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1.BEREMNEL ( Ambient & Activation ) ~ 2.Z:FE#E ( Audio & Radio) 3.BEEW
( Billboard ) 4 M & AXNESE ( Branded Content )  5.mEE A M T8 ( Branded
Entertainment ) - 6.E8IERHE ( Creative Strategy ) - 7.&&EIFT ( Creative Use of Data) - 8.1t
H=EPZEAIFT ( Creative in B2B) -~ 9.#852&I%7 ( Creative in Media ) ~ 10.2E8&l%T ( Creative in
PR) - 11.5% & ( Design ) -~ 12. 2 fiI ( Digital ) ~ 13. E 478 ( Direct ) ~ 14. 8 &
( Evolution ) ~ 15.42F ( Health & Wellness ) - 16.f@FE-H A LTZ ( Health & Wellness-
Craft) ~ 17.2 &5t (Integration ) - 18.FZFMEZL ( Music & Sound ) ~ 19.5#% K/ ( Music
Video ) - 20.3F&#% ( Non-traditional ) ~ 21.82 E£ R/ ( Online Film ) - 22. 81355t ( Package
Design ) - 23.E2%%f ( Pharma & Medical ) ~ 24 BZ R -1 1iiA LTE ( Pharma & Medical -
Craft ) -~ 25.;8%R ( Poster ) -~ 26.ENfI ( Print) ~ 27. &#/EFMEBEEHE/E ( Production & Post-
Production ) - 28. 13 % & ( Transformative Business Impact ) - 29. B8R EF ( TV &

Cinema ) - 30.f1 B IERE IR E ) ( Use of Social Media & Influencers )
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BERIEFNE(E ( Ambient& Activation )
ZaNFERE (Audio & Radio)

EE&MR ( Billboard)

mEEBEANSA ( Branded Content )

mhRE AMTT8H ( Branded Entertainment )
EIE %M ( Creative Strategy )
EiN Bl ( Creative Use of Data )
EEEETZEEIHT ( Creative in B2B)
YHEEBIHT ( Creative in Media)
NE8EIHT ( Creative in PR)

5T ( Design)

g ( Digital )

BM1T8H ( Direct)

E & ( Evolution)

25 (Health & Wellness )

(2025 EEEEH)

825
525
745
1,225
1,225
795
795
795
795
825
600
825
875
1,225
825

595
875
1,500
1,500

1,000

16
17
18
19
20
21
22
23
24
25
26
27
28
29
30

X B ELUEITT(USD)BE

BE-FMA LE ( Health & Wellness-Craft )
B AET (Integration )
FHEMBZ M (Music & Sound )
B4R (Music Video)
EfE#4t ( Non-traditional )
#R 52 R (Online Film)
BI8LE8 5T ( Package Design )
B2z ( Pharma & Medical )
Be@E fn -1 iiA L £ ( Pharma & Medical —Craft)
J8# ( Poster)
ENRY ( Print)
ZEM B HAZE ( Production & Post-Production )
%% ( Transformative Business Impact )

ERER (TV & Cinema)

EBFIRBEEBIRZ A T ( Use of Social Media & Influencers )
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£ A4 Grand LIA

/ BEFBHAZLE Production & Post-Production / / TEZE%E Transformative Business Impact /

115..
100,000 130..
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Better on a Better Mobile Network, Better on a Better No Smiles
Mobile Network TBWA\Hakuhodo Inc., Tokyo
Revolver, Sydney Brand : McDonald's Hiring

Brand : Telstra ‘


https://2018.liaentries.com/winners/
https://www.liaawards.com/winners/archive/
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£ Gold

/ &5t Design | Z @& 5T Spatial Design / / BEFEBHASLAE Production & Post-Production /

ARABNEWS ) Loop Scope  vaheof SRG ARG

NI L GO wHarson  campaign Y msn  SCOOPEMPIRE

Vorld"s
“\ ‘ e The World's

i

THE LAND

ZWHY JUST LAUNCH
BILLBOARD IN'MENA
WHEN YOU CAN
ACTUALLY PLAY MENA?

The Female Field Publicis Conseil, Paris
Havas Middle East, Dubai SRMG Labs, Riyadh
Brand : adidas

Brand : Renault


https://2018.liaentries.com/winners/
https://www.liaawards.com/winners/archive/
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#RZ Silver

/ /8%R Poster /

Campaign
Kick-0ft

Poters MULLENIGWE MULLENICWE MULLENICWE

MULLENIO MULLENIGWE MULLENIOWE

MullenLowe
Rebrand

MullenLowe Global Rebrand
MullenLowe U.S., New York

Brand : MullenLowe Global

/ 8fi1 Digital

SAMSUNG

Background

At launch, Galaxy 2 Fold caught global attention

for pionesring the foldable phane categary.
Today, consumer research for Galaxy 2 Fald
reveals |nhone users say; It looks 0ol but
notfor

Challenge

Desgite glowing tech and media reviews for
Galaxy 7 Fold, Phone users seem happy o live
insice 2 walled garden, ablivious to mabile
innovation. Combined with the fact people are
naturally eautious about new tech, breaking

iinertia toward Z Fold was seemingly impossible.
Consequently, the immediate challenge was to

et Fold inta the hands.of iPhone users, 5o
they could experience the epic difference for
themselves.

Idea

Let's hack IPhenes to sell Galaxy  Fold phones,
Braaking new ground, we used the same WebRTC

(Real T\ me Cammunications] tech that powers.

.
leading video conferencing platforms, enabling 2 -
seariess mblle rpatience tha rao SaL) s & |-
‘two iPhanes, Putting the 2 Fold experience directly 2

nta the hands of iPhone users.

Forthe st time, Phone users got to Immerse
themsalves n 2 Fold's tablet sized display,

10.6M =,
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| FEFIR2 = Apps/

Try Galaxy
Fold Experience

Hacking iPhones to sell Galaxy Fold phones

©once you try a Galaxy Foid,
‘you'l never ok

d L] CNET

How it works

= | St
—7 < :'. o
e unmwymymmapem
N v

N6secs L™ +75% i +47% Situe | +10.7p tmslom

PR—

Try Galaxy Fold Experience
Cheil Worldwide, Seoul

Brand : Samsung Mobile


https://2018.liaentries.com/winners/
https://www.liaawards.com/winners/archive/
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#1722 Bronze

/ S FERE Audio & Radio /

[ this film! 7 told
‘-s\giah_mpactan ég\
N Impori ne.
 Wiadet'y
y . ssewoe

MOVIE THEATERS, TV, STREAMING AND ONLINE:

= [amc SUNDINCE |35 wowr : ’ S =
=
How to Feed Your Human: Interns American Cancer Story
Leo Burnett Chicago, Chicago Klick Health, Toronto

Brand : Special K Brand : Change the Ref


https://2018.liaentries.com/winners/
https://www.liaawards.com/winners/archive/
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202355 Fan

42 K42 Grand LIA

W

/ BUEN4E Print / / ELVEEAE B4E Production & Post-Production/

"The One Exhibition" "Me, My Autism & |"

DMY9, Sao Paulo Havas London, London


https://2018.liaentries.com/winners/
https://2022.liaentries.com/winners/#grands-panel
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/B 43 Billboard /

Ramadan

“McDonald’s notices that we exist here.
We are part of society.”

Burhanettin Dag, Theologian and Philclogist at e slamic Centre of Hambur

BACKGROUND EXECUTION
h

“Happy Ramadan "
BCW Australia

/ B34 Package Design /

"Life Extending Stickers"
Talkability, Buenos Aires
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https://2018.liaentries.com/winners/
https://2022.liaentries.com/winners/#search

202355 Fan

FR1Z Silver

/ AEEI= 4R Creativity in pr/
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4 TEAN T0 DEFEND VALUES THAT 72—
SHOULA BE ASSOCIATED WITH FOOTBALL® 3 ul
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THERISEOF A COUNTRYSFOR-WUMAN RLGHTS

HeTON supPoRy

T 4

REICH

99
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ARTICLE &_PROKIBITION OF SLAYERY AND FORCED LABOUR 11} Ns ane shal

"The Forgotten Team"

Dentsu Creative Portugal, Lisbon

“FRAM A SIMPLE FODTBALL TRIBUTE

MED SPARKED A NATTONAL MOVEMENT™

SPORT-TV
| EARNED MEDIA | !
I’E
5 NE

BRAND PERCEFTION
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"Oreocodes"
VMLY&R Commerce, New York
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