEERBALAZE > WEREERER - ZEZHHELETERFERENESE
HE AREEEMNE EEXRERFTHEAREE  RUEFRAIZEEERR - EXLBEMFEA TS o

1. EARRSUEZ BB A Sixf s 0 UBF - BRNEREREETSE -

2. Ut 2017 £ 1 B 1 BREAIF > ARG MLHERERNIEMITIFISE - 2BRELARBECRERNZZRFIBRA > Tk
BEZR R TREXS « BB - SLEANRE -

3. IR REEESNT R M ANAREXTRE ©

2018 £ 2 B 15 HAT : 58R ~ BIRR R ~ BetRh ~ BER
2018 £ 3 A 15 Hil : &R

RERE

1.5k
FEER (RRAR 60 HEETBUBEXEARGEE)
CBRER (BREENIEHEE )
TR (BBERR HBHTERR - BS - B%FR)
5. BEF

EARRAR

FARRARR

CITIA

c/o Conservatoire d'art et d'histoire
18 avenue du Trésum, BP 399
74013 ANNECY Cedex, France

Tel +33 (0)4 50 10 09 00

Fax +33 (0)4 50 10 09 70
info@citia.org

B 5481k http://www.annecy.org/home



International
216 Design
Competltlon
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,..EM‘EIM%H

International Short Film Festival Berlin

Interfilm Berlin, Germany

EEAKER PR 1982 £H > EEAMER EREARITHASERNEEHREENMI > EEARNREENER R — AATE

Oberhausen Z#ELREAEEER LR - hE EEMHURBIIESERR Berlinale (HHERERE - HEE HREAES » It AS—F 558
EHEE( TEEIRAZ LS > BRI ES TR A RHSBENEL SR o

SELEBIA 5,000 B7E 30 HHLUANIER 28 > SEZMEBTIE 400 HER © 7£55 6 RNFRIM > SHRIEBIE 400 ZITR REH - BEtA 100 2

ABR GLRAAZRELE QRS SE 4 BEUT (06 BET) - 14 PRUMEENELLSE  BER  ZRIEE  S8E8 8BS  RBAEE

SR > HUSIRIE R ek > SRIHANZ BN « ERERIRY -

FRATEIBIA 20 9 - AR AR 2016 £ 1 A 1 HREMEA AIHRE o
HEIFEBENEE 2R ANERENEETR

SHER

I fFEEEHEA © 2018 £ 6 B 24 H
FEAMI2018F 118198 ~11825H

* 55 & i www.shortfilmdepot.com 42 L / R ERERE RS XKL Eq DVD F E interfilm Berlin, 34th Festival, StraBburger Str. 55, 10405
Berlin, Germany

{2 HARR * _EEZ Shortfilmdepot M{ERTMI L 1-2 3REIF R &iB (JPEG 3 TIFF 4% > 300 dpi MU L) ~ —SREEER R UK BE A4 E-mail #itt o
kBERFERUKRIEMF 18 (MPEG-4) 5% DVD » %787E 2017 £ 6 A 23 HZATXEMME interfilm PAZE o
X REIFFE AR B R AN EREAE L4288 “For cultural purpose only. No commercial value” (4ESX{ERIR » SEEEMEE ) > tEIMRZEHT LA
EABTEBIE 10 BRTHIYE
K ABRETIER 2018 £ 10 AEIR E-mail @51 ©
R AEEER 2018 £ 10 A 29 BATRMBEREEEMAF L -

Z2EER RBRE - HESETFARRES 3 ¢EA

ERERERIR - BFTA 2 BRI B BREAUTHP—285)
1.International Competition EIF&# 3
2.Documentary Competition #42#% R
3.Confrontations Competition - Human Rights Films A5 R
SEER 4.G‘ermlan Competlflon %Iﬁg - - N
5.Eject 'The Long Night of Weird Shorts' Audience Competition 2R Z R A RRE
6.Green Film Competition - Environmental Films IR{R5E R
7.KUKI + TeenScreen 10th International Short Film Festival for Children & Youth Berlin 52 / /058 R
8.All other non-competitive festival categories & special programs (Berlin, Arab, Experimental, Bike, Dance, Queer, Horror, Science Fiction,

Mockumentaries, Music Videos, VR, 3D, Full Dome) Efth

PEIRE EABRIHL

interfilm Berlin
Strassburger Str. 55
10405 Berlin

BEg AR Germany
#iE : +49 (0)30-2529 1320
18E © +49 (0)30- 693 29 59

E-mail : info@interfilm.de

22585 B 757484 http://www.interfilm.de/en/
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Bucheon International Animation Festival

EMRENL

SHER

Uiz f-HAPR

2HEH

SR

wEmE

Hpag A

PISAF Organizing Committee, Korea

1999 4 > EJIIBEEZ24%2E (Puchon International Student Animation Festival, PISAF) 83z > fiAEMNEASBLEE G TR EIER
B> TUERENAREREIEIHEE - ) ER2EXRROREBL—EF A& UNEREERINMIESER > WIEHEZ RS
HBRIEPNEREAES o

BEME > PISAF ZIRMBZFHH M4 MF ; Ameit 2015 FiE » B2 AE)|EPREIERE (Bucheon International Animation
Festival, BIAF) IBUHRFISBE T ABENRTE o ILBRBT ENDMES > HiRE T ELEREKHETFERE FRERH ST
FRAKERAEE o

IR - ESHEERMER 2017 £ 1 BERTR > TARBMULFREEREE) |HESHEZR -

%2k (Short Film) 824 % R (Graduation Film) ~B1R Kk EEZEF R (TV & Commissioned) #{ & K& LE HEA: 2018 £ 7 A 158 ©
£F (Feature Film) #3R& U8 EHEA : 2018 £8 A 158 °

*ERHER 2018 F10 5 19H-10 823 H

k57t BIAF BEABERAR LRER > BAGLERBEHNBRMER

1. 42 832 1 1548 WeTransfer ~ Dropbox B} Google Drive 3= {Ef %! program.biaf@gmail.com 5 programl@biaf.or.kr

2. WEH - B 1EREZE BIAF Organizing Committee #302, Comic Business Center, KOMACON, 1 Gilju-ro, Bucheon-si, Gyeonggi-
do, 14505, Korea > BEMBHEE BT

KIS ER ¢

1. FREEREEE | 720p U EMYEBFAE (mov, avi, wmv) SR ik

2. IETUPRAE © DCP, HDCAM SiS = E B F1E (proress 422HQ B mov 1E8] H264 B9 mp4 1EA1E )

* EFREATLURE o

* BEBER =R R EE (300dpi) ~ —5REE (19) BERR (300dpi) ~ [RIAE S RRAS R B FBRRA B ETE / 55 H BRI ASiE S
AR EE B S AHEE  BFRATFEERNAEN EHEFE o

RERZ

1. KA (Feature Film) : 40 D& ERIESR ©

2.%2R (Short Film) : EFI%23 A T8IER 40 D EELUTFRIMESR ©

3. B4 %R (Graduation Film) @ FR7ERZBAERIER 40 DEUTHIESR ©

4 BRREESTER (TV& Commissioned) : B ~ BEE « S MV EFH -
5. 48 FHREE (Online) : HfER RBEF R PRAEE LB SBEFED o

EARRARL

Address : #302, Comic Business Center, KOMACON, 1 Gilju-ro, Bucheon-si, Gyoenggi-do 14505, Korea
Tel : +82(0)32-325-2061

Fax : +82 (0)32-325-2072

E-mail : program@biaf.or.kr

B A48k http://www.biaf.or.kr/
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BUEHELE FIR 09> BHE

BEEEERHELR

International Animation Festival Hiroshima

City of Hiroshima, the Hiroshima City Culture Foundation and ASIFA Japan
AAEESERESEFER—(EIFEFIAS > HEEHBA - BEEHXICEEE - ASIFAJapan MU E A EAERARYEE (I4HRL © ASIFA

LA RREEMZRNTS - RAESHETLUREAENT - BSERA+AERSHEZRE > ENF—KBEXRE > BEHEZRTE
ERAHRE  EAMAEREERE  REEAREARAREZ TR
1. FiAfERY AR —E—IERE » S BKEE -
2. R REERS S5 30 DiE o

SEEE 3. R 7E# 2016 FF 4 B 1 BIUEFISSMZ 1R ©

4. AHEZ AR INA DCP « BF4#E (MOV ~ AVI~ MP4) ~35mm J 16mm $£52
5. T EZ 3D BY
6. BIBERAFMBEENFIATER (BlE s 5% %) BERNCSEMERRE -

RBUREEHR 20184281 H~481H
U {4 HA PR sTEAHA © 2018 £ 5 B 9 AR
REREREHER 2018 8 H23 H~8 A 27T H

2HER GEERE
257 i
FERE HEsEERsE 1 20175820 A
FERE fEAERARR
International Animation Festival - HIROSHIMA 2018
Address: 4-17 Kako-machi, Naka-ku, Hiroshima 730-0812 JAPAN
HEEA R Phone: +81-82-245-0245
Fax: +81-82-504-5658

E-mail: hiroanim@hiroanim.org

258 B 48k http://hiroanim.org/index_en.php
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RNERTEFEBELRE

Melbourne International Animation Festival

EMRENL

BHER

{4+ HARR

2HEH

SEE

HEEE

Hpag A

2EHEN

Melbourne International Animation Festival, Australia

ENETAAERSECREEAAEGEYEZ— - BESFEAEHERE « 24£1H8 « HHEEMERREEH > #EBIE 350~400 35
FRBE - BEERSEEMNEU\EUKIEREE > #8724 Australian International Animation Festival, (AIAF) » 31280 EHE R EHE
London International Animation Festival (LIAF) » di7E4RPERIE 240 (New Zealand Film Festival) 321282455 BIEHE o

SEMEMEA 2016 F1 8 1 BUBTRZER

HER2EEH LA 2017 F 128 16 B

HRENA A B LBER B- BFRAMEAR :

A 4R EIRETR EEER

&R A E G LB E Vimeo =X Youtube( ZRAT AN SR HE ) SiF IS A VE R ERHE (VOB / MPEG4 12183 » 1518 WeTransfer.com #
DropBox.com) iGiE4EEZE entries@miaf.net » FRFFHEZHIIRE RIFHEE—HF Email E entries@miaf.net o

B. BHFRS :

FEREAFEETHRER  ZEHRRERMM(ER DVD —RBEF M o EH(FM7A% DVD(PAL RAFE(E ) » WAHSTE DVD KRN
BRERKE -

ERL DVD B3 fFim o 55HESE DVD GEikimaR - BWEBIAEREY DVD > EMEMFRBITENBEE -

THEEZEE DVD ©

RERE

1.International Entry BIE%
2.Schools Entry 24 5%

EABRAR

EmBE AL FIEEIHHAE S
(EPEEE) email: entries@miaf.net
Melbourne International Animation Festival telephone: +61 (0)415 730 098
PO Box 584

FLEMINGTON, VIC 3031

AUSTRALIA

(BREHEYMEFX)

Melbourne International Animation Festival
c/- Open Channel

Docklands Studios, 476 Docklands Drive
DOCKLANDS, VIC 3008

AUSTRALIA

Phone: +61 (03) 8327 2016

B34k http://miaf.net/entries/
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ZxstE R 01 B—F

,..El TALENTE BIRiREI5E

TALENTE

Handwerkskammer fiir Miinchen und Oberbayern, Germany

REERREERE FEEFETEHE (Handwerkskammer fiir Miinchen und Oberbayern) > TTALENTE EFSHERSRE) vE

HURREZ FRTERKARANAR > B 1979 FRMNESERE=TFNES  FBRFNERAF IR - EERUENIME
FEIREE( BRIEAILEERGENROSE ﬁﬁﬁﬁ%‘ﬁ%ﬁ%ﬁﬁﬂ%@ﬁ@%ﬁﬂ%ﬂgﬂﬁ ST Z GBI EUEKEEB'JTE °

TALENTE GBRETSBIEME > 2BNERRIREET IE « R NEM =[S - REHFGEFIE « L5tAR  ILIER

BENMERABERANGS BRI ERR RO EREABISHF BMBEENEEIR 2014 FRORAMGHIRE 30 ZEH > 8B

i 600 HHEMIRZ 2N » REHE 100 428 12 EFRFERNERALE  UERERBERIZEAELEL -

SEEFRER
Technology 48 | =+HmEUT °
SFER Design EREEHE | =+=mMUTF ©

* BEERABMENZAIE
* EESBREAEEEABRARE -

2017 4 10 B 6 ARG HIL
U {4 HA PR AEAL 2017 E 11 BE
BE 2018438 7H-13H

BEER RHEEE

* Technology %48 : Bt A S °

* Design #ERIEE5H4E | TALENTE KR ATRRME ~ 50k - ERNTHERE > FRINVEEH 8 - BREEHIZ(ERSE -
SEFIER * WU THEREHSE | HIE (glass) ~ BIE (ceramics) ~ 2 (plastics) ~ £ /& (metal) ~ K18 (furniture) ~ E#f (Jewelry) ~ &

(textile) ~ #R#% (basket making) ~ BERRENRI+Z584E:T (typography and bookbinding) + A28 (wood) 28 (stone mansionry)

%28 (lacquerwork) ~ B2 (leather) ~ Zt& (toys) F48 -

FHRBEREOELH - —KEOBTEBZFREAAE > MERERRZNRENRE > AFENERTEENRSGH Y ERERT
spmriEe B TTALENTE #2) F% TE&FIZEHMEE o
- SIARERRBEREINE  BOANMAERER - ERU NBR1 AH3EE > USKRFHNBZRTLRAERFEEBRAIEE
FREFEAS AETEHFENZIMIBIRERE o

Dr. Michaela Braesel, Handwerkskammer fiir Miinchen und Oberbayern, Abteilung Messen und Ausstellungen, Max-Joseph-
Straflbe 4, 80333 Miinchen
Tel: +49 89 5119 293
michaela.braesel@hwk-muenchen.de
BEEA
BEHAREN | B aETEMEERPL
Tel: +886-2-2559-9920
emmyhsieh@ntcri.gov.tw

SEEH B A48k https://www.hwk-muenchen.de/talente#English
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International Ceramics Festival MINO, Japan

F

SHAR

Uie {4 HAPR

2HEH

SEE

T

113

TEIE

Hpag A

International Ceramics Festival MINO,Japan

THAXEERMEERE] REAEZEBERMEEMNEEIES - B 1986 FHEBNE—RRGHIE > SFERE+—E , SRHELR
BEEMEALT2EEDS o 1 2014 FREPNHRER , H51E 2,777 HEEER , REH RS ML 57 BRRMMER » SKENREE
AAEREEREN A ERARENTRE o 49 200 FHNESER 12 2014 £ 9 BE 10 AEKERZERTHNERBEARRES -

*RBERBFIAEA - ERERATZM

*ERBEMIRIEERRRLIA - SHEENFRTAEELEEMATEEFRAT LT » hEATEZ AITIEIIRART 355 858 @ik -
KERAN | EEERS 4.0 FHAR > BERB 4 AR -

*BESEERSAIUE 3

MEEHER D 2016 11 B1H~2017%1810H

*JBfE B ZARER) 2017 £ 1 B 10 H 5PM HyEE ©

KMERE A 1 R ERE ~ 2. FHIREZ

X FHMEREMAL  http://www.icfmino.com/english/icc/compe.php

RE®E

* P&t (Ceramics Design) | AEEMMAIPEERT > SIFAREMENER ©
X BE &M (Ceramics Art) : BERBEENIESHEZMHIIMEEER
X5 11 [ERALA » &Rt (Ceramics Design) EFHEEAMT (Ceramics Art) i & AE—4E o

FE—PSELETE 1 2017 £ 2 B -3 B4
BEFERAERAE 1 2017 F 4 B
BPEERESMEME 2017 ETA3H-THA12H
BPEEREAUL (2017 ETH14BH-7THB 18H
B PEEREAZEER 2017 F 7B 15-16 H

B RERERAE 1 201TFTAR

NESERYE [ 201T 9B 15 H

JRE 201798 15H-108 22 H

FARRAR

Ceramics Park MINO

4-2-5 Higashi-machi, Tajimi City, Gifu, Japan 507-0801
TEL:+81-572-25-4111 FAX:+81-572-25-4138
E-mail:info@icfmino.com

B /#4854 http://www.icfmino.com/english/
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%kﬂiﬁ%%%ﬁ‘lﬁll‘%l@%—iﬁ (SFR)

International Competition of Contemporary Ceramic Art

FAFZRILEL TR > AR ERBEZNNABELEFRZ — - HFE—E 1932 FNEHAHRTERS > 217 1938 FHZ2EH

EHEE (I RUEEEE > BT 1963 EIRRABSEESE > T 1989 RGN ASHESRH—RNERTERRE - 7£ 2011 EHHE » REHR
FHIETHMBEEZEM G > REIEY 13 (18385 -
IEHERE—EZTERNAETE  2BHRBRGMERAREREEE2M » ERRMHEHAEFAZERX G ; HEENDABM
SEER B85 > —RAME+HEUATZEMRSE » FS—RIZHBANE+EU ENEMRSM ; EMRAERTANMEERM » EARERE
AERRERT > AT IMAEMA EEITAIE o
R RUEEIEAEE 2014 F 11 B 24 B
F—MEETERARA 0 20154 1 8 14 BAT
U {4 HABR B TPEESITEE A 1 2015 F 5 A 10 HAT
(BFRE > 2017 FEEEM—E > TES 2019 F)
* 5B PR A BEE@mAFTE 2015 SR AEE 2016 &£ 1 BIRRE ©
SEHEH GERZ

Ex-2 bl rE

FEIRE ARRRAA

&O : Claudia Casali
tel. +39.0546.697322
e-mail: direzione@micfaenza.org

Bh3E :
Elisabetta Alpi
e-mail: elisabettaalpi@micfaenza.org

RE&EA : Gian Luigi Treré
+39/0546.697320
e-mail: gigitrere@micfaenza.org

BEEA R
4EMHAE  Federica Giacomini BB 122 . Elena Giacometti BITREFRABES A  Monica Gori
Tel. +39/0546.697315 e-mail elenagiacometti@micfaenza.org  +39/0546.697322
e-mail: concorso@micfaenza.org e-mail: monicagori@micfaenza.org
2EEH B A #8ik http://www.micfaenza.org/en/concorso-internazionale-premio-faenza/
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RERRUFREEER

Gyeonggi International Ceramic Biennale

Korea Ceramic Foundation

REMABELFERRGE 2019 FURFHEED > U [BERRERST O BR—H - REURABELFRBBITEEME « —K
ABRERBENEEES - UELUERESERNEFRE > REERRERNERT - REISBTE IS SERIED > U2

TYEL
EIRBELE
1. RIREEHS - EAS -
sga 2 TAMBARSABEEASHE - (R—EA—A)

3. 2BERBAL=FAMNEIE » BEFREAHMBEEEENIESR o
4. B ANBEZERIZA 500cmX500cmX250cm MR o

U {4 HAPR 20184 10 B 1 H~31 B (#L®R)

2HEH SHERE

1. BAiiEE

*ERAIRRENAEMTRE R - BYEMETENRENEEER

*UBESEMNEERE SR - T8 - EBHRERS -
2 EERE
* AEBEFARNER - BMEEZMEN TAIE » thBREEREE -

S35

*EABANENAEBEFRNEARERNEEFR - (BE8E XA R R - REHRS)

SRR C 2018 £ 11 H 13 H~ 28 H
FFERFE ERA% 20184 128 14 H
BEA 2019488 2H8~118108

PEIRE ARRER

Korea Ceramic Foundation GICB2019 Office

263, Gyeongchungdae-ro 2697 beon-gil, Icheon-si, Gyeonggi-do, 17379, Rep. of Korea

H&AT Tel: +82-31-645-0632
Fax: +82-31-631-1650
E-mail: gich2019@gmail.com

2EZEN B 5481k http://ic.gicb.kr/eng/main/index_2018.asp
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BAERABRERNEH (TZ2) R

ITAMI International Contemporary Jewllery (Craft) Exhibition

B 1998 FRIIZILIRIE > 55 21 f& 2018 M EREA [ESE « BIF) o

R ATTHREAEREE (Contemporary Jewellery) B ; FATBEERATE (Craft) B ©
SEEIS BARZERBSEER o

HESEAHUELR > WERIETRESZFRADIERTESERE o

RBZFIE 2018 FET7TH 2T H
* BUIERRARE o
* fRHERA o
U {4 HA PR * ERIMIEBERSEENSZ
* {ESAZTZE 2018 ITAMI INTERNATIONAL JEWELLERY EXHIBITION The Museum of Arts & Crafts ITAMI 5-28, Miyanomae 2-chome,
Itami, HYOGO 664-0895 JAPAN
SHMERBRE R RAE A NBE U TELSEESH | http://www.mac-itami.com/pdf/18craft/craft_en.pdf

g AL 11000 HE
3
il 4 27000 HE
SEHE W TEZEESS (Sake-ware)) 1EAEE » FIRIEH o

AEEREEH 2018 11 B 17 H-20185F 12 5 24 H

L fESEERYE [ 2018 £ 11 B 17 H

113

FERE EARRA

FHEE(EZIR E-mail 355
email: crafts.itami@silk.ocn.ne.jp
http://mac-itami.com
iy T The Museum of Arts & Crafts ITAMI
5-28, Miyanomae 2-chome, Itami, HYOGO 664-0895 JAPAN
phone: +81 (0)72-772-5557
fax: +81 (0)72-772-5558

2288 B4 http://www.mac-itami.com/english/
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=FEHEIEKX TFriedrich Becker) 3 (=FR)

Friedrich Becker Preis Diisseldorf

Friedrich Beckerg #264 Hildegard Becker B Gesellschaft fir Goldschmiedekunst (EEFZMHE) - 7 1999 FEE=FH
& Gesellschaft fiir Goldschmiedekunst 2% - 2014 FULZIZRE 19 AR 113 (IEMKEHS © ZmEEE 5.000 BT
R EASEAFNER - ZIVASERTNHRENEE R M BB=FHME BB MR EBFIR AR MR
1 o

EMIEEAL

1. ERSMNAENET - HEAEE « RHEMET2H -
BEER 2. BABRS IR =M ©
3JMATEWIRERERZE  BRERMTEEETEEREE -

HE (BREHEZEE) DAMBE  EEBRTKEREREE -

1. E2EED | BRER 2016 £ 12 B 2 BAIFET MBI TS o

X EEMERTEER > ANEBRGEETNSEWEMN » MRREEER -

2. BEFRED | BIEMAEN 2017 £ 1 B 2-10 B2 EFEEME (5T

x & GEREER) : (ERAEFE | Deutsches Goldschmiedehaus Hanau, Altstadter Markt 6, D-63450 Hanau, Germany ©
XHBRR2EEATAE

Uit f HAPR

2HEH 45 BT

ez bl =T - EifAlfE

EmEE 12016 F 12 A

BERERELT 1 2017E18 28

MEIREIE R B R B EASTRS 2017 £ 3 A 4 HREEMEE XS TEMERN > SRFRERMABERRNEETEMERE 2017 £3
B 31 8 BE%BiEN 2017 £ 5 B#RBZEEE Hanau B9 Deutsches Goldschmiedehaus &2 ©

SPEEE

HERE EARRAR

Gesellschaft fiir Goldschmiedekunst e. V.
Altstadter Markt 6, 63450 Hanau, Germany
BrgA T Tel: + 49 (6181) 256 556
Fax: + 49 (6181) 256 554
E-mail: gfg-hanau@t-online.de ; www.gfg-hanau.de

2E8H B A48k http://www.goldschmiedehaus.com/
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The Cheongju International Craft Competition

ATEEETEEDHERE > B 1999 FiE , EMNERIZEFRSMERR - F—EF 16 AERSHERE > 27 2011 F#F
FEIMEL 60 EEXR=FTZREMRDHE » FHERERMATEEH LRERANES - RN TEENEROESE B9 A% » i R
HE > WHIMEBMN « FE  HERERELENEE -

*EBEM - BHE S ARS - 8RS WBNRE > URAEETEESR > NERRASEEARATRAEN _ER=1H R
AU RN R 2N EX T BBEMEEZ TEIER o

X ERABEABE=FENFRAERRRARBRA °

@RS (= AA) ~ BA ~ RIREIEE « RIRER ©

XERBE | REMY (ERIEA )

@R ¢ /\% 200cm x 200cm x 200cm

BHER

NERHR 2014 5 7 BEBRATHERER

1. B—PEERIERFRE 1 2015F 6 H21 H~2015F 7B 5H
BRNXHEEIEBMREBR URERNE ©

K ASRMEREBAIRA | ER 158  IE 2 35 « iEIEEE4BET 2 38 (300dpi JPG » =/ 2MB) ©

X BUEBIZR R (BRI R » BIRBEREEN) o

*—PEE 12015 7TH9H~2015F7H 128

KHBAL 1 2015F 78 17 AASRER L

U {4 HA PR 2. E_EEREBE(ERAR 1 20154 8 B 13~ 20154 8 B 16 B (&EERM )
201588 1~201548 A 16 H (HE3EE)

X BB — PR R E R R R 4B ©

kB FEERIERN S EREREREA

k ZPEiTEE 1 20154 8 520 H~20154 8 A 21 A
KREBEAL 1201588 8 25 H

X EER 0 2017 FEERM—E > TES 2019 F

2HEH SHRE

23 AN SRR RSN ER T EEIMEEZ TEFR

PEIRE FEARRR A

Tel: +82 (0)43 219 1022~5
Kisg& A Fax: +82 (0)43 277 2610
Email: cjicc2015@gmail.com

258 B 75 48l www.okgj.org
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AR EReERRS s R E R ER

New Tradition Jewellery, International design contest and (travelling) exhibition

B 2006 &8I , FEREARER » Eit 2014 R RBASNE - ME—EHN NT ERERAERSREM2REEAR
BRNAR 0 ESMESRMEREROERE o SFHIEL 50 F 70 FAER SIERAAD EMfEE G R - K E RS HMREEM

EMEE( SRR E AR GRIE > 757k MR > EMER - NT) WEREAT BREMNMRESN | ERANEBHANIRE
2014 SR EET (New Traditional Jewellery » %8 NTJ) W EFTHEMEIZ T MHE (CONFROTATIONS) > 1EARRHHRERBE
BUERE o

BRENHWE

AR BATRERNEMEMR « REFAIFEE -

B | EMBREFRBENENE  RTEFXIIRBREENNERBLE - URRAEENNERBE « "WEREZEE -
SHEAR

*BUSREEERT—FETHNEFR o

kiR R PR ©

*BEFRINREFTVARHARY - ARNEHF=EHEZER - RESFALHERFNHRT FE2EER -

REHRRBILE 1 2014F6 851 H
*EER > AESREERAEESEMNTD -

Ui {4 HAPR o PR N ; R . . e o -
XRT 2EFRIN  SBEERREREFESHBRRR (FBiIR 100F) A9RENT - URUAHBRIRREMAREH R0 HHE) T& -
kA EBRURRIERA ©
A AEEREFMEREIBRAIMEMRE - BELBENT TR (BRRRASMES)

BEHA 45 Bkt
SR MENERTETZRE
FERE E o

EMB&B Art Events
BisgA Tel. 0031 (0) 33 433 7009

info@newtraditionaljewellery.com

2EZEH B 754814 http://www.sieraadartfair.com/wedstrijd-ntj/
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IFLA 24 BRSREEGTHE

IFLASTUDENT LANDSCAPE ARCHITECTURE DESIGN COMPETITION

FEHEER (i EIPRE = EMERI A ® (International Federation of Landscape Architects)

LEBERFARMREREESA - AREMARERY > SFEXCE - ERENARERSFREREARERENASRETSE RN
RENWELE - AANBRETRSE  LASESEFNMVERRF—EL2EER o ELEETHN  BEXREZN—EEESFEKRS

SEER o WUEZNESRER ; AW > BRUER—URBSELET - SES2ERANHEABTSEREA - [FEENENEXSEE
FMEEURMPIMNE=RRBERSSILLE - ELEEBRRZAISHEE > RIESLEMBEABEENRS o MAEMRRE > FEEHE
ifla2018student@sila.org.sg °

U {4 HABR —RR$R% 1 2018 £ 5 B 18 HF4F 6 B (HANIKEFRT - UTC +8)
S2FEH 39.54 USD » EFE—2KREBIA 20 AL4E 2% > SHRTIE 50% WikE &

2018 LEEEE - [EESER)
BRAKEMBIERREH—EFZIHRZAOMNET © 241 > EBE+EREREEE » HIMERNRIZECM2IKER > 5L
BXEHR T BIIRE AR o MK > #iE > REEMBEE » MiniF EEMEIPEMBERE > EEXBERGETSRHEARE > 1t
EFEATIR > WK TFLER ©

257
BT BAKEZS > SERBIREE TR AR > FINBHMIRE > AREEEM I EEBEERNBREYZHEY  BREREENER
MR » HRABEEE » MEENRE > £8KE » CENMENAET  “BUESE NEETLUSB B AN EERMRIESH > f /
FRRETEHNE ?3%°L§§$ILL?§TE§E’J7‘5“UE%@5?EEE “EEHSE TULUERERE > WERRRUTRS ; B - Bk
ERMEERMES R RSB AR BRREFEIRS RN ER -

T8 1 20184 6 B
PR AFFE ERRE : 2018 F 7 B 18 HE 21 B (#iiN¥ )
NEBE L HERAH

BHREHRETE

BARESC DT IR ETBI2

*RT—ERBHAIMNGE BT SOLUEERS R HEE R B TR
RHIRIE ~ XE ~ BEEMEMAEN R BFBERERBERERE ;
*EBARBEENERMNESSHE -

KINRERItE mE

AEIFHEE R E

R mRE

wEmE

5% 1 +32498 464 769

WHg7 Email: ifla2018student@sila.org.sg

SEZ5E http://iflaonline.org/2017-student-design-competition/
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Archiprix ZEKEERERFTAIR (EFLT)

Archiprix International

EMREENL

BHER

e {4 HA PR

2EHER

SR

B

HEEE

g

2EHEH

Archiprix International Z&#¢ Archiprix IITZEE ° Archiprix B @ 2SS SHEL2RERE » BT/ ARBRERE
HEEER © °

Archiprix International BEEFIA ARMBREIRIZRE > WHRAMRBERET > WEEMPIRFNEXRFIEE » LERRE MR
Z2HEIEE 2016 F£ 5 B 1 HZREMNEXBEERERSM

REHIE 2018 F8H1H
e (&I 2018498 1 H
FrE2EERW/ETE 2018 £ 9 A 1 HZAMKIESFXEH AL (Escuela de Arquitectura » PUC)

RE

1. BERET ~ 2. BHRE ~ 3. RERE

FEE 2018 EERE
HistE s BE 1 2019F 4 8
A8 0 5 8 3 H 2019

1. 358 ~ 2. Al

ik @ Museumpark 25,3015 CB Rotterdam, the Netherlands
Email : office@archiprix.org

http://www.archiprix.org/
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OISTAT BIIfBIIZIEEGHRE (BFRE)

OISTAT Theatre Architecture Competition

OISTAT Bl BIIS AR PE 7T 1968 FRITI At - MRS EEESAEM (UNESCO) AIEXRfR © BRI YA » T EIFARAER
FEIMES BISREMBR TEENRTE - BEHEESRHERUE - BHEAA2RIEERES - B OISTAT #A 31 AE8+HL0 > AR
AEEEERES » M2 50 BRI

BEEIR BRERURERBE

Wtk BEATE 2017 £ 2 B 17 BA%E - FRE2EXMHAR 2017 £ 4 A 22 BT (FEH 23:59 UTC -12) UEFHIEA KM > BT

WERR o

BEHA BERIBBES 50 BUT » 1Bi8 PayPal TN - MEBELIRAIER > BAT2HEER o

TERD BISFEARHERN » ERREE  RELOREZI  BHMAIFEERBNEASES —EREEIER > CEATBRRNS

Ex ol .
ERENER > MEEMZALE LFAEEEM HIREAEBNS—EA -
sTEmE FREEAS RS 201745 A 16 H7E OISTAT BEIFRBIIZAE M E /5 Aih A% - REREMERC 2017 £ 7 A 1-9 BE ALt R ISRt & (World

Stage Design) £} > RreAZRESRERNMARMEREBERERES -

HERE 1ERFEEST 2. RGZH 3. BIBEE « 4. BiTFER « 5. ZRKE « 6. BUSEAIZER « 7. IRIFRE

10452 53EHEFIE 1 5% CIT SIEAIIRHRO L E
BEaE - 022596 2294
Bisg s {8 1 022598 1647
EF{548 . headquarters@oistat.org
4Bk : www.oistat.org

2ELEH www.oistat.org
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RIBA A EXREHEMEB T T RIZ

RIBA Presidents Medals Students Award

BRIZH 1836 FRIEEZ MG EIR T REZF(FRIRLT - RIS E RIBA EERREANRE (R EARABENERAF HREE -
BRIAVETIERR % 1986 4F » SRFZAEAMAMMAREIRAT ABNSRLRE » RBEMITE » DEZRE) RIBA 55 1 BOME 2 HHH
FRHREHER © 2001 F » BARNEES RN/ TRER L

ERETSF 12 BYINMH RIBA X LT RIBA TEEEMEE - SIRFRASNEEEN2ZERS BN RERERS

EMIEEQL

BEER Hisk B 2 IR E AR RIBA BB K S RENRESRS

R ERBIER

2018 F 7TH13HTH 5%
AT ~ SRATEIER

2018 F9 B 13HTH 5%

U RAPR

BEHA RATEE 2 KRB FTRB R > AT 325 3% (+ 20%IE(ER > 3 390 4% )

SEE 1. 3CHT 2. $RAE 3. $ER
SCETE (2018 29 B 17 B
SRR

sTaEEsie $R4%57EE : 2018 £ 10 B 16 H

$AE%TE (20185 10 B 15 H
MEAZEARE D 2018 12 B 4 H

HERE
ik : 66 Portland Place, London, W1B 1AD
B4 A= E: john-paul.nunes@riba.org

T: +44 (0)20 7307 3604

2288 http://www.presidentsmedals.com/
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ISARCH B EE 4147

ISARCH Awards for Architecture Students

IS ARCH 2R #H B R EBBLNEREIE - RAINBERRAEGREETASEZERNERNEBRASRREH—EMRTE - &R

LEESERENTEBAAIABHRNNMAR - CEABENTRRET —[EBHS LB MERMENBERENRE - 1S

ARCH ABEERZSHRABRANEBABNREEFZBNERNEF - ERAFSRRREMNTHAET RIFNIRIE - BHNEE
FHEE BEMHAMEMAANERNES EMEE -

IS ARCH A#2895% —(E B RRHBERAMABRMRRENE > LUPIERHNRAMBRIFHER © IS ARCH BERHNEIEXH
FEAMMBEAAWVEES > MRESRE—BHENEBEZHNFER o

SEEE FAEEREVENHZ BRI 3 FRE REMN BN FEEEMMNB LI 2INEEE -
- SEZ2EEREXRSHETURREIEHENEE » EREME > RIMEENMA -
U {4 HA PR 2EHIEA 2017E 108 158

F—REMAG 2016 F£12 B 158 -2017F 6 H 10 H:30€
F AR 2017 % 6 A 10 H -30 H :450 €
F=EMER 20174 6 A 30 H-10 A 15 H :490 €
F5RIEEEARR 2017 £ 10 B3 H-10H:30¢€

2HEH

Ex -2 bl FREZSIERRHEmR

am - PEEEI2017F11H2HE 208
i ERAE 12017THE 12858

HEGETEMERR HRAEET DR 80%
MERRSRIEIR M 20%

o

FEIRE

B4 A Email : info@isarch.org

2EEH www.isarch.org
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eVolo EER KIEsRE1RRE

eVolo Skyscraper Competition

EMIEEQL

BEER

WA+ RARR

2HEH

Ex-olil

R

BE 2

Hrag A

2EEH

eVolo ¥t RBEEFH RZMAERE - 85 > T2 > REHEMMBMTHKBIN 2018 FERAIELEE - FEEXAIZHRER 2006
FHIL 0 BitR FRABENEERELAZ — - CEABEENRN « M 518 - RENERAMU KRN 2R « BEMN -
EREMMBFEHI0ME > BREMERERAERNGEHEE - ER—EMSERAEM AR ) EXAIBMNUE > EXAIE
My 2 FRIAEYRIE o

BSEABRBASIN > QEREHFLMHBEMNEEAL -

2/N&WJE7E 2018 & 1 A 23 Bl ©

IRATsEM © 2017 &£ 11 B 14H

BT C 2017 FE 11 B 15HE 20184 1823 H e
EERXHIEEAE : 2018 £2 B 6 H (RSP 23:59 /\6F) LLEMAIL A3 skyscraper2018@evolo.us

TRRIEER (95 XTE2017TF 11814 H
JEXREER (2017 £ 11 B 15 HE 2018 1 H 23 B > W& 135 &7 ©

FRAERTANSEERER

2018 4 B 10 B - BRESH

Email : skyscraper2018@evolo.us

http://www.evolo.us/category/competition/
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B RIRIBE PR HE 5 T

Central Glass International Architectural Design Competition

B 1966 FLUK » RMESFHGEM P RIKBEIZZHERST AT - ARFPEGEHENENWEREMGTH > ZRFTAE T BEMAEE
EHVZSRAMU R R SR A BN E E A TR D EHRETEIP © 1976 F 2 BB EERERZBSMLE » MABRES o
BUFZERHRERE—ARE > TESFEEREERSEMREE UK REBARRANREELMER NS K » TEIBANML
EHIRE -

EHHEE A

BHEEE FRAA

SRS B 24 H (BHIM) ZAISEM °
U2 {4 HAPR REBARRFFABETE 2017 F8 B 24 B (BHK) SHZAIFH » FEZEAMBERS o
BINREMIATE 2017 £ 8 B 24 B (BHA) ZAIZIERBMAE -

BHER %#

2017 £ > 5 52 EHBE X EEMRHRHARZEMH
‘BN EEREEHEHBREMNATIZH - AFIREESENTIBAMEL o ZE%K » “WhrhEA WAL EFFH5IM o
HEEN EHREBENBANRO > RIb2ZANBGARE - tBEN—E W2 E—EANESMEGNAHER » HAHEE
Bl4E% o “Piazza ,” “plaza "M “place” @B AFE » I F B EBAMTE ; 2R BRI T 8 platea” » EAEIST T BI5HE © b
BLEAEESN » BAESR” > WEMNZER ; ‘BB > Bt ; St EERN ARIE; MEARER"  EREFERRITH—E
BE T EME o BLEMEUSEANMER » LEES > EM@ERSRER/ o

SFER
BHER > BSREENHTHREERMAE ? fl FEEFHABNSEREEM » FSMTENEZIBF > UWRARKEMKEN
BAZER > ELERIFREEDAHMFAA o 28T BT EERE > MERREELR - EhERmHIRE A RYEERNE
TRAER > BAIDRT A - BATRAZENEBR » DERKMNERERAMNBE - £EISLEER » W EEBIRHKE
ZEREER T R PIEERRER > RFNAEARETENRIE ? RERTEEE BB AMIRET LN ZERIEA AFIRBRZE
i ? tiFRES| %558 > MEMPIE S HEAEIEREHINRS ] - ERIN GBS - BhAEAMEZERR > WEAMHETE
{ER °

€ 2017 &£ 9 BhA)

PR
TERE  memamn: g1 8

HERE

H

Kt4& AR http://www.cgc-jp.com/contact/

2E28E http://www.cgc-jp.com/kyougi/
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IFLA T KE24 B SHREESTHRE

IFLA APR Student Design Competition

EMREENL

SHAER

Uit {4 HAPR

2HEH

SR

HERE

e

Hpag A

2EEH

EFREREAME (IFLA APR) REIRRBREMBEE (FLA) A8HN—ETFAE - BREREAREIRRE RIS - HBX
REREEKERIERGERSH TGS  TEARBERFMTEREESR  @EZERMNRRRANERE

LEBEMFREARMSBEESN - AREMMEERK > SFE R ERENAREBERFAREEARBEENASREPEERE
RETHBE o AAFEBE SRS - i BSESESVERARF—ESEFR o ELETHE > BERABN—EHEEABEIESE -
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